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Eurostat hat die Aufgabe, den Informa­
tionsbedarf der Kommission und aller am 
Aufbau des Binnenmarktes Beteiligten 
mit Hilfe des europäischen statistischen 
Systems zu decken. 
Um der Öffentlichkeit die große Menge an 
verfügbaren Daten zugänglich zu machen 
und Benutzern die Orientierung zu 
erleichtern, werden zwei Arten von Publi­
kationen angeboten: Statistische Doku­
mente und Veröffentlichungen. 
Statistische Dokumente sind für den 
Fachmann konzipiert und enthalten das 
ausführliche Datenmaterial: Bezugs­
daten, bei denen die Konzepte allgemein 
bekannt, standardisiert und wissenschaft­
lich fundiert sind. Diese Daten werden in 
einer sehr tiefen Gliederung dargeboten. 
Die Statistischen Dokumente wenden 
sich an Fachleute, die in der Lage sind, 
selbständig die benötigten Daten aus der 
Fülle des dargebotenen Materials auszu­
wählen. Diese Daten sind in gedruckter 
Form und/oder auf Diskette, Magnet­
band, CD-ROM verfügbar. Statistische 
Dokumente unterscheiden sich auch 
optisch von anderen Veröffentlichungen 
durch den mit einer stilisierten Graphik 
versehenen weißen Einband. 
Veröffentlichungen wenden sich an eine 
ganz bestimmte Zielgruppe, wie zum 
Beispiel an den Bildungsbereich oder an 
Entscheidungsträger in Politik und Ver­
waltung. Sie enthalten ausgewählte und 
auf die Bedürfnisse einer Zielgruppe 
abgestellte und kommentierte Informa­
tionen. Eurostat übernimmt hier also eine 
Art Beraterrolle. 
Für einen breiteren Benutzerkreis gibt 
Eurostat Jahrbücher und periodische 
Veröffentlichungen heraus. Diese enthal­
ten statistische Ergebnisse für eine erste 
Analyse sowie Hinweise auf weiteres 
Datenmaterial für vertiefende Unter­
suchungen. Diese Veröffentlichungen 
werden in gedruckter Form und in Daten­
banken angeboten, die in Menütechnik 
zugänglich sind. 
Um Benutzern die Datensuche zu erleich­
tern, hat Eurostat Themenkreise, d. h. 
eine Untergliederung nach Sachgebieten, 
eingeführt. Daneben sind sowohl die 
Statistischen Dokumente als auch die 
Veröffentlichungen in bestimmte Reihen, 
wie zum Beispiel „Jahrbücher", „Kon­
junktur", „Methoden", untergliedert, um 
den Zugriff auf die statistischen Informa­
tionen zu erleichtern. 
Y. Franchet 
Generaldirektor 
It is Eurostat's responsibility to use the 
European statistical system to meet the 
requirements of the Commission and all 
parties involved in the development of the 
single market. 
To ensure that the vast quantity of ac­
cessible data is made widely available, 
and to help each user make proper use of 
this information, Eurostat has set up two 
main categories of document: statistical 
documents and publications. 
The statistical document is aimed at spe­
cialists and provides the most complete 
sets of data: reference data where the 
methodology is well-established, stand­
ardised, uniform and scientific. These 
data are presented in great detail. The 
statistical document is intended for ex­
perts who are capable of using their own 
means to seek out what they require. The 
information is provided on paper and/or 
on diskette, magnetic tape, CD-ROM. The 
white cover sheet bears a stylised motif 
which distinguishes the statistical docu­
ment from other publications. 
The publications proper tend to be com­
piled for a well-defined and targeted 
public, such as educational circles or 
political and administrative decision­
makers. The information in these docu­
ments is selected, sorted and annotated 
to suit the target public. In this instance, 
therefore, Eurostat works in an advisory 
capacity. 
Where the readership is wider and less 
well-defined, Eurostat provides the infor­
mation required for an initial analysis, 
such as yearbooks and periodicals which 
contain data permitting more in-depth 
studies. These publications are available 
on paper or in videotext databases. 
To help the user focus his research, 
Eurostat has created 'themes', i.e. subject 
classifications. The statistical documents 
and publications are listed by series: for 
example, yearbooks, short-term trends or 
methodology in order to facilitate access 
to the statistical data. 
Y. Franchet 
Director-General 
Pour établir, évaluer ou apprécier les dif­
férentes politiques communautaires, la 
Commission européenne a besoin d'infor­
mations. 
Eurostat a pour mission, à travers le sys­
tème statistique européen, de répondre 
aux besoins de la Commission et de l'en­
semble des personnes impliquées dans 
le développement du marché unique. 
Pour mettre à la disposition de tous l'im­
portante quantité de données accessibles 
et faire en sorte que chacun puisse 
s'orienter correctement dans cet ensem­
ble, deux grandes catégories de docu­
ments ont été créées: les documents 
statistiques et les publications. 
Le document statistique s'adresse aux 
spécialistes. Il fournit les données les plus 
complètes: données de référence où la 
méthodologie est bien connue, standar­
disée, normalisée et scientifique. Ces 
données sont présentées à un niveau très 
détaillé. Le document statistique est des­
tiné aux experts capables de rechercher, 
par leurs propres moyens, les données 
requises. Les informations sont alors 
disponibles sur papier et/ou sur disquette, 
bande magnétique, CD-ROM. La couver­
ture blanche ornée d'un graphisme stylisé 
démarque le document statistique des 
autres publications. 
Les publications proprement dites peu­
vent, elles, être réalisées pour un public 
bien déterminé, ciblé, par exemple 
l'enseignement ou les décideurs politi­
ques ou administratifs. Des informations 
sélectionnées, triées et commentées en 
fonction de ce public lui sont apportées. 
Eurostat joue, dès lors, le rôle de conseil­
ler. 
Dans le cas d'un public plus large, moins 
défini, Eurostat procure des éléments 
nécessaires à une première analyse, les 
annuaires et les périodiques, dans les­
quels figurent les renseignements adé­
quats pour approfondir l'étude. Ces 
publications sont présentées sur papier 
ou dans des banques de données de type 
vidéotex. 
Pour aider l'utilisateur à s'orienter dans 
ses recherches, Eurostat a créé les 
thèmes, c'est-à-dire une classification 
par sujet. Les documents statistiques et 
les publications sont répertoriés par 
série — par exemple, annuaire, conjonc­
ture, méthodologie — afin de faciliter 
l'accès aux informations statistiques. 
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INTRODUCTION 
The following report analyses the household consumption in the European Union as a whole and in the fifteen 
Member States. A large range of data on consumption are provided, with a breakdown by eight main functions of 
consumption for all Member States and by thirty-two more detailed sub-functions in a less homogeneous way1. Due 
to the large set of data used, the study contains a statistical Annex listing the most important figures. Detailed data 
or longer series are available in the Eurostat reference database New Cronos. 
Consumption has a relevant role, both as an indicator of economic conditions and as a reflection of social and 
cultural circumstances. The most recent figures refer to 1995, but this apparent lack of freshness does not affect 
the outcome since analysis concentrates mainly on structural changes. 
One of the most interesting features of the study is the comparison between Member States which, though 
revealing extremely different structures of consumption, also underlines a certain endeavour towards Union's 
convergence. The patterns of consumption in the different Member States are first analysed globally in chapter 1, 
then in a more detailed way for the single functions in chapter 2. Chapter 3 provides a synthesis of certain less 
evident aspects and issues while chapter 4 is devoted to the Household Budget Survey approach of consumption. 
The study is thus conceived as follows: 
• Chapter 1 gives an overview analysis of consumption as an economic aggregate. The main concern is to 
underline the significant trends in consumption for the EU compared with its main economic partners and for 
each individual Member State. 
• Chapter 2 makes a detailed descriptive analysis by eight main functions of consumption, with a similar structure 
of report for each topic. Indicators have been selected considering both the dynamic aspect - underlying 
developments - and the structural framework. As many details as possible are presented and basic indicators 
are supplied to give a deep understanding of the variation in consumption. 
• Chapter 3 is intended to point out a few issues considered of major interest in the understanding of the dynamic 
of consumption. Two main indicators have been calculated: the contribution of each function to total 
consumption growth and the elasticity of each function to GDP growth. 
• Figures presented in the first three chapters come from the National Accounts. In order to provide a complete 
overview of the whole consumption phenomena, unit E2 of Eurostat presents in chapter 4 the figures available in 
the framework of the Household Budget Survey. In this analysis, household expenditure is put in relation to the 
income and the socio-economic characteristics of private households. 
( ) No detailed data in 32 functions are available for Luxembourg and Germany. Wide discrepancies and lack of data appears in the series of 
many of other Member States. 
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1.OVERVIEW OF CONSUMPTION TREND OVER THE 20 YEAR 
PERIOD 
The final consumption represents the value of the 
goods and services used for the direct satisfaction of 
human needs, whether individual or collective. Final 
consumption covers the final consumption of 
households and the collective consumption of general 
government and private non-profit institutions(i). 
In the European System of Integrated Economic 
Accounts (ESA 1979), the following types of final 
consumption are shown: 
• Final national consumption: which groups 
together the final consumption of resident units on 
the economic territory and the final consumption 
of resident households with the rest of the world. It 
is shown among uses in the use of income 
account. Final national consumption and collective 
consumption of private institutions constitute 
private national consumption. 
• Final consumption on the economic territory: 
which groups together the final consumption of 
resident units on the economic territory and the 
final consumption of non-resident households on 
the economic territory. 
• Final consumption by resident households in 
the rest of the world: which is shown among 
resources in the current transactions account of 
the rest of the world. 
• Final consumption by non-resident 
households on the economic territory: which is 
shown among uses in the current transactions 
account of the rest of the world. 
Analysis has been developed using figures 
expressed in Purchasing Power Parities (PPS). The 
PPS represent the relationship between the amounts 
of national currency needed to purchase a 
comparable, representative basket of goods in the 
countries concerned. The use of figures expressed in 
ECU introduce disadvantages, since exchange rates 
are mainly determined by the currencies supply and 
demand and by factors such as capital flows, 
speculation and country's social and economic 
situation. The use of PPS reduces the discrepancies 
related to exchange rate and allows better 
comparison among countries, mainly based on the 
consideration of each country real purchasing power. 
Data have been expressed in relation to the price 
levels of goods and services directly linked to the 
aggregate concerned, therefore PPS are referred to 
Private Consumption specific PPS. 
Figure 1.1.1. Trend in main aggregates 
asa % of GDP, EU-1S 
Gross capital formation 
Government consumption 
Private consumption 
1975 77 79 81 83 85 87 89 91 93 1995 
Figure 1.1.2. Trend in main aggregates 
as a % of GDP, USA 
Government consumption 
Private consumption 
1975 77 79 81 83 85 87 89 91 93 1995 
Figure 1.1.3. Trend in main aggregates 
asa %of GDP, Japan 
Gross capital formation 
Government consuñ 
Private consumption 
1975 77 79 81 83 85 87 89 91 93 1995 
Source : Eurostat, OECD 
In order to provide a descriptive analysis of the long-
term development in the structure of consumption at 
aggregate level, shares of main economics blocs 
have been shown in Fig. 1.1.1, comparing principal 
developed countries: the European Union, the 
United States and Japan. For comparability with 
National Accounts aggregates, private consumption 
has been taken into consideration while in the 
following of this study final household consumption 
has been analysed. 
(1) Eurostat, European System of integrated Economic Accounts 1979 
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Over the 20 observed years, the EU share of 
consumption has stayed quite stable, amounting to 
60.3% in 1995 and the maximum standing at 62.2% 
in 1993 while the minimum at 56.0% in 1975. As a 
whole, the quota of private consumption increased by 
4.3 percentage points, corresponding of reduction 
respectively by 1.1 points for government 
consumption and by 2.1 points for the gross capital 
formation (see Fig. 1.1.1) 
In 1995 the United States devoted 69.5% of GDP to 
private consumption, while Japan recorded a share of 
19.9%. Over the considered period, USA share 
increased by 1.9 percentage points while that of 
Japan reduced by 0.7 points (see Fig. 1.1.2 and 
1.1.3). 
Comparing the three trading partners, the United 
States showed the largest part of GDP dedicated to 
private consumption over the whole reference period, 
the European Union accounted for the main part in 
government consumption and Japan recorded the 
highest share in gross capital formation. 
Figure 1.1.4. Main economic 
aggregates in 1995, as a% of GDP 
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Source : Eurostat 
Among Member States, in 1995 Greece recorded the 
largest part of GDP in private consumption (73.1%), 
while Sweden registered the smallest (49.4%). 
Sweden showed, instead, the largest share in 
government consumption (27.1%) and Portugal 
recorded the first position in the share of gross capital 
formation (27.5%) (see Fig. 1.1.4). 
When considering consumption per head (see Fig. 
1.1.5), trend has been characterised by a moderate 
increase : comparing figures over twenty years, in 
1995 consumption per head was 1.4 times higher for 
the EU, 1.5 times for the United States and as much 
as nearly 1.7 times for Japan. Comparing levels, the 
United States recorded the highest figure over the 
whole reference period, it means 6 1 % greater than 
the EU figure and 66% higher than figure recorded for 
Japan. The EU and Japan followed with similar 
levels. In 1991 the Japanese per capita consumption 
came ahead the European Union figure and, even if 
Japan recorded very fast growth, this fact is partly 
due to the entrance of East Germany in the Union. 
Rgure 1.1.5. Trend in final household 
consumption per head - PPS 
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In order to illustrate differences in per capita 
consumption between the various Member States, 
figures have been put in relation to the Union average 
(EU-15=100) (see Fig. 1.1.6). In 1995 the highest per 
capita consumption of household has been recorded 
by Luxembourg, with a value higher by 40% than EU 
average; the lowest figure was that of Finland, 27% 
below the EU. 
As a whole, among Member States difference in final 
household consumption amounted to 67 percentage 
points. Comparing with 1975, that gap remained 
essentially unchanged but edge positions changed 
for the lowest figure (in 1975 Portugal 
Overview of consumption trend over the 20 year period ~m 
recorded the lowest consumption per head). Relating 
figures over 20 years, it is interesting to notice that 
countries with figures below EU average 
came closer but those with per capita consumption 
superior to the EU figure got further; that is the 
reason why total gap did not change. 
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Figure 1.1.6. Final household consumption per head in 1995 
in specific PPS — EU-15=100 
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1.2. Trend in final household consumption: analysis by Member State 
Table 1.2.1. Final household consumption by main purpose in the European Union 
growth and structure changes 1975/95 
Food, beverages 
and tobacco 
Clothing and 
footwear 
Gross rent, 
fuel and power 
Furniture, 
furnishings... 
Medical care and 
health exp. 
Transport and 
communication 
Recreation, 
entertainment, educ. 
Miscellaneous 
goods and serv. 
Final consumption 
volume change 
structure change 
volume change 
structure change 
volume change 
stnjcture change 
volume change 
structure change 
volume change 
structure change 
volume change 
structure change 
volume change 
structure change 
volume change 
structure change 
volume change 
EU-15 
110 
-5.4 
120 
-1.3 
145 
0.5 
136 
-0.3 
186 
2.0 
159 
1.7 
172 
16 
153 
1.2 
141 
Β 
114 
-4.4 
128 
-0.8 
144 
0.2 
129 
-1.0 
168 
1.7 
142 
0.0 
224 
2.4 
154 
1.2 
142 
DK 
120 
-2.0 
131 
0.0 
116 
-3.4 
90 
-2.8 
155 
0.4 
154 
2.6 
189 
3.4 
150 
1.3 
132 
D 
101 
-3.4 
96 
-1.9 
135 
1.8 
116 
-0.5 
151 
2.8 
138 
1.7 
124 
0.1 
121 
-0.1 
123 
EL 
129 
-1.6 
59 
-8.6 
171 
2.6 
112 
-1.6 
139 
0.1 
226 
5.7 
183 
1.5 
151 
1.1 
135 
E 
112 
-4.2 
98 
-3.1 
132 
-0.3 
118 
-0.9 
228 
2.2 
166 
2.7 
141 
0.3 
156 
3.4 
135 
F 
117 
-3.5 
92 
-2.9 
168 
3.6 
107 
-2.2 
230 
4.2 
147 
0.9 
165 
1.2 
126 
-1.4 
139 
IRL 
126 
-72.7 
197 
0.7 
217 
2.9 
186 
0.4 
219 
0.7 
194 
1.4 
245 
3.6 
254 
3.2 
175 
I 
114 
-8.8 
158 
-0.4 
160 
-0.4 
201 
Í.8 
206 
1.4 
182 
1.2 
226 
2.5 
192 
2.6 
164 
L 
122 
­6.Í 
110 
-2.9 
165 
-0.4 
190 
1.4 
194 
1.1 
250 
6.6 
207 
0.8 
151 
-1.3 
165 
NL 
117 
­2.2 
117 
-1.0 
152 
2.1 
117 
-1.0 
144 
0.8 
131 
-0.4 
158 
16 
137 
0.3 
135 
A 
105 
-2.9 
88 
-3.1 
126 
0.8 
150 
17 
132 
-0.4 
128 
0.9 
172 
2.4 
128 
0.9 
121 
Ρ 
142 
­6.6 
149 
­15 
266 
2.3 
159 
­0.8 
161 
-0.3 
220 
3.4 
203 
1.1 
207 
2.9 
173 
FIN 
102 
­3.5 
109 
-0.4 
144 
4.2 
98 
-1.2 
127 
0.4 
108 
-1.3 
120 
0 2 
132 
15 
117 
S 
103 
-2.1 
106 
-0.4 
109 
-0.9 
113 
0.0 
169 
0.8 
118 
0.8 
127 
1.2 
112 
0.0 
112 
UK 
101 
-10.1 
200 
1.7 
131 
­2.8 
162 
0.5 
235 
0.5 
189 
3.6 
219 
3.5 
182 
3.0 
152 
Note : Volume change is the 1995 figure 
of total consumption. Detailed figures are 
Source : Eurostat 
has been expressed for 1975 = 100; structure change is the difference in percentage points between 1975 and 1995 shares 
shown in Annex 1 and Annex 2. 
In 1995, food, beverages and tobacco and gross rent, 
fuel and power were the main items of household 
consumption in Belgium, each accounting for around 
18% of total consumption (see Annex 1). Compared 
with the 1975 structure, food, beverages and tobacco 
had lost 4.4 points by 1995, while gross rent, fuel and 
power maintained their quota (+0.2 points) and 
medical care and health expenses took a slightly 
larger share (+1.7). All changes in shares of total 
consumption were relatively small. In terms of volume 
growth, however, there was a striking expansion in 
recreation, entertainment, education and cultural 
services, the 1995 figure being 2.2 times higher than 
that of 1975 (see Table 1.2.1). 
In Denmark, the main functions of consumption in 
1995 were gross rent, fuel and power (25.7%) and 
food, beverages and tobacco (20.7%), even though 
both shrank noticeably over the twenty­year period, 
the first by 3.4 percentage points and the second by 
two points. Consumption shifted mainly towards 
recreation, entertainment, education and cultural 
services (+3.4 points) (see Table 1.2.1). In volume 
terms, the latter heading recorded the highest 
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increase; from the early 1980s, only furniture, 
furnishings and household equipment recorded 
figures repeatedly below the 1975 reference figure 
(see Annex 2). 
In 1995, Germany also dedicated most of its 
household consumption to gross rent, fuel and power 
(19.7%), closely followed by food, beverages and 
tobacco, by transport and communication and by 
medical care and health expenses, all with a share of 
around 15%. The top positions had changed since 
1995: expenditure on gross rent, fuel and power was 
fairly stable at 1.8 points, while proportionate 
spending on food beverages and tobacco fell by 3.4 
percentage points (see Annex 1). It is difficult to 
compare volume growth, since the unification of 
Germany in 1991 causes a break in the series. 
Overall, medical care and health expenses saw the 
biggest increase both in volume terms, compared 
with the 1975 benchmark (see Table 1.2.1). 
In Greece, the percentage consumption of food, 
beverages and tobacco was the highest recorded in 
any Member State over the whole reference period, 
even though its share (38.1% in 1995) was 1.6 
percentage points down from the 1975 level. 
Changes in consumption structure were seen mainly 
in clothing and footwear, down by 8.6 percentage 
points, and transport and communication, up by 5.7 
points. Also in terms of volume growth, transport and 
communication showed the most conspicuous 
increase, with consumption under this heading nearly 
2.3 times higher in 1995 than in the reference year. 
The structure of household consumption in Spain in 
1995 was unusual, the main purpose being 
miscellaneous goods and services (24.8%), with 
food, beverages and tobacco relegated to second 
place (21.0%) (see Annex 1). The composition of 
miscellaneous goods and services shows that most 
consumption under this heading consisted of 
expenditure in restaurants and cafés (70.9%). Food 
and beverages are therefore clearly still the 
predominant consumption item, but are differently 
distributed. Miscellaneous goods and services also 
take a large share of total consumption in Italy, 
Portugal and the Netherlands, where they were in 
second position in 1995, but in the first two countries 
this item again consisted largely of expenditure in 
restaurants and cafés; in the Netherlands the main 
sub-category was services n.e.c (see Annex 1). 
France spent most on gross rent, fuel and power 
(20.5%), which increased by 3.6 percentage points, 
overtaking food beverages and tobacco (18.9%), 
whose share fell by 3.5 percentage points over the 
reference period. Medical care and health expenses 
also grew sharply in both share of total consumption 
(+4.2 percentage points) and in volume growth (2.3 
times the 1975 figure). Only spending on clothing 
and footwear fell below the benchmark figure from 
the early 1990s onwards (see Annex 2). 
Ireland showed a huge increase in household 
consumption; with total spending increasing nearly 
1.8 times over 20 years and single functions to a 
range of values 2 to 2.5 times higher than the 1975 
figures. The only exception was food, beverages and 
tobacco, which showed moderate growth over the 
reference period but still took by far the largest share 
of total consumption in 1995 (32.4%). In 1975 this 
item had accounted for 45.1% of total consumption, 
the highest of all Member States; twenty years later it 
was overtaken by Greek figure but it was still in the 
lead of country consumption, even if down by 12.7 
percentage points. The most noticeable shifts 
amongst the functions were in recreation, 
entertainment and cultural services (+3.6 points) and 
in miscellaneous goods and services (+3.2 points). 
The structure of household consumption in Italy 
remained basically unchanged over the whole 
reference period: food, beverages and tobacco was 
the principal purpose of consumption over the whole 
period, and with a share of 19.9% in 1995 (see Annex 
3). It should be noted that the actual consumption of 
food and beverages was still higher, since 
miscellaneous goods and services came in second 
place at 17.8%, consisting chiefly of expenditure in 
restaurants and cafés. There were contrasting 
changes over time under these two headings: food, 
beverages and tobacco decreased by 8.8 percentage 
points, while miscellaneous goods and services grew 
by 2.6 points. In terms of volume growth, there was a 
very marked upturn in spending on recreation, 
entertainment, education and cultural services, on 
furniture, furnishings and household equipment and 
operation and on medical care and health expenses, 
all of which rose to more than double in comparison 
to their 1975 values (see Annex 2). 
In 1995 Luxembourg recorded by far the highest 
total per capita consumption in the EU (see Fig. 
1.1.6). It reached this position only at the beginning of 
the 1990s, however, since Germany had registered 
higher figures before unification and Denmark and 
Sweden had also recorded higher figures during the 
1980s. In terms of volume growth, consumption 
increased most in recreation, entertainment, 
education and cultural services and furnishings and 
household equipment and operation (see Table 
1.2.1). Gross rent, fuel and power (20.0%) and 
transport and communication (19.4%) took the largest 
shares of total consumption in 1995, together 
accounting for around 40% of total expenditure (see 
Annex 1). 
In the Netherlands, food, beverages and tobacco 
gave way over the 20-year period to gross rent fuel 
and power, which in 1995 took the major share of 
household consumption (18.3%). No other relevant 
Overview of consumption trend over the 20 year period 33 
changes were recorded; the figures for growth in 
volume ranged from a change of 1.6 (recreation, 
entertainment, education and cultural services) to 1.2 
(food beverages and tobacco) times the benchmark 
(see Annex 2). 
In 1995 Austria showed similar structure of 
household consumption as it had twenty years 
earlier. Relevant change was in clothing and 
footwear, whose weight fell by 3.1 percentage points. 
Food, beverages and tobacco remained in first 
position despite a drop of nearly 3 percentage points 
in their share. Increase was mainly in recreation, 
entertainment, education and cultural services (+2.4 
points) (see Table 1.2.1). Changes in volume were 
minor; only consumption of clothing and footwear 
dropped below the benchmark(2) figure in recent 
years (see Annex 2). 
Portugal, like Greece and Ireland, dedicated over a 
third of its total consumption to food, beverages and 
tobacco in 1995, even though their share was 6.6 
percentage points below its 1975 level. Unlike most 
Member States, Portugal spends comparatively little 
on gross rent, fuel and power (6.7% in 1995), 
although the trend over the last two decades has 
been an upward one (see Annex 1). In terms of 
volume growth, however, all functions showed 
strongly accelerating trend from the second half of 
the 1980s. Overall, Portugal recorded the second 
fastest growth in total consumption in the European 
Union after Ireland. The biggest increase was in 
gross rent, fuel and power, which nearly tripled 
between 1975 and 1995 (see Table 1.2.1). 
In 1995, consumption in Finland concentrated mainly 
on food beverages and tobacco and gross rent, fuel 
and power, both of which had similar quotas (23.6% 
and 22.4% of total consumption respectively). Twenty 
years earlier the structure had been the same, but the 
difference between the primary quotas had been 
much wider (see Annex 1). Growth in Finnish 
household consumption was steady over the 
reference period until the early 1990s, when ail 
functions except gross rent, fuel and power 
underwent a slowdown (see Annex 2). 
Sweden showed similar trends to Finland in both 
sluggish growth rates and the slowdown in the early 
1990s. Expenditure on medical care and health 
expenses recorded the greatest increase. The 
structure was different from that of Finland, however; 
in Sweden, gross rent, fuel and power (27.0%) was 
the main consumption purpose over the whole period 
(see Annex 3). Structure remained roughly 
unchanged. 
Household consumption in the United Kingdom was 
directed mainly at food, beverages and tobacco 
(20.0% in 1995J which was the leading purpose on 
consumption over the whole reference period (see 
Annex 1). In 1975 one-third of total consumption had 
come under this heading, but over the following 
twenty years it fell sharply by ten percentage points. 
Shifts in consumption occurred chiefly in transport 
and communication (+3.6 percentage points), in 
recreation, entertainment, education and cultural 
services (+3.5 points) and in miscellaneous goods 
and services (+3.0 points). Growth was particularly 
steep in medical care and health expenses and in 
recreation, entertainment, education and cultural 
services, which more than doubled between 1975 
and 1995 (see Annex 2). 
(2) Since there are no data available for Austria for the years preceding 1982, the reference year used is 1982 (1982=100). The reference year for Finland is also 
1982, for Sweden 1980 and for Portugal 1977. 
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2. FINAL CONSUMPTION OF HOUSEHOLDS BY MAIN PURPOSE: 
A DESCRIPTIVE ANALYSIS 
2.1. Food, beverages and tobacco 
Figure 2.1.1. Food, beverages and tobacco, 
asa % of total consumption 
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Source : Eurostat, OECD 
In 1995, food, beverages and tobacco accounted for 
19.4% of total consumption by households in the 
European Union as a whole. The figure for Japan 
was identical, but in the United States the share was 
much smaller (11.3%). A comparison over twenty 
years (see Fig. 2.1.1) reveals a clear downward 
trend: Japan recorded the sharpest fall (­7.9 
percentage points), while the figures for the EU and 
the United States each decreased by around five 
percentage points (by 5.4 and 5.3 points 
respectively). In the European Union food, beverages 
and tobacco were the principal purpose of 
consumption not merely in 1995, but for the whole of 
the period under consideration. In Japan this heading 
took the largest share of total consumption in 1975, 
but was overtaken in 1995 by gross rent, fuel and 
power consumption. In the United States food was 
only the second largest item of consumption even in 
1975; twenty years later it had fallen to sixth position 
(see Annex 3). 
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Figure 2.1.2. Food, beverages and tobacco, 
annualised average growth rate over five­year periods— (1975/95) 
EU­15 US JP 
n a v . 1975/79 H a v . 1980/84 iav.1985/89 Π av. 1990/95 
Noie : The histograms show annualised average growth rates over five year periods, the overlying line shows the same rate over the whole reference period (20 
years). 
Source : Eurostat, OECD 
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Fig. 2.1.2 compares growth rates in volume terms: 
the histograms denote average annual growth rates 
per five­year period (1), while the lines show the 
trends over the whole reference period (1975 to 
1995). The consumption of food, beverages and 
tobacco shows a regular trend over the past 20 
years: in the European Union the average growth rate 
was 1.1%, in Japan 1.4% and in the United States 
0.7%. The highest figures for all three zones were 
recorded at the end of the 1970s (+1.9% in the EU, 
+1.6% in the US and +2.1% in Japan); the European 
Union and the United States recorded a further 
expansion at the end of the following decade 
(1985/89), while growth in Japan accelerated again in 
the early 1990s. 
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Comparing the part of that purpose in total 
consumption (see Fig 2.1.3) amongst the EU Member 
States, food, beverages and tobacco still account for 
the bulk of household consumption; in 1995 they 
were the leading consumption item in eight of the 
fifteen countries (Belgium, Greece, Ireland, Italy, 
Austria, Portugal, Finland and the United Kingdom) 
(see Annex 2). 
In 1975, food, beverages and tobacco had been the 
main target of household consumption in all Member 
States except Denmark and Sweden; over the 
following 20 years it lost its primary position in 
Germany, Spain, France, Luxembourg and the 
Netherlands (see Annex 1). 
Of the Member States, the largest share of total 
consumption dedicated to food, beverages and 
tobacco in 1995 was recorded by Greece at 38.1%, 
followed by Ireland (32.4) and Portugal (30.5%); at 
the other end of the scale were the Netherlands at 
14.7%. In Greece, Ireland and Luxembourg this item 
attracted by far the largest share of total household 
spending, the gap between this and the next most 
important item ­ 24 points, 18 points and 13 points 
respectively ­ being much wider than in other Member 
States. 
Over 20 years, Ireland recorded the sharpest fall 
(­12.7 percentage points) in the share of food, 
beverages and tobacco, followed by the United 
Kingdom (­10.0 points) and Italy (­8.8 points). The 
smallest declines, of around two percentage points 
each, were recorded in Germany, the Netherlands, 
Sweden and Denmark (see Annex 1). 
Figure 2.1.4. Food, beverages and tobacco ­consumption per head 
in specific PPS ­EU­15=100 
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Note : Eurostat estimates for Luxembourg and Portugal 1995 and Austria, Finland and Sweden 1975. 
Source : Eurostat 
C)The last period (1990/95) is in fact six years, but since the growth rate refers to the average annual rate it can be compared with other figures 
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In Figure 1.2.4, per capita figures are used to 
compare levels of consumption amongst Member 
States. 
In 1995 Greece and Ireland still showed the highest 
levels of per capita consumption, continuing the 1975 
pattern. At the opposite extreme were the 
Netherlands and Germany, showing the lowest levels 
of consumption both in 1995 and in 1975. Portugal 
significantly increased its level of consumption from a 
figure below the EU average in 1975 to an above-
average figure in 1995. 
A comparison between Member States in 1995, 
where EU-15=100 (see Fig. 2.1.4), shows that 
Greece recorded the highest figure in 1995, at 46.4 
percentage points above the EU average, and 
Germany the lowest, at 22.8 points below the EU 
figure. In 1975 Greece had already recorded the 
highest figure (+24.8 points) and the Netherlands the 
lowest, with a consumption 24.7 points below the EU 
average. 
In terms of the difference in percentage points, the 
gap between the Member States has widened over 
the past 20 years: in 1975 the difference between the 
countries with the highest and lowest per capita 
consumption figures for food, beverages and tobacco 
was 49.5 percentage points; by 1995 it had risen to 
69.2 points. 
Figure 2.1.5. Structure of food, beverages and tobacco in 1995, 
asa % of main purpose 
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Note : Figures refer to 1993 for Spain and Portugal, to 1991 for Luxembourg and therefore also for EU-15. 
Source : Eurostat 
In order to analyse the structure of consumption 
under this heading, we show the share of each of the 
three items in the total consumption of food, 
beverages and tobacco (see Figure 2.1.5). In 1995, 
more than three-quarters (75.3%) of total 
consumption in this area in the European Union as a 
whole consisted of food, 16% consisted of 
beverages and 8.7% of tobacco. Comparing that 
structure with that of 1985(2), we see that beverages 
increased by 1.8 percentage points, while tobacco fell 
by nearly the same amount (-1.9 points) and food 
has remained fairly stable over the past ten years, at 
+0.8 points(3). 
Over the last decade almost all Member States have 
seen a fall in the share of tobacco in total spending 
on food beverages and tobacco, ranging from 3.9 
percentage points in Denmark to 0.6 in Spain; 
Luxembourg was the only exception^). At the same 
time the share of food increased in most countries, 
the highest growth being recorded in the United 
Kingdom (+3.2 percentage points over 
the past ten years. The share of beverages in total 
consumption under this heading was fairly stable. 
In 1995, Italy spent proportionately most on food 
(86.3%) and Ireland least (53%). In most Member 
States the structure of food, beverages and tobacco 
consumption was very similar in 1985 and 1995. 
Ireland placed most emphasis on beverages in 1995, 
at 36.8%, and Spain (8.5%) and Italy (7%) the least. 
Tobacco consumption took the smallest share in 
1995 of total spending on food beverages and 
tobacco, ranging from 10.6% in Denmark to 5.2% in 
France (the Luxembourg figure of over 30%, inflated 
by cross-border sales, refers to 1991). All Member 
States except Luxembourg and Portugal cut their 
proportionate spending on tobacco. 
2.1.1 Composition of food consumption 
The consumption of food is broken down for national 
accounts purposes into ten sub-functions. No data 
are available for the United States or Japan, nor is it 
(2) No data for 1975 are available for Austria, Finland, Sweden or Portugal, therefore comparison refers to 1985. 
(3) It should be noted that the share of food, beverages and tobacco as a whole in total consumption has decreased by 1.1 points over the past ten years. 
(4) The high share of tobacco consumption in Luxembourg is affected by significant cross-border sales. 
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possible to make an estimate for the European Union 
as a whole, since Germany and Luxembourg do not 
supply detailed figures. The wide disparities and the 
number of data make comparison quite difficult, but 
the following figures give a general picture of the 
structure of food consumption amongst the Member 
States. 
Food consumption in closely related to the cultures, 
traditions and lifestyles of the different countries and 
no similarity has been detected in geographical 
groupings. 
Meat was the largest item of food consumption in all 
Member States, followed in most countries (Belgium, 
Italy, the Netherlands, Spain, Portugal and the United 
Kingdom) by fruit and vegetables. In Austria, Finland 
and Sweden the second item in order of 
importance was bread and cereals, and in the 
remaining Member States milk, cheese and eggs. 
A brief analysis of the following figures contradicts 
some of the clichés often applied to different 
countries. Countries in Southern Europe, for 
example, are usually considered to be large 
consumers of bread and cereals, particularly in the 
form of pasta, but in fact the Scandinavian countries 
are top of the list of consumers of these items; 
similarly, Scandinavian countries are generally 
assumed to have a diet based mainly on fish, but in 
reality Spain and Portugal are by far the biggest 
consumers of fish in the EU. Another assumption is 
that northern European countries are heavy 
consumers of milk and cheese, but Greece turns out 
to be the biggest consumer here, concentrating 68% 
of its food consumption on animal products (including 
meat). 
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2.2. Clothing and footwear 
In 1995, clothing and footwear took one of the 
smallest shares of total consumption by households 
in developed countries: in the United States (6.1%) 
and in Japan (5.5%) they were the smallest item of 
consumption, while in the European Union (7.3%) 
only furniture, furnishings and household equipment 
and medical care and health expenses accounted for 
less of the total (see Annex 3). Over the past two 
decades the proportion spent on clothing and 
footwear has fallen in the EU by 1.3 points and in 
Japan by 2.4 points, while in the United States it has 
increased slightly, by 0.8 points. 
Figure 2.2.1. Clothing and footwear, 
asa % of total consumption 
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Analysis of the growth of clothing and footwear 
consumption in volume terms over twenty years (see 
Fig. 2.2.2) reveals similar average annual growth 
rates for the European Union and Japan, at 1.5% and 
1.4% respectively, but more than double this rate in 
the United States (3.2%). 
The comparison of the share of that purpose among 
the EU Member States (see Fig 2.2.3) reveals that 
the southern countries spent proportionately most on 
clothing and footwear. In 1995 Italy recorded the 
highest share (9.7%), followed by Portugal (9.3%) 
and Spain (8.2%). Greece had the highest share in 
1975, but this fell sharply, by 8.6 percentage points, 
over the next 20 years. Almost all Member States 
reduced the proportion spent on clothing and 
footwear by some extent, the only exception being 
the United Kingdom, whose consumption increased 
by 1.7 points. 
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Figure 2.2.2. Clothing and footwear, 
annualised average growth rate over five-year periods— (1975/95) 
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Note : The histograms show annualised average growth rates over five year periods, the overlying line shows the same rate over the whole reference period (20 
years). 
Source : Eurostat, OECD 
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Figure 2.2.3. Clothing and footwear, as 
a % of total consumption ­1995 
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A comparison of Member States in terms of per 
capita consumption of clothing and footwear 
expressed in PPS (see Fig 2.2.4) shows that, in 
1995, Italy recorded the highest figure, 44.4 
percentage points above the European Union 
average. The gap at the other end of the scale, with 
Finland recording the lowest per capita consumption 
of these items, was even wider, at 47.4 percentage 
points below the EU average. The maximum 
difference between Member States was 97 
percentage points ­ wider than in 1975, when the 
difference between the highest and lowest figures 
(Greece and Ireland respectively) had been 94 
percentage points. 
Analysis of the components of clothing and footwear 
(see Fig. 2.2.5) shows that clothing took the larger 
share in the EU as a whole, accounting for 81.5% of 
total spending in this area in 1995. The same is true 
of all Member States, where the share of clothing in 
total spending on clothing and footwear ranged from 
88.1% in Greece to 72.6% in Spain. The ratio of 
clothing to footwear remained largely unchanged 
over the past decade except in Finland, Belgium and 
the United Kingdom, where clothing increased its 
share, and in Portugal and Ireland, which spent 
proportionately more on footwear. 
Figure 2.2.4. Clothing and footwear ­ consumption per head 
in specific PPS ­ EU­15=100 
D1975 Β 1985 11995 
Wofe : Eurostat estimates for Luxembourg and Portugal 1995 and Austria, Finland and Sweden 1975. 
Source : Eurostat 
Figure 2.2.5. Structure of clothing and footwear in 1995, 
as a % of total main purpose 
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2.3. Gross rent, fuel and power 
Figure 2.3.1. Gross rent, fuel and power, 
asa % of total consumption 
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Gross rent, fuel and power are, like food, beverages 
and tobacco, one of the main components of 
household consumption. In 1995 this was the leading 
item of expenditure in the United States (17.9%) and 
Japan (20.9%), while in the European Union (17.8%) 
it came second to food, beverages and tobacco ( see 
Annex 1). The trends from 1975 to 1995 are 
disparate, with the share of gross rent, fuel and 
power showing a sharp drop in the United States in 
the second half of 1980s and a total shrinkage of 3.4 
percentage points over the whole period; in Japan the 
opposite happened, with gross rent, fuel and power 
increasing their share at the end of the 1980s and 
overtaking food, beverages and tobacco by 1993, 
with a total growth of 3.0 percentage points. In the 
European Union the share of gross rent, fuel and 
power in total consumption has been fairly stable, 
increasing by only 0.5 points over the past 20 years 
(see Fig. 2.3.1). 
Figure 2.3.2. Gross rent, fuel and power, 
annualised average growth rate over five-year periods— (1975/85) 
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Wofe : The histograms show annualised average growth rates over five year periods, the overlying line shows the same rate over the whole reference period (20 
years). 
Source : Eurostat, OECD 
A comparison of growth rates over 20 years (see Fig. 
2.3.2) shows that Japan recorded the largest 
increase (+3.5 % per year); the EU (+2.2 %) and the 
United States (+1.6%) had much lower figures. In all 
three zones, growth was fastest in the late 1970s and 
was followed by sharp fall-offs over the next five 
years. 
In 1995, gross rent, fuel and power were the leading 
component of total consumption in six of the 15 
Member States - Denmark, Germany, France, 
Luxembourg, the Netherlands and Sweden - and one 
of the main components in all other Member States 
except Portugal, where this item is of minor 
importance (see Annex 3). Only in Denmark and 
Sweden did gross rent, fuel and power remain in the 
lead over the past twenty years, in the other Member 
States this was most often the case in the early 
1990s. Changes in the share of this item have not 
been consistent in most Member States, with fall-offs 
in Denmark (-3.5 percentage points) and the United 
Kingdom (-2.9 points) and increases in Finland (+4.2 
points) and France (+3.6 points). 
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Comparisons of per capita spending on gross rent, 
fuel and power across the Member States (see Fig 
2.3.4) show that Luxembourg (60% above the EU 
average) and Portugal (71% below the EU average) 
were the extreme cases in 1995. Greece, Ireland, 
Italy, Spain, Portugal and Finland recorded figures 
below the European Union average, roughly 
reflecting their per capita GDP(s) figures, with the 
exception of Italy. 
The difference between the lowest and highest 
figures was 132 percentage points, which suggests 
that the discrepancies between Member States are 
diminishing: in 1975 the gap had amounted to 158 
points. 
In 1995, gross rent was by far the largest component 
of consumption under this heading (see Fig. 2.3.5), 
its share ranging from 83% in the Netherlands to 71% 
in Spain. Fuel consumption was relatively high in 
Spain, Italy, Finland, the United Kingdom and 
Ireland. 
Figure 2.3.3. Gross rent, fuel and power, as 
a % of total consumption -1995 
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Figure 2.3.4. Gross rent, fuel and power — consumption per head, 
in specific PPS ­ EU­15=100 
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Wofe : Eurostat estimates for Luxembourg and Portugal 1995 and Austria, Finland and Sweden 1975. 
Source : Eurostat 
Figure 2.3.5. Structure of gross rent, fuel and power in 1995, 
as a % of main purpose 
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Luxembourg. Source : Eurostat 
(5)per capita GDP are expressed in PPS. The United Kingdom should be added to the list of Member States recording GDP figures below the EU average. 
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2.4. Furniture, furnishings and household equipment 
Figure 2.4.1. Furniture, furnishing and household equipment, 
as a % of total consumption 
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Source : Eurostat, OECD 
Furniture, furnishings and household equipment took 
a minor share of total consumption: in the United 
States and in Japan this item is slightly ahead of 
clothing and footwear, in the European Union it is 
next to last on the list, followed only by medical care 
and health expenses. In 1995 its share in the 
European Union was around 8%; in the United States 
and Japan it was even lower, at 6.2% and 6.4% 
respectively. The changes over 20 years have been 
modest, with the EU share down by 0.3 percentage 
points, the US share up by 0.8 points and the share 
in Japan also up, by 1.5 percentage points. 
Figure 2.4.2. Furniture, furnishing and household equipment, 
annualised average growth rate over five-year periods—(1975/95) 
6 ... 
Etfc """ 1 
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Wofe : The histograms show annualised average growth rates over five year periods, the overlying line shows the same rate over the whole reference period (20 
years). 
Source : Eurostat, OECD 
Growth in spending on furniture, furnishings and 
household equipment has been relatively high 
compared with other functions of consumption. This 
may be due partly to reactions to economic changes 
and partly to low levels of expenditure. Over the 
whole reference period (1975 to 1995), the United 
States and Japan recorded similar annual growth 
rates, of 4.1% and 4.6% respectively, while the 
European Union recorded an annual growth of 2.1%. 
The trends over five-year periods differ widely, with 
Japan showing a continuous fall-off, the United 
States a smooth rate of growth apart from a fall in the 
early 1980s and the European Union some wide 
fluctuations (see Fig. 2.4.2). 
Comparisons between Member States (see Fig. 
2.4.3) show that, in 1995, Luxembourg (10.8%), 
Belgium (10.2%) and Italy (9.6%) dedicated the 
largest shares of total household consumption to 
furniture, furnishings and household equipment and 
Finland and Denmark the smallest, both at 5.9%. The 
share of this item has fallen in most countries over 
the past two decades, most sharply in Denmark (-2.8 
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percentage points over 20 years) and France (­2.2 
points). Only Italy and Austria recorded 
improvements, of 1.8 and 1.7 percentage points 
respectively (see Annex 1). 
For the purpose of comparison between EU 
countries, consumption is recorded in per capita PPS 
and related to the EU average (see Fig. 2.4.4). In 
1995 Luxembourg recorded the highest per capita 
consumption, and Finland the lowest. Luxembourg 
was thus 94.3% above the EU average and Finland 
54.3% below it, the difference between the two 
values amounting to 140 points ­ far wider than the 
1975 gap of nearly 100 points. 
In most Member States (see Fig. 2.4.5), furniture, 
fixtures, carpets, other floor coverings and 
repairs took the largest share of consumption under 
this heading in 1995, ranging from 53.3% in Spain to 
10.5% in Greece. 
Next came household operation, with the highest 
figures in Greece (41.8%) and Ireland (34.5%). 
Portugal placed most emphasis on household 
textiles (27.5%), the United Kingdom favoured 
heating and cooking appliances, refrigerators, 
washing machines and similar (23.9%), Belgium 
spent most on glassware, tableware and 
household utensils (19.9%) and domestic services 
took the lead in Finland (24%). 
Figure 2.4.3. Furn., furnish., household eq., as 
a % of total consumption ­1995 
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Wofe: For Luxembourg and Portugal figures referto 1994. 
Source : Eurostat estimation 
F i g u r e 2 . 4 . 4 . F u r n i t u r e , f u r n i s h i n g a n d h o u s e h o l d e q u i p m e n t — 
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Wofe : Eurostat estimates for Luxembourg and Portugal 1995 and Austria, Finland and Sweden 1975. 
Source : Eurostat 
Figure 2.4.5. Structure of fu m itu re, furnishing and household equipment in 1995 
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Wofe : For Spain and Portugal data refer to 1993. For Luxembourg and Germany no data is available; therefore EU­15 figures are not available. 
Source : Eurostat 
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2.5. Medical care and health expenses 
Figure 2.5.1. Medical care and health expenses, 
asa % of total consumption 
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w w w χ -X X X X X * " 
χ : = X = X — r X X -X X * 
-X=^X- -X -X = ^ X X 
1975 1976 1977 1978 1979 1980 1981 1982 1983 1984 B85 1986 1987 1988 1989 1990 B91 1992 1993 1994 1995 
-χ- EU­15 .US .JP 
Source : Eurostat, OECD 
Medical care and health expenses is the function of 
consumption showing the widest variety amongst 
countries, chiefly because the dominance of private 
or public health services influences the nature of 
expenditure under this heading. Box 1 gives an 
overview of health­care systems in the European 
Union. 
The consumption of medical care and health 
expenses in the European Union (8.2% in 1995) was 
less than half that of the United States (16.8%). 
Japanese consumption was between the two, at 11 %. 
Changes in health­care spending in the three zones 
were similar over the two decades in question: +2.3 
percentage points in Japan, +2 in the European 
Union and + 1.8 in the United States. 
Figure 2.5.2. Medical care and health expenses, 
annualised average growth rate over five­year periods— (1975/95) 
10 
8 . 
! 
6 i 
u J. 
4 4 
2 i 
0 ι 
^^^^^^ 
ï — § 1 
L.i-^,t,..iEi;IM 1 1 
■·\\ ^tm 
1 1 
EU­15 US JP 
Π av.1975/79 □ av.1980/84 , av.1985/89 D av. 1990/95 
Wofe : The histograms show annualised average growth rates over five year periods, the overlying line shows the same rate over the whole reference period (20 
years). 
Source : Eurostat, OECD 
Despite the wide discrepancies in the weight of 
medical care and health expenses in total 
consumption, the trends over time were similar (see 
Fig. 2.5.2) : during the reference period (1975 to 
1995), proportionate expenditure increased annually 
by 3.7% in the European Union, by 5.0% in the 
United States and by 4.3% in Japan. The highest 
rates were recorded in the first five years (1975­79), 
but the trends diverged in the three subsequent five­
year periods. 
In 1995, the share of medical care and health 
expenses in total consumption (see Fig. 2.5.3) differs 
widely from one Member State to another, ranging 
from 14.9% in Germany to only 1.5% in the United 
Kingdom. Germany, the Netherlands (13.1%), 
Belgium (11%) and France (10.7) were well above 
the EU average (8.2%); the lowest figures were 
recorded by the United Kingdom (1.5%), Sweden and 
Denmark (both at 2.2%). Over the 20­year period, 
only Portugal (­0.3 points) and Austria (­0.4 points) 
recorded negative changes; France and Germany 
showed the biggest increases, at 4.2 and 2.8 
percentage points respectively; the rates in the other 
Member States ranged from +0.1 (Greece) to +2.8 
(Germany). 
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Boxi: 
The health systems in the Member States 
BELGIUM 
The Belgian health care system involves a combination of national 
health insurance and private-sector medicine. The entire population is 
covered for the main health risks by compulsory insurance, and 85% of 
the population are covered for both major and minor risks. Patients are 
free to choose their doctors and hospitals, both public and private. 
Although the mutual societies only reimburse part of the cost of out­
patient treatment, they pay the major part of the cost of hospital stays 
directly. 
DENMARK 
Since 1973 the Danish national health service, which is funded entirely 
from taxation and planned and managed by public bodies, has covered 
the entire population. All the main services are free of charge. Primary 
care (initial consultations by family doctors) is paid for from the private 
system, whereas hospital treatment is paid for from the public system. 
The primary system also attracts some public funding. 
FRANCE 
The French system comprises several national funds corresponding to 
the various industrial sectors or professions These funds, which 
implement the statutory health insurance system, are funded by 
employer and employee contributions calculated on the basis of the 
insured person's income. Patients are free to choose their practitioners. 
They pay their doctors and dispensing chemists directly and are 
reimbursed for most of the cost. The cost of hospitalisation in cases of 
serious illness (cancer, diabetes, etc.) is reimbursed in full, whereas the 
cost of hospitalisation for less serious illnesses is reimbursed on the 
same basis as that of consultations. Reimbursements are subject to a 
statutory ceiling, above which any additional expense is borne by the 
patient. The mutual societies (each of which serves particular 
occupational groups) provide only supplementary cover. 
GERMANY 
The German system, which has existed since 1883, can be considered 
a social security system in that supplementary payments are practically 
non-existent. Some 90% of the population are covered by the 
compulsory health insurance system (GKV), which gives access to a 
broad range of health services provided by private and public bodies. 
Employees below a certain level of income (75% of the population) are 
compulsorily insured and contribute to a health fund, while 13% of the 
population have opted for voluntary health insurance. Of the remainder, 
a majority (mainly persons on high incomes) have private insurance. In 
order to be treated in a hospital, patients must have a letter of referral. 
GREECE 
The Greek system is based on compulsory social insurance. The 
amount of employees' contributions depends on their incomes. The 
private sector invests large sums and provides similar services to the 
public sector, but of a higher quality. In 1983, a national health service 
was created with a view to limiting the dominance of the private sector 
and improving health care standards. The service is only partially 
operational. 
IRELAND 
Health care in Ireland is managed by a centralised national health 
service charged with ensuring that the entire population has access to 
it. The system is funded from contributions paid by two categories of 
insured: one which enjoys full cover, and one which qualifies for only 
partial reimbursement of medical expenses. The former category 
comprises 37% of the population (low-income groups), who enjoy full 
entitlement; the second category, comprising 63% of the population, 
does not enjoy free GP consultations or dental or auricular treatment, 
but is entitled to free hospital treatment. Nearly 50% of persons in the 
second category contribute to a voluntary health insurance scheme 
(VHI) set up in 1957. 
ITALY 
The Italian National Health System (SSN) serves the entire 
population. It is funded from compulsory contributions (which vary 
according to income) and tax revenue in equal shares. Central 
government decides on the sectoral and regional allocation of 
funds. The public authorities fix a minimum level of services and 
allow for private treatment. Patients are reimbursed only for the 
cost of health care provided by approved bodies. 
LUXEMBOURG 
Luxembourg has a compulsory health insurance system which is 
funded from incomes-based contributions payable by employers 
and employees. There are 12 social insurance funds, which 
operate on sectoral lines. 
NETHERLANDS 
Health care in the Netherlands is provided by private, confessional 
bodies and voluntary civil organisations. The latter, which 
represent 88% of state-regulated health-care institutions, are 
forbidden by law to make a profit. The system is funded mainly by 
public and private insurance premiums and combines direct 
payments and reimbursements by the authorities. About 60% of 
the population (on incomes below a certain threshold) are 
compulsorily insured under the Health Insurance Act (ZFW) for 
acute illnesses (the services of general practitioners, periods of 
hospitalisation, basic dental treatment, specialist treatment and 
medicines); 30% are covered by voluntary private insurance. Civil 
servants have their own insurance scheme. Supplementary 
insurance policies for acute illnesses cover other types of 
treatment (dental treatment, homeopathy, etc.). The entire 
population is compulsorily insured against chronic or long-term 
sickness. The Exceptional Medical Expenses Act (AWBZ) covers 
long-term treatment in specialist clinics and psychiatric institutions 
and periods of hospitalisation of more than one year. 
PORTUGAL 
Since 1979, Portugal has had a national health service ("Sen/iço 
National de Saude") which provides health insurance for the entire 
population, irrespective of income. 75% of the population are 
insured exclusively with the SNS, while the remaining 25% are 
additionally covered by schemes which correspond to their type of 
work. The private sector, which coexists with the public sector, is 
of limited size. It is part-funded by the SNS and concentrates 
mainly on laboratory services, diagnostics and rehabilitation. 
SPAIN 
The Spanish health care system is based on the General Health 
Act 1986. It covers all the regions. Its guiding principle is the 
delegation of responsibilities to the health care providers. It is 
managed by the "Instituto National de la Salud" (INSALUD). Prior 
to 1988, INSALUD was funded mainly by compulsory employer 
and employee contributions. Since 1991, it has been funded 
mainly from taxation. INSALUD covers the services of general 
practitioners, hospital treatment and emergency dental treatment. 
It has its own infrastructure, including hospitals, clinics, 
laboratories, etc. Although almost the entire population is covered 
by the system, about 7% of the population have voluntary private 
health insurance. 
UNITED KINGDOM 
The National Health Service (NHS), which was founded in 1948, 
provided free medical care for more than 40 years. Following a 
major reform in 1991, a distinction has existed between 
"purchasers" and "providers" of health care. A system of contracts 
between the providers and purchasers is intended to improve the 
quality of the services and promote competition among providers 
and infrastructure operators. 
Note : the reference study relates to the situation before 1995; 
therefore Austria, Sweden and Finland are not included. 
Source: Les systèmes de santé des États membres de la 
Communauté européenne, Parlement européen - Direction générale 
des études. 
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In per capita terms (see Fig. 2.5.4), the situation 
remained basically unchanged over the period in 
question, but the gap between Member States closed 
considerably: in 1975 the difference between the 
highest and the lowest figures was 202.7 percentage 
points; by 1995 it was down to 154.5 points. Another 
interesting contrast between the two sets of data is in 
the rank order: in 1975 the Netherlands recorded the 
highest proportionate consumption of this item, but by 
1995 it had been overtaken by Germany. The United 
Kingdom remained at the bottom of the list 
throughout. 
Because of the wide discrepancies in the sub-
function data, no comment has been made on the 
composition of the consumption of medical care and 
health expenses (see Fig. 2.5.5). 
Figure 2.5.3. Medical care and health exp., 
as a % of total consumption -1995 
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Figure 2.5.4. Medical care and health expenses - consumption per head 
in specific PPS - EU-15=100 
- 1 9 7 5 1985 1995 
Wofe : Eurostat estimates for Luxembourg and Portugal 1995 and Austria, Finland and Sweden 1975 
Source : Eurostat 
Figure 2.5.5. Structure of medical care and health expenses in 1995, 
as a % of main purpose 
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Wofe : For Spain and Portugal data refer to 1993. For Luxembourg no data is available. 
Source : Eurostat 
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2.6. Transport and communication 
Over the last two decades, the proportion spent by 
households on transport and communication was 
similar in the European Union and in the United 
States, but much smaller in Japan: in 1995 the share 
in the EU was 15.2%, in the USA 14.1% and in Japan 
only 10%. The quota fell in the United States 
between the end of the 1970s and the first half of the 
1980s, but remained the same over the whole 
reference period. The share in Japan was likewise 
very stable over 20 years; in the EU it increased by 
1.7 points. 
Figure 2.6.1. Transportand communication, 
as a % of total consumption 
­ 0 ­
12 
11 
8 
«75 «76 1977 1978 «79 «80 «81 1982 1983 1984 1985 1986 1987 «88 «89 «90 «91 «92 «93 «94 «95 
—χ- EU­15 .US .JP 
Source : Eurostat, OECD 
Growth in consumption under this heading was fairly 
uniform both over the past two decades ­ the annual 
rates of increase being 2.9% in the European Union, 
2.4% in the United States and 3.1% in Japan ­ and by 
five­year period, the only relevant increase occurring 
in the United States at the beginning of the 1990s. 
There are wide gaps between Member States in the 
shares of transport and communication in total 
consumption (see Fig. 2.6.3): in 1995 these ranged 
from 19.4% in Luxembourg to 12.1% in Italy. There 
are similar differences over time: in 1975 the two 
extremes had been Finland at 16.3% and Greece at 
8.4%. The biggest changes over time took place in 
Luxembourg, which increased its share by 6.6 
percentage points, and Greece, up by 5.7 points; the 
share increased in all EU Member States except 
Finland (­1.3 points) and the Netherlands (­0.4 
points). 
10 ­
Figure 2.6.2. Transportand communication, 
annualised average growth rate over five­year periods 
EU­15 
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Wofe : The histograms show annualised average growth rates over five year periods, the overlying line shows the same rate over the whole reference period (20 
years). 
Source : Eurostat, OECD 
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Figure 2.6.3. Transports and comm, 
as a % of total consumption ­1995 
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Note : For Luxembourg and Portugal figures refer to 1994 
Source : Eurostat estimation 
In 1995 Luxembourg recorded the highest per capita 
consumption (see Fig.2.6.4) ­ 82.8% above the EU 
average ­ of all Member States under this heading. At 
the opposite extreme was Greece, with a figure 
30.7% below average. Luxembourg's consumption 
has soared only in the past decade (1985 to 1995); in 
1975 the two extremes were France (29 percentage 
points above the EU average) and Greece (48.8 
points below average, but considerably closer to the 
average for the EU). The overall difference between 
the highest and lowest figures in 1995 had climbed to 
113.5 percentage points from only 80.3 points in 
1975 ­ an increase of over 40%, essentialy due to 
Luxembourg. This country is the only one showing 
most dissimilar consumption figures and structure. 
Since the figures are fairly discrepant, it is difficult to 
make any meaningful statement about the structure 
of the transport and communication function of 
consumption. In general, transport, particularly 
operation of personal transport equipment, 
accounts for most consumption under this heading. In 
the European Union as a whole, the breakdown was 
operation of personal transport equipment 
(43.4%), personal transport equipment (29.4%), 
purchased transport (14.5%) and communication 
(12.5%). 
F i g u r e 2 . 6 . 4 . T r a n s p o r t a n d c o m m u n i c a t i o n ­ c o n s u m p t i o n p e r h e a d 
in s p e c i f i c P P S ­ E U ­ 1 5 = 1 0 0 
r­1975 ■1985 ,1995 
Wofe : Eurostat estimates for Luxembourg and Portugal 1995 and Austria, Finland and Sweden 1975 
Source : Eurostat 
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Wofe : no data is available for Luxembourg. For Spain and Portugal figures refer to 1993. For Greece, Austria, Portugal and Finland "Operation of personal transport 
equipment" is included in the purpose of "Personal transport equipment" and for Portugal also "Purchased transport" is there included, therefore EU­15 figures do not 
include Luxembourg and the share of "Operation of personal transport equipment" do not include the mentioned countries. 
Source : Eurostat 
25 
'm Final consumption of households by main purpose : A descriptive analysis 
2.7. Recreation, entertainment, education and culture 
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Figure 2.7.1. Recreation, entertainment, education and cultural services, asa % of 
total consumption 
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As a percentage of total consumption, the level of 
spending on recreation, entertainment, education and 
culture is small in developed countries, coming fifth in 
1995 in all three zones under consideration: 9.1% in 
the European Union, 11.4% in the United States and 
11% in Japan. The quotas increased everywhere 
between 1975 and 1995: in the United States by 4 
percentage points, in Japan by 2.7 points and in the 
European Union by 1.6 points. 
Spending on recreation, entertainment, education 
and culture showed a clear upturn from 1975 to 1995, 
with the European Union as a whole recording an 
annual increase of 3.3%, Japan 4.0% and the United 
States 4.3% (see Fig. 2.7.2). The highest rate of 
growth was recorded in all three zones at the 
beginning of the 1990s; later the rates declined in the 
EU and Japan but remained at high levels in the 
USA. Of the EU Member States in 1995 (see 
Fig.2.7.3), Ireland dedicated the highest percentage 
(12.4%) of its consumption to recreation, 
entertainment, education and culture, followed by the 
United Kingdom (11.3%) and Denmark (11.1%); at 
the opposite end of the scale was Luxembourg, at 
only 4.1%. The rank order had changed completely 
since 1975, when Finland, Germany and Sweden had 
recorded the highest quotas. No Member State cut its 
share over the period; Ireland (+3.6 points), the 
United Kingdom (+3.5 points) and Denmark (+3.4 
points) increased their shares significantly, while 
Finland (+0.1), Germany (+0.1) and Sweden (+1.2) 
remained fairly stable (see Annex 1). 
Figure 2.7.2. Recreation, entertainment, education and cultural services, 
annualised average growth rate over five-year periods— (1975/95) 
EU-15 
□ av. 1975/79 □ a v. 1980/84 iav. 1985/89 □ av. 1990/95 
Wofe : The histograms show annualised average growth rates over five year periods, the overlying line shows the same rate over the whole reference period (20 
years). 
Source : Eurostat, OECD 
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In 1995 Germany recorded the highest per capita 
consumption of recreation, entertainment, education 
and culture, at 74.4% above the EU average. Other 
Member States above the EU average were the 
Netherlands (68.6% above), Belgium (49.1%), France 
(44.0%) and Luxembourg (27.3%) (see Fig. 2.7.4). 
The same countries remained above the EU average 
over the entire 20­year period, though in a different 
order. The gap between the highest and lowest 
figures shrank considerably, however, from 202.7 
percentage points in 1975 to 154.5 by 1995. 
It is difficult to compare figures on the consumption 
structure of recreation, entertainment, education and 
culture, since classifications differ from one Member 
State to the next and data on some countries are 
unavailable either entirely or for some sub­functions. 
Fig.2.7.5 gives an overview of the various structures 
in the Member States. 
Figure 2.7.3. Recreation, ed., ent. and cult, 
as a % of total consumption ­1995 
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Figure 2.7.4. Recrea t ion , e n t e r t a i n m e n t , educa t ion and cultural services, 
consumpt ion per h e a d — in specif ic PPS ­ EU­15=100 
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Wofe : Eurostat estimates for Luxembourg and Portugal 1995 and Austria, Finland and Sweden 1975 
Source : Eurostat 
Figure 2.7.5. Structure of recreat ion , entert . , educa t ion and cultural services in 1995, 
a s a % of m a i n purpose 
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2.8. Miscellaneous goods and services 
F i g u r e 2 . 8 . 1 . S h a re o f m i s c e l l a n e o u s g o o d s a n d se rv i c e s , 
a s a % o f t o t a I co n su m ρ t io n 
­ α 
­ χ 
12 
1975 1976 1977 1978 1979 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1994 1995 
— χ — EU­15 .US .JP 
Source : Eurostat, OECD 
Because of the disparate composition of this function 
of consumption, little can be said about trends in 
miscellaneous goods and services. In general, 
however, it is interesting to note that it accounts for a 
large proportion of total consumption, coming among 
main functions on the list in 1995 amongst the 
leading economic zones, with a share of 15.1% in the 
European Union, 16.4% in the United States and 
15.2% in Japan. This item also carries considerable 
weight in the Member States: in 1995 it was the main 
purpose of consumption in Spain, at 24.8%, and took 
a substantial share of roughly 17% in Italy, the United 
Kingdom, Portugal and Austria. 
As with some other functions, the classification of 
components under this heading differs from one 
Member State to the next; this, together with the 
difficulty of identifying exact expenditure, makes any 
comparison meaningless. In general, however, 
expenditure in restaurants, cafes and hotels was the 
leading component, taking by far the largest share of 
miscellaneous goods and services in Spain, Austria 
and Greece in particular. Ireland recorded the lowest 
figure, but this is largely because it classifies alcohol 
consumption under the food, beverages and tobacco 
heading (see Annex 1). 
Figure 2 .8 .2 . M i s c . g o o d s a n d s e r v i c e s , 
as a % of to ta l c o n s u m p t i o n ­ 1 9 9 5 
EU­15 (15.1) 
D 
IRL 
EL 
DK 
5 
~ jÉ 
' ■' W i m — n — — n — — , 
NL 
A 
—ι—ag mm 
zzrzzrrzzzzzzzz: 
10 15 20 25 
Wofe: For Luxembourg and Portugal figures refer to 1994 
Source : Eurostat estimation 
F i g u r e 2 . 8 . 3 . S t r u c t u r e o f m ¡ s c e l l a n e o us g o o d s a n d s e r v i c e s 
in 1 9 9 5 ­ a s a % o f m a i n p u r p o s e 
□ Exp, in rest., cafes and hotels ^Packaged tours 
^F inanc ia l serv., n e e n G o o d s n.e.c. 
I3 Personal care 
□ Services n.e.c. 
Wofe : For Spain and Portugal figures refer to 1Θ93, No data is available for Luxembourg and Germany, therefore EU­15 figures are not available. 
Source Eurostat 
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3. KEY INDICATORS OF FINAL HOUSEHOLD CONSUMPTION 
Chapter 2 provided a complete descriptive analysis, 
by country and by function, focusing on three main 
indicators: growth, structure and consumption. A 
detailed analysis gave an overview of total 
consumption figures for the past 20 years but, 
because of the large data-set range, the analysis 
lacked of synthetic information. 
For a concise overlook of consumption trends in the 
European Union, a few indicators have been 
therefore chosen and compared with figures 
representing the EU as a whole (i.e. all 15 Member 
States): growth figures for each Member State are 
compared with those for the EU as a whole. 
These figures highlight the differences between the 
Member States of the European Union. Finally, in 
order to describe the relationships between countries 
in terms of functions, two additional indicators have 
been calculated: the contributions to growth made by 
main consumption purposes illustrate the dynamic 
relationship between functions and total consumption, 
while the elasticity of the main purposes reveals the 
relationship between consumption (final household 
consumption) and output (gross domestic product) 
and yields a rough comparison between the reactivity 
of each function of consumption and changes in 
production. 
3.1. European Union figures 
An analysis of consumption by function in the 
European Union as a whole is of limited value, since 
the Member States show very dissimilar trends in 
both structural and dynamic terms, but is included 
here because the whole of the European Union, 
however strongly differentiated, is treated as an 
aggregate unit for purposes of international 
comparison. 
Figure 3.1 1. Structure of household consumption in the EU 
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Source : Eurostat estimation 
Figure 3.1.1 gives an overview of changes in the 
structure of final household consumption, comparing 
the size of changes in the functions' shares of total 
consumption over the 20-year period in question. 
Chapter 2 included a detailed analysis of the changes 
in these shares, comparing the Member States and 
the EU with the other major developed countries. 
The changes over the whole period ranged from a 
drop of 5.4 percentage points in food, beverages and 
tobacco to a growth of 2.0 points in medical care and 
health expenses. It is interesting to note that a sharp 
fall in the quota of food, beverages and tobacco did 
not shift consumption towards one function in 
particular, but instead distributed it homogeneously 
across medical care and health expenses, recreation, 
entertainment, education and cultural services and 
transport and communication as well as 
miscellaneous goods and services. 
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Figure 3.1.2. Growth of main functions of consumption in the EU — annualised 
average growth rates over ten­year periods 
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Source : Eurostat estimation 
Figure 3.1.2 compares the annualised average 
growth rates in consumption by main purpose over 
two ten­year sub­periods, 1975­84 and 1985­95. The 
diagonal line divides the figure into two areas: above 
the line are the functions showing the highest growth 
rates in the latter period (1985/95), and below the line 
are those which grew most in the first period 
(1975/84). The distance from the diagonal is 
proportionate to the difference between the two rates; 
figures on the diagonal indicate that the growth rates 
for that function were the same over the two periods. 
The graph (Fig. 3.1.2) shows that only expenditure on 
furniture, furnishings and household equipment, 
recreation, entertainment, education and cultural 
services and miscellaneous goods and services grew 
faster during the 1985­95 period; other purposes 
grew faster in the previous decade, while transport 
and communication and medical care and health 
expenses maintaining stable rates of growth. Total 
household consumption grew at very similar rates in 
both periods, though a little faster in the second. 
Figure 3.1.3. Final consumption of households— annualised average growth rates 
over ten­year periods 
2 3 
av. growth rate 1975/84 
Source : Eurostat estimation 
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Figure 3.1.3 gives a similar but more sophisticated 
graphic comparison of growth rates in the two sub-
periods, but here by Member State rather than by 
function and showing total final household 
consumption. Additional information is provided by 
referring the figures of all Member States with the EU 
rate. 
The graph shows the annualised growth rates in final 
household consumption in the Member States, 
comparing those over the 1975-84 period (horizontal 
axis) with those over the 1985-95 period (vertical 
axis). Again the diagonal divides the graph into two 
areas, the upper one indicating stronger growth from 
1985 to 1995 and the lower one stronger growth in 
the previous decade. 
It can be seen that most EU Member States recorded 
faster growth in final household consumption in the 
1985-95 period, France, Italy, Greece, Finland and 
Denmark being the exceptions. Belgium saw nearly 
the same growth rate over both periods, and its 
figure lies on the bisecting line. The European Union 
as a whole also showed very similar figures in the 
two periods. 
The two dotted lines passing through the EU figure 
divide the area into another four parts, also 
comparing Member States' growth rates with those of 
the EU. Countries with growth below the European 
Union average in 1985-95 lie below the horizontal 
dotted line, while those with below-average growth in 
1975-84 lie to the left of the vertical dotted line. 
In practice, lying in opposite areas, Ireland and 
Luxembourg recorded growth rates well above the 
European Union average over both reference 
periods; in contrast, Sweden, Denmark, Belgium and 
Austria recorded rates below the EU average over 
both periods. It is also interesting to note the gaps 
between Member States' growth rates and the EU 
rate: Portugal, Ireland and Luxembourg deviated 
most from the average. 
Table 3.1.1. Range of variation in shares of total consumption (1975/1995) 
Food, beverages 
and tobacco 
Clothing and 
footwear 
Gross rent, 
fuel and power 
Furniture, 
furnishings... 
Medical care and 
health exp. 
Transport and 
communication 
Recreation, 
entertainment, educ... 
Miscellaneous 
goods and serv. 
1975 
1995 
1975 
1995 
1975 
1995 
1975 
1995 
1975 
1995 
1975 
1995 
1975 
1995 
1975 
1995 
Share of total consumption 
Max. 
45.1 IRL 
38.1 EL 
15.4 EL 
9.7 I 
29.1 DK 
27.0 S 
11.2 Β 
10.8 L 
12.2 NL 
14.9 D 
16.3 FIN 
19.4 L 
9.7 ' FIN 
12.4 IRL 
21.5 E 
24.8 E 
Min. 
16.9 NL 
14.7 NL 
5.1 FIN 
4.8 FIN 
4.4 Ρ 
6.7 ρ 
6.2 IRL 
5.9 FIN 
1.0 UK 
1.5 UK 
8.4 EL 
12.1 ι 
3.3 L 
4.1 L 
7.0 IRL 
8.2 S 
Range 
(% points) 
28.2 
23.4 
10.2 
5.0 
20.3 
24.8 
5.0 
4.9 
11.3 
13.4 
7.9 
7.3 
6.4 
8.2 
14.5 
16.6 
Change (*) 
(1975/95) 
abs.(%p.) 
rel.(%) 
abs.(%p.) 
rel. (%) 
abs.(%p.) 
rel. (%) 
abs.(%p.) 
rel.(%) 
abs.(%p.) 
red. (%) 
abs.(%p.) 
ral. (%) 
abs.(%p.) 
rel.(%) 
abs.(%p.) 
rel. (%) 
-4.8 
-16.9 
-5.3 
-51.6 
-4.5 
-18.1 
-0.1 
-2.7 
2.1 
19.0 
-0.6 
-7.7 
1.9 
29.3 
2.2 
14.9 
"Changes of range by function have been calculated in absolute terms, as the difference in percentage points between the 1995 and the 1975 ranges (comparison 
over space); in relative terms, changes have been calculated as a percentage of the 1975 range (comparison over time). 
Source : Eurostat estimation 
Finally, the differences between the figures of the 
various Member States yield important synthetic 
information, underlining the changes in countries' 
consumption over time: the main question is whether 
EU Member States are achieving similar 
consumption structures. To illustrate the trend in the 
structure of consumption, the descriptive analysis in 
Chapter 2 indicated the range of variationf) in 
Member States' shares of the main purposes of total 
consumption. 
Table 3.1.1 gives an overview and a summary of 
range values in the structure of consumption in 
Member States, as well as a comparison of the 
changes in the variation range between 1975 and 
1995. 
This information gives only a rough indication of the 
total variation in consumption by main purpose and 
takes in consideration only changes in the structure 
of consumption. 
(1 ) The variation range is the difference between the maximum and minimum values. Here, shares of total consumption have been considered in order to compare 
relative values. 
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Comparisons can be made only between functions, 
and changes refer only to the structure of 
consumption. The standard deviation^) of per capita 
consumption by main purpose has been calculated in 
order to give a global picture of the process of 
harmonisation in EU countries in both the 
composition and the level of consumption. 
Standard deviation measures the divergence of 
values from the average - in this case from the EU-15 
figure. 
Figure 3.1.4 illustrates this concept, showing the 
variation indicator as it was in 1995 and in 1975. The 
two areas represent the scatter of Member States' 
figures around the average EU consumption, 
comparing the two benchmark years. It can be seen 
that the area representing 1995 is larger, meaning 
that, as a whole, the gaps between countries had 
grown wider by that year. 
Food, beverages and tobacco and medical care and 
health expenses are the functions in which the gaps 
between Member States widened, while the 
consumption of transport and communication and 
miscellaneous goods and services tended to 
converge in 1995. 
Figure 3.1.4. Standard deviation of consumption in EU countries, 
by main purpose 
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and 
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furnishing... 
Source : Eurostat estimation 
3.2. Contribution to growth in total final consumption 
In the previous descriptive analysis in Chapter 2, the 
growth rates in household consumption have been 
broadly analysed both by function and by country. In 
order to compare the growth rates of each function 
and to show which of the eight main functions of 
consumption has had most effect on total final 
household consumption, their contributions to total 
growth have been calculated. 
Contributions to the change in total final consumption 
have been calculated from the change in each 
component divided by the total consumption in the 
previous period. Since the analysis covered a long 
period, absolute values were not suitable; annualised 
average growth rates have therefore been calculated 
instead of net changes, and mean figures have been 
compared over sub-periods instead of absolute 
figures. 
Furthermore, contributions have been calculated both 
over the total reference period (1975-95) and over the 
two sub-periods (1975-84 and 1985-95) in order to 
compare and underline trends over time. 
(2) Standard deviation has been calculated using the "biased" or "n" method. 
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Tableau 3.2.1. Contributions of main purposes to growth 
Food, beverages and 
tobacco 
Clothing and footwear 
Gross rent, fuel and power 
Furniture, furnishings and 
household eq. and op. 
Medical care and health 
expenses 
Transport and communication 
Recreation, entertainment, 
education and cultural services 
Miscellaneous goods and 
services 
Final consumption of 
households 
Total growth 
1975/84 
1985/95 
1975/95 
1975/84 
1985/95 
»975/95 
1975/84 
1985/95 
Í975/95 
1975/84 
1985/95 
1975/95 
1975/84 
1985/95 
1975/95 
1975/84 
1985/95 
1975/95 
1975/84 
1985/95 
1975195 
1975/84 
1985/95 
1975/95 
1975/84 
1985/95 
1975135 
EU­15 
0.25 
0.20 
0.23 
0.11 
0.11 
0.12 
0.41 
0.38 
0.43 
0.11 
0.21 
0.17 
0.22 
0.29 
0.27 
0.35 
0.45 
0.43 
0.20 
0.32 
0.28 
0.29 
0.45 
0.40 
Β 
0.19 
0.13 
0.Í7 
0.16 
0.08 
0.11 
0.33 
0.33 
0.36 
0.05 
0.25 
0.16 
0.34 
0.23 
0.30 
0.20 
0.27 
0.24 
0.25 
0.24 
0.26 
0.24 
0.43 
0.34 
DK 
0.25 
0.23 
0.24 
0.09 
0.05 
0.08 
0.26 
0.18 
0.26 
­0.10 
0.00 
■0.03 
0.03 
0.06 
0.05 
0.34 
0.26 
0.38 
0.25 
0.35 
0.32 
0.12 
0.29 
0.23 
D 
0.23 
0.25 
0.25 
0.03 
0.14 
0.09 
0.52 
0.49 
0.55 
0.09 
0.28 
0.18 
0.46 
0.44 
0.48 
0.30 
0.56 
0.45 
0.13 
0.31 
0.23 
0.18 
0.25 
0.23 
EL 
0.92 
0.61 
0.78 
­0.28 
­0.17 
-0.20 
0.42 
0.30 
0.38 
0.12 
0.07 
0.11 
0.05 
0.11 
0.09 
0.64 
0.33 
0.61 
0.27 
0.11 
0.21 
0.23 
0.25 
0.27 
E 
0.29 
0.20 
0.26 
­0.12 
0.15 
0.04 
0.20 
0.27 
0.25 
­0.02 
0.19 
0.09 
0.04 
0.33 
0.Í8 
0.22 
0.57 
0.42 
0.04 
0.23 
0.14 
0.44 
0.80 
0.65 
of final household consumption 
F 
0.28 
0.21 
0.26 
0.07 
­0.05 
0.00 
0.55 
0.53 
0.59 
0.08 
0.07 
0.07 
0.28 
0.45 
0.40 
0.47 
0.32 
0.40 
0.19 
0.23 
0.22 
0.30 
0.12 
0.22 
IRL 
0.45 
0.79 
0.66 
0.14 
0.30 
0.25 
0.40 
0.82 
0.65 
0.04 
0.35 
0.24 
0.09 
0.10 
0.15 
0.17 
0.80 
0.52 
0.30 
0.76 
0.57 
0.15 
0.68 
0.45 
I 
0.35 
0.07 
0.21 
0.32 
0.16 
0.26 
0.46 
0.26 
0.40 
0.35 
0.27 
0.35 
0.23 
0.24 
0.25 
0.36 
0.32 
0.39 
0.35 
0.31 
0.37 
0.49 
0.58 
0.59 
L 
0.40 
0.28 
0.36 
­0.05 
0.15 
0.08 
0.55 
0.64 
0.66 
0.13 
0.60 
0.39 
0.27 
0.30 
0.29 
0.54 
1.18 
0.90 
0.07 
0.26 
0.Í6 
0.12 
0.63 
0.39 
NL 
0.22 
0.22 
0.23 
­0.01 
0.17 
0.10 
0.49 
0.40 
0.49 
­0.01 
0.20 
0.10 
0.26 
0.35 
0.31 
0.10 
0.35 
0.26 
0.21 
0.37 
0.29 
0.28 
0.41 
0.36 
A 
0.38 
0.17 
0.29 
0.25 
­0.11 
0.05 
0.37 
0.42 
0.42 
0.18 
0.31 
0.25 
­0.06 
0.19 
0.07 
0.24 
0.45 
0.37 
0.15 
0.38 
0.27 
0.31 
0.45 
0.40 
Ρ 
0.56 
1.10 
0.90 
0.13 
0.41 
0.29 
0.13 
0.56 
0.35 
0.06 
0.48 
0.28 
0.08 
0.19 
0.15 
0.32 
1.05 
0.72 
0.09 
051 
0.30 
0.34 
1.18 
0.77 
FIN 
0.45 
0.12 
0.26 
0.11 
001 
0.07 
0.35 
0.59 
0.52 
0.10 
0.79 
0.43 
0.08 
0.08 
0.10 
0.26 
0.01 
0.21 
0.16 
0.16 
0.17 
0.26 
0.23 
0.29 
s 
0 03 
0.21 
0.12 
­0.03 
0.09 
0.04 
0.18 
0.17 
0.22 
0.02 
0.11 
0.07 
0.01 
0.09 
0.05 
0.13 
0.21 
0.20 
0.03 
0.23 
0.Í5 
0.08 
0.05 
0.08 
UK 
0.00 
0.09 
0.06 
0 17 
0.23 
0.23 
0.24 
0.28 
0.31 
0.07 
0.24 
0.17 
0.05 
0.06 
0.06 
0.46 
0.56 
0.58 
0.25 
0.49 
0.40 
0.21 
0.78 
0.52 
1.94 
2.40 
2.33 
1.75 
1.97 
1.93 
1.23 
1.43 
1.52 
1.94 
2.74 
2.48 
2.35 
1.61 
2.25 
1.10 
2.75 
2.03 
2.20 
1.89 
2.17 
1.74 
4.60 
3.49 
2.91 
2.21 
2.80 
2.05 
4.05 
3.22 
1.52 
2.48 
2.14 
1.82 
2.26 
2.11 
1.72 
5.48 
3.75 
1.76 
1.99 
2.06 
0.46 
1.17 
0.93 
1.46 
2.72 
2.33 
Source : Eurostat estimation 
In Table 3.2.12, the contributions of each function 
have been calculated in absolute values, which 
means that each change represents part of the total 
growth, and the sum of all changes is equal to the 
total growth rate. This approach gives a clear idea of 
the degree of impact each function had on total 
growth, but it does not permit comparison between 
Member States. In order to compare countries (see 
3.2.2), the same contributions have been calculated 
as a percentage of total growth. This method does 
not show the level of the changes, but allows 
comparison between them as a share of the total 
growth rate of each Member State. 
In the EU as a whole over 20 years, the growth in the 
consumption of gross rent, fuel and power and 
transport and communication made the biggest 
contribution, each recording an increase of 0.43% of 
total growth (2.33%), which represents a contribution 
of 18.5% to total growth. Comparing changes in 
contribution, of each function to total consumption 
growth, over ten year periods increase was mainly for 
miscellaneous goods and services (+1.6 percentage 
points), followed by recreation, entertainment, 
education and cultural services (+1.2 points). The 
contributions made by furniture, furnishings and 
household equipment, medical care and health 
expenses and transport and communication 
increased by almost one point; other items 
maintained a stable influence. Only in food, 
beverages and tobacco was there a drop, of 0.5 
point, in the contribution to total consumption growth. 
There was little similarity between Member States in 
the reference period. The most important observation 
in the whole analysis is the absence of similar trends 
across countries and functions. Gross rent, fuel and 
power spending was the main thrust of growth in final 
household consumption for six Member States: 
Germany, France, the Netherlands, Austria, Finland 
and Sweden, which ranged from a contribution of 
27.1% (of total growth) in France to 19.7% in Austria. 
Other items influencing growth in final consumption 
were food, beverages and tobacco in Greece, Ireland 
and Portugal and transport and communication in 
Denmark, Luxembourg and the United Kingdom; the 
figures for the remaining countries were essentially 
pushed by miscellaneous goods and services. 
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1975/84 
Figure 3.2.1. Contributions of main purposes to growth of final household 
consumption in the EU (%) 
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A comparison of ten-year sub-periods reveals 
disparate situations, since only four countries 
maintained stable contributions over the whole 
period. 
Consumption was boosted over both periods chiefly 
by gross, rent, fuel and power in France and by 
miscellaneous goods and services in Spain and Italy; 
the contributions of all three countries increased over 
time. Similarly, Greek household consumption was 
pushed over the whole period by a growth in food, 
beverages and tobacco, but with dwindling 
importance over time. Shifts in other countries were 
due essentially to gross rent, fuel and power and 
transport and communication. 
These figures illustrate the fact that, in Member 
States with most developed economies, the most 
dynamic component of consumption is not food, 
beverages and tobacco, but mainly by gross rent, fuel 
and power and transport and communication, which 
are largely related to "advanced" standard of living. 
Ireland, Portugal and Greece share one very 
interesting feature: all three countries distinguished 
themselves by high growth rates in and high shares 
of food, beverages and tobacco in total consumption. 
In Ireland and Portugal the main contributions came 
from food beverages and tobacco during the 1975-84 
period, but subsequently Ireland moved towards 
gross rent, fuel and power and Portugal towards 
furniture, furnishings and household equipment. In 
contrast, Greece showed the same characteristics of 
share and growth rate, though with slower growth but 
over the whole period food, beverages and tobacco 
was by far the most powerful engine of growth in total 
consumption. 
Taking all contributions into consideration, that of 
food, beverages and tobacco was in Greece the 
highest over the past two decades, accounting for 
34.7% of total growth in the whole reference period. 
The weight of this item was partly offset by the 
negative influence of expenditure on clothing and 
footwear, whose total consumption fell by nearly 9%. 
Only Denmark also recorded negative figures, for 
furniture, furnishings and household equipment. 
3.3. Elasticity of consumption with respect to GDP 
The following section outlines the relationship 
between consumption, both total and by main 
purpose, and GDP. 
Economically it is clear that production is responsible 
for the level of income and hence for the level of 
consumption, but the reactivity of consumption to 
changes in production is an interesting indicator. The 
eight functions of consumption respond differently to 
changes in GDP, giving a rough indication of the 
importance each function has for the household 
consumer. From a technical point of view, the 
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following analysis uses the same aggregates 
described throughout the study (GDP and final 
household consumption). The purpose is to give an 
indication of the reactivity of each function over time 
and across Member States rather than a model of 
consumption function or a description of the 
consumption/income path. 
Table 3.3.1. Elasticity of final household consumption with respect 
Food, beverages and 
tobacco 
Clothing and footwear 
Gross rent, fuel and power 
Furniture, furnishings and 
household eq. and op. 
Medical care and health 
expenses 
Transport and communication 
Recreation, entertainment, 
education and cultural 
services 
Miscellaneous goods and 
services 
Final consumption of 
households 
1975/84 
1985/95 
1975195 
1975/84 
1985/95 
1975/95 
1975/84 
1985/95 
»975/95 
1975/84 
1985/95 
J975/S5 
1975/84 
1985/95 
1975/95 
1975/84 
1985/95 
1975/95 
1975/84 
1985/95 
1975/95 
1975/84 
1985/95 
»975'95 
1975/84 
1985/95 
1975/95 
EU­15 
0.7 
0.4 
0.5 
0.8 
0.7 
0.7 
1.3 
0.9 
1.1 
0.8 
1.2 
0.9 
1.8 
1.6 
1.7 
1.5 
1.3 
1.3 
1.5 
1.6 
1.4 
1.2 
1.3 
1.2 
1.1 
1.0 
1.0 
Β 
0.7 
0.3 
0.4 
1.4 
0.7 
0.7 
1.1 
0.8 
1.0 
0.4 
1.1 
0.8 
1.9 
1.0 
1.4 
0.8 
1.2 
1.1 
2.9 
1.5 
2.0 
2.6 
1.3 
1.7 
1.3 
0.9 
1.0 
DK 
0.5 
0.7 
0.4 
0.4 
0.3 
0.6 
0.4 
0.4 
0.3 
­1.1 
0.0 
­0.3 
0.9 
1.9 
1.1 
0.5 
1.1 
0.9 
1.2 
2.2 
1.5 
0.3 
1.5 
1.2 
0.4 
0.9 
0.6 
D 
0.8 
0.5 
0.5 
0.3 
0.6 
0.5 
1.5 
0.6 
1.0 
0.6 
1.0 
0.8 
1.6 
0.8 
1.2 
1.0 
0.9 
1.1 
0.9 
0.9 
1.0 
1.0 
0.7 
0.8 
1.0 
0.7 
0.9 
EL 
1.0 
0.8 
0.9 
­0.7 
­0.8 
­0.9 
1.6 
1.4 
1.6 
0.6 
0.6 
0.4 
0.6 
1.2 
0.8 
2.0 
1.8 
2.2 
2.2 
1.2 
1.8 
1.0 
1.5 
1.2 
0.9 
1.0 
1.0 
E 
1.1 
0.4 
0.4 
­0.9 
0.8 
0.3 
1.3 
0.7 
0.8 
­0.3 
1.1 
0.6 
2.0 
2.5 
1.5 
1.5 
1.7 
1.5 
0.8 
1.3 
1.0 
1.7 
1.2 
1.2 
1.0 
1.0 
0.9 
F 
0.7 
0.5 
0.7 
0.6 
­0.1 
0.2 
1.6 
1.3 
1.5 
0.7 
0.5 
0.4 
1.9 
2.5 
2.5 
1.8 
1.0 
1.2 
1.6 
1.6 
1.5 
1.2 
0.4 
0.8 
1.2 
1.0 
1.1 
to GDP, by main purpose 
IRL 
0.5 
0.4 
0.3 
0.7 
1.0 
1.1 
0.9 
0.9 
1.1 
0.4 
1.0 
0.9 
0.8 
0.6 
1.2 
1.0 
1.0 
0.7 
1.3 
1.1 
1.0 
0.8 
1.3 
1.3 
0.7 
0.8 
0.8 
I 
0.5 
0.2 
0.4 
1.5 
1.0 
1.1 
1.3 
1.0 
1.2 
1.7 
1.7 
1.6 
1.8 
2.2 
1.8 
1.5 
1.7 
1.5 
1.9 
2.0 
1.9 
1.3 
1.9 
1.6 
1.2 
1.3 
1.2 
L 
1.3 
0.2 
0.3 
0.0 
0.6 
0.3 
1.6 
0.7 
0.8 
0.8 
1.5 
1.2 
2.7 
0.9 
1.0 
2.6 
1.7 
1.4 
1.4 
1.6 
1.3 
0.5 
1.1 
0.8 
1.3 
1.0 
0.8 
NL 
1.2 
0.6 
0.6 
­0.1 
1.2 
0.7 
2.1 
0.9 
1.2 
0.3 
1.2 
0.6 
1.5 
1.0 
1.1 
1.5 
0.9 
0.8 
2.0 
1.5 
1.3 
1.2 
0.9 
0.9 
1.3 
1.0 
0.9 
A 
0.9 
0.5 
0.6 
1.0 
­0.2 
0.4 
0.9 
0.8 
0.9 
1.2 
1.5 
1.4 
0.3 
1.9 
0.5 
1.0 
1.4 
1.1 
1.1 
2.2 
1.9 
1.0 
1.3 
1.1 
1.0 
1.0 
0.9 
Ρ 
0.2 
1.1 
0.8 
0.3 
1.2 
0.8 
0.6 
2.7 
2.1 
0.1 
1.7 
0.9 
0.1 
1.5 
1.1 
0.8 
2.4 
1.7 
0.1 
2.4 
1.4 
0.5 
2.1 
1.6 
0.3 
1.7 
1.2 
FIN 
0.7 
0.4 
0.6 
0.7 
1.2 
1.1 
0.7 
0.8 
1.1 
0.2 
1.7 
0.9 
0.7 
0.8 
1.1 
0.6 
1.4 
1.0 
0.7 
0.9 
0.9 
0.7 
1.4 
1.2 
0.6 
1.0 
1.0 
s 
0.1 
0.6 
0.1 
­0.1 
2.1 
0.9 
0.1 
0.5 
0.4 
0.1 
1.9 
0.8 
0.2 
3.2 
1.5 
0.2 
1.6 
1.0 
0.1 
2.3 
1.1 
0.2 
0.9 
0.6 
0.1 
1.1 
0.6 
κ 
UK 
0.0 
0.3 
0.1 
1.9 
1.6 
1.8 
0.8 
0.9 
0.8 
0.5 
1.9 
1.4 
2.2 
2.1 
2.3 
2.0 
1.7 
1.8 
1.8 
2.1 
1.8 
0.7 
2.5 
1.9 
0.9 
1.4 
1.2 
Source : Eurostat estimation 
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Figure 3.3.1. Elasticity of final household consumption with respect to 
GDP, by main purpose ­ in the EU (1975/95) 
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First, analysis of the EU figures over the 20-year 
period, medical care and health expenses emerges 
as the function with the strongest reaction to changes 
in GDP but, as already noted in the descriptive 
analysis of that function (see Chapter 2), its trends 
are strictly related to institutional changes in the 
structures of health systems and changes are 
essentially exogenous (see Box 1). The second 
highest figure was recorded by the consumption of 
recreation, entertainment, education and cultural 
services, and it is quite obvious that expenditure on 
these items varies largely in response to changes in 
economic conditions. Miscellaneous goods and 
services recorded also a predictably high figure, but 
the high reactivity of transport and communication 
and gross rent, fuel and power is less obvious, 
confirming the apparent influence these two purposes 
have on the consumption habits of European 
consumers. Again predictably, the lowest figure 
recorded was expenditure on food, beverages and 
tobacco, which increased over the last two decades 
at half the rate of GDP. 
As a whole, the growth in final household 
consumption kept exact pace with the growth in gross 
domestic product and recorded similar figures, also 
for the two ten-year sub-periods. Taking into account 
and comparing the two decades making up the 
reference period (1975-84 and 1985-95), it is 
interesting to note that the highest increase in 
elasticity was in the consumption of furniture, 
furnishings and household equipment, while 
expenditure on gross rent, fuel and power and 
transport and communication became less reactive to 
GDP changes over the past decade. 
Figure 3.3.2 gives a comparison by function and 
Member State for the whole of the reference period 
while Figure 3.3.3. shows a comparison of elasticityt3) 
over ten-year periods. Where food, beverages and 
tobacco were concerned, Greece and Portugal 
recorded the highest reactivity to GDP changes. 
Although the figures reveal a similar trend over the 
two ten-year periods, they are dissimilar over the 
whole period, with Greece showing gradually less 
elasticity and Portugal more. Another important 
difference between these countries with high 
elasticity is the fact that Portugal and Greece, though 
increasing their elasticity, still had a low level of 
consumption of food, beverages and tobacco in 1995 
compared with other EU countries. This suggests that 
the low level of consumption leaves space for 
expansion in expenditure on such items. 
Ireland also has interesting features: a very large part 
of the country's consumption was dedicated to 
food, beve rages and tobacco and it recorded the 
highest rates of GDP growth and final consumption in 
the European Union; therefore the reactivity between 
the two aggregates was rather low both over the 
whole period and over the two decades under 
consideration. 
Elasticity of food, beverages and tobacco is fairly low 
and shows a downward trend in most Member 
States. A few observations can be made however. 
Consumption of food, beverages and tobacco is 
strictly related to consumer habits and standard of 
living, and those countries showing a high level of 
consumption of these items have probably already 
reached the upper limit of expansion. Unlike other 
purposes of consumption such as recreation, 
entertainment education and cultural services, 
therefore, food, beverages and tobacco cannot 
expand indefinitely. 
The low elasticity can be considered as an indication 
that countries have entered a mature phase of 
consumption in this area. 
Expenditure on clothing and footwear was most 
elastic in the United Kingdom, increasing nearly twice 
as fast as GDP. Next come Ireland, Finland and 
Portugal. Greece, as already mentioned, recorded 
negative figures over the whole period, as did Spain 
during the 1975-84 period. As a whole there was 
wide diversity in the elasticity recorded by Member 
States in this purpose of consumption. 
Gross rent, fuel and power showed strong reactivity 
to growth in GDP in all Member States except 
Denmark and Sweden, partly as a result of 
government intervention in the renting market. When 
the ten-year figures are compared, a slowdown is 
seen in all Member States except Portugal, where the 
elasticity of these items grew to be the highest in the 
EU. 
The elasticity of furniture, furnishings and household 
equipment was similar to that of clothing and 
footwear, with widely differing figures and negative 
values, in this case in Denmark. 
Transport and communication showed fairly high 
elasticity in all Member States and over both periods. 
The main trend was towards increased reactivity of 
consumption of these items to changes in GDP, the 
exceptions being Greece, France, Luxembourg and 
the Netherlands, but it should be remembered that 
those countries recorded very high figures during the 
first reference period (1975-84). 
(3) The interpretation of the elasticity is quite easy : a development in GDP of one percent leads to a development of the consumption element considered of the 
elasticity figure. If the elasticity is e.g. one (1.2 or 0.8), then the increase of income of every percent is followed by an increase of consumption of one percent (1.2% 
or 0.8% respectively.) A coefficient of +1 (-1) means that the development of the two series under consideration goes completely in the same (the opposite) 
direction. 
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Figure 3.3.2 : Elasticity of final household consumption with respect to GDP growth 
by main purpose -1975/95 
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As expected, the consumption of recreation, 
entertainment education and cultural services 
showed the greatest reactivity to GDP changes; not 
only in the European Union as a whole but also in 
most Member States. The disparate composition of 
this purpose in the different Member States makes 
comparisons largely meaningless. It is obvious, 
however, that leisure activities are not of primary 
importance, or at any rate less important than other 
consumption purposes such as food, beverages and 
tobacco and gross rent, fuel and power. All Member 
States except Belgium, Ireland, the Netherlands and 
Greece increased their elasticity over the past two 
decades, but only Greece recorded a slowdown. 
No comment has been made on the consumption of 
medical care and health expenses or miscellaneous 
goods and services, since the results are considered 
inconsistent because of the characteristics of this 
specific function of expenditure. 
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Figure 3.3.3: Elasticity of final household consumption to GDP 
over ten-year periods (1975/95) 
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4. CONSUMPTION AND INCOME OF HOUSEHOLDS IN THE 
EUROPEAN UNION : HOUSEHOLD BUDGET SURVEY 
Box 2 : Household Budget Surveys 
The Household Budget Surveys are conducted in all 
the Member States of the European Union. They can 
be used to estimate some items of the final 
consumption of households for the national accounts 
but their objective is not strictly an accounting one. 
The Household Budget Surveys collect microdata on 
the expenditure, income and socio-economic 
characteristics of private households. They use a 
detailed product classification (derived, as in the case 
of the National Accounts, from the 'COICOP' -
Classification of Individual Consumption by Purpose). 
In addition they are used: 
• to fix the weightings used to calculate the 
consumer price index; 
• to make socio-economic analyses of the living 
conditions of households (patterns of 
consumption, poverty, etc.). 
The special methodology of the Household Budget 
Survey is presented briefly below with reference to 
the methodology of the National Accounts. Based on 
1994 data, the following section analyses the 
sensitivity of consumption to income, to household 
size and to the socio-economic category or age of the 
reference person. 
4.1. Presentation of the Household Budget Survey 
The data of the Household Budget Surveys are 
collected by each Member State and harmonised by 
Eurostat as part of a process to convert national data 
files to the Community format. Unfortunately, the 
survey years do not always coincide with the 
reference year fixed by Eurostat (Table 4.1.1). When 
Table 4.1.1. Survey years and size of samples 
this is the case, the data are deflated using the 
general consumer price index. 
The size of the samples varies substantially 
according to various factors, which include budget 
constraints and the desired accuracy of the estimate. 
Belgium 
Greece 
Spain 
Italy 
Luxembourg 
Netherlands 
Finland 
Sweden 
Collection date 
06/95 - 05/96 
10/93-09/94 
1994 
1994 
1993 
1994 
1994 et 1995 
1992 
Size of samples 
2 750 
6 756 
2 876 
33 928 
3 012 
2 050 
4 493 
6 000 
Total population in 
"000s (1) 
4 044 
3 709 
12 007 
20 411 
152 
6 421 
2 037 
3 830 
(1) Total number of private households in 1994 1990/1991 in the case of Finland and Sweden. 
Source : Eurostat, Household Budget Survey. 
In contrast to the National Accounts, the Household 
Budget Surveys cover only "private" households. The 
consumption of institutional households (hospitals, 
prisons, etc.) and of foreign tourists is not taken into 
account. 
The "consumption" of households includes, apart 
from traditional expenditure (purchases in shops, 
payment of invoices, etc.): 
• The domestic production of households 
(consumption of own produce and goods withdrawn 
from stocks) and any benefits in kind received. 
They are evaluated at the market price and not at 
the basic price as in the National Accounts. 
• Notional rents imputed to owner occupiers and 
households eligible for subsidised housing (the 
National Accounts also include the imputed rents of 
subsidised housing and those of secondary 
dwellings). 
calculating the imputed rent of 
able to compare the levels of 
households with very different 
The monetary expenditure of 
tenants is taken into account, whereas the purchase 
of dwellings by owners is not (investment). In all 
countries, the imputed rent has been calculated by 
the Member States themselves. The only exception is 
Sweden, where an estimate was made at national 
level for the purposes of this study (section 2). 
The purpose of 
owners is to be 
consumption of 
housing patterns. 
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Overall, this definition is close to that of the National 
Accounts, although some differences appear at a 
more detailed level of analysis, e.g.: 
— recording of second-hand purchases ("gross" in 
the Household Budget Surveys and "net", minus 
sales, in the National Accounts) 
— allocation of goods and financial transfers (all 
countries do not enter the counterpart on the 
expenditure side in the accounts), 
— compensation paid by insurance companies to 
households. 
The classification used by the Household Budget 
Surveys (COICOP-HBS for Household Budget 
Survey) comprises 4 levels. The first level combines 
12 major functions: 
• Food and non-alcoholic beverages 
• Alcoholic beverages, tobacco and narcotics 
• Clothing and footwear 
• Accommodation, water, electricity and other 
fuels (including real and imputed rents for owner-
occupiers) 
Furniture, 
equipment 
furnishings and household 
• Transport (including purchase of vehicles, petrol, 
collective transport) 
• Communications (including postal services, 
telephone) 
• Recreation, entertainment and culture 
(including television, photography, personal 
computers, games, toys, cinemas, museums, 
books, package trips) 
• Education 
• Hotels, cafes and restaurants 
• Other goods and services (including personal 
care, personal effects such as jewellery and travel 
goods, day nurseries, insurance, financial 
services). 
The COICOP classification used by the National 
Accounts differs significantly from this owing to the 
definition of some items at level 2 and the grouping of 
the following functions of level 1: 
— 'Food and non-alcoholic beverages' with 
'alcoholic beverages, tobacco and narcotics', 
— 'Transport' with 'Communications', 
— 'Recreation, 
'Education 
entertainment and culture' with 
Medical care and health expenses (including 
external consultations, hospital services) 
— 'Hotels, cafes and restaurants' with 
goods and services'. 
'Other 
4.2 Consumption and income of households in 1994 
At the time of publication of this document all the data 
were not yet available for the reference year 1994. 
The study therefore covers 8 countries situated in 
both the north (Belgium, Luxembourg, the 
Netherlands, Finland, Sweden) and the south 
(Greece, Spain, Italy) of the European Union. These 
countries account for about 40% of the population of 
the European Union. 
To take account of economies of scale achieved by 
increasing the size of households (e.g. for housing), 
the concept of adult equivalent is used frequently in 
this Chapter: in accordance with the modified 
equivalence scale of the OECD, a coefficient of 1 is 
attributed to the first adult, 0.5 to other persons over 
13 years and 0.3 to children aged 13 years or under. 
Thus a couple with a child of 10 will be allocated a 
coefficient of 1.8 (1 for the father, 0.5 for the mother 
and 0.3 for the child). 
In 1994, with the exception of Luxembourg, the 
consumption per adult equivalent estimated in the 
Household Budget Survey varied between 9 100 PPS 
(Purchasing Power Standard) and 13 700 PPS in 
Belgium(1). In Luxembourg the level was substantially 
higher, close to 22 000 PPS. 
(1) Most of the data in this chapter are expressed in Purchasing Power Standard (PPS) in order to eliminate price differences between countries. The rate of 
purchasing power parity between the PPS and each national currency expresses the number of units of national currency required at a given time to purchase the 
same volume of goods and services in each country as would be obtained with a PPS in the European Union. 
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Figure 4.2.1. Consumption expenditure per adult equivalent 
in 1994­PPS 
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Source : Eurostat, Household Budget Survey 
It is generally accepted that the consumption 
categories "health" and "education" affect the 
comparability of international data owing to very 
The impact of income on total consumption 
The total available income has a decisive influence 
on the level of consumption. Other factors also play a 
role such as individual preferences, the specific 
unequal public transfers in different countries. The 
impact of this expenditure on the level of total 
consumption remains slight however. 
culture of each country or the residence in a rural or 
an urban environment. 
Figure 4.2.2 : Total average consumption in 1994 ­ PPS 
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Wofe : For each country, classes Q1, Q2, Q3 and Q4 have been fixed by sorting the income per equivalent adult in ascending order so as to obtain an identical 
number of households in each class. Thus, of 4 million Belgian households, the 25% poorest (1 million households in the income class Q1) consume on average 10 
300 PPS compared with 18 800 PPS for the 25% richest (1 million households in class 0 4 / 
Source : Eurostat, Household Budget Survey 
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We can see that the consumption of the quarter of 
poorest households rarely exceeds two­thirds of the 
estimated consumption of total households. At the 
other end of the distribution scale, e.g. in Italy, the 
most well­off households consume up to 1.8 times 
the national average. Moreover, it is in Italy that the 
gap in consumption between the households of the 
first and fourth quartiles is most marked: close to 3.5. 
In other countries, the inter­quartile ratio is smaller: 
less than 2 in Belgium and in Sweden, while 
elsewhere it never exceeds 2.5 (Figure 4.2.2 ­ inter­
quartile ratio) 
Structure of consumption and income in 1994 
At present, in all countries, expenditure on housing is 
higher than expenditure on food, beverages and 
tobacco, i.e. it accounts for between 23% (Spain) and 
29% (Belgium and Finland) of total consumption. 
Transport expenditure frequently comes in third place 
in the budgets, ahead of expenditure on recreation, 
entertainment and culture. 
Table 4.2.1. Structure of consumption expenditure by country, 
Categories 
Housing, water, electricity gas and other fuel 
Food and non alcoholic beverages 
Transport 
Recreation, entertainment and culture 
Other goods and services 
Clothing and footwear 
Furniture, furnishings, household equipment, repairs 
Hotels, cafes and restaurants 
Health 
Alcoholic beverages, tobacco 
Communications 
Education 
Total 
Β 
29.0 
12.0 
10.9 
11.0 
10.1 
6.2 
6.7 
5.7 
4.2 
1.9 
1.8 
0.5 
100.0 
EL 
24.0 
17.8 
9.3 
3.9 
7.9 
12.9 
6.7 
5.1 
5.2 
3.4 
1.6 
2.2 
100.0 
E 
23.5 
22.8 
11.5 
6.7 
4.7 
8.1 
6.2 
8.6 
2.8 
2.4 
1.5 
1.2 
100.0 
I 
24.0 
21.1 
13.1 
8.0 
7.4 
7.3 
6.2 
5.1 
3.0 
2.3 
1.9 
0.6 
100.0 
1994 
L 
27.4 
12.3 
13.8 
11.5 
7.3 
8.5 
9.3 
4.2 
1.4 
2.2 
1.4 
0.7 
100.0 
NL 
27.2 
12.1 
9.5 
9.5 
16.0 
6.0 
7.1 
6.0 
1.5 
2.3 
1.7 
1.2 
100.0 
FIN 
29.0 
16.0 
13.5 
9.7 
9.1 
4.5 
4.5 
4.2 
4.0 
3.3 
2.0 
0.2 
100.0 
s 
25.0 
18.0 
13.6 
12.8 
8.4 
6.2 
5.4 
3.4 
2.1 
3.2 
1.7 
0.2 
100.0 
Average of 8 
countries 
24.9 
19.0 
11.9 
8.3 
8.2 
7.4 
6.3 
5.9 
3.0 
2.5 
1.7 
0.9 
100.0 
Wofe : The composition of the categories (or functions) of consumption is defined in Section 1. 
Source : Eurostat, Household Budget Survey 
Obviously the structure of expenditure depends on 
the income level of the household. The share of the 
budget devoted to accommodation remains relatively 
constant irrespective of the income quartile: around 
25%, or 30% when furniture, furnishings and 
household equipment are included. Generally 
speaking, essential goods account for a decreasing 
share of the budget as income rises. The reverse 
phenomenon is true for other relatively more 
superfluous goods. 
Figure 4.2.3. Structure of consumption expenditure in 1994 by income quartile 
Total countries (excluding Sweden) ■ others 
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Wofe : Owing to incomplete data on the imputed rent of owners, Sweden has been excluded from the analysis of consumption by income quartile. 
Source : Eurostat, Household Budget Survey 
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• Housing 
The "housing" function of the COICOP-HBS 
classification includes: 
— real rents paid by tenants occupying furnished or 
unfurnished premises; 
— imputed rents: notional rents of owner-occupiers, 
which they would have to pay for similar housing 
rented on the market 
— ongoing maintenance and repair of the housing; 
— household waste disposal, sewage disposal, water 
supply, caretaking and gardening combined under 
"Other services relating to housing"; 
— expenditure on electricity, gas and other fuels such 
as fuel oil and coal. 
Real and imputed rents alone account for 15.2% 
(Italy) and 23.1% (Finland) of budgets, or almost 70% 
of the "housing" function (Table 4.2.2). The large 
number of tenant households explains the relatively 
high level of the item "real rent" in the consumption 
structure of the Netherlands and of Sweden (Table 
4.2.3). 
Table 4.2.2. Breakdown of the structure of 
Hous ing , water, electricity, gas and other fuel 
Real rents 
Imputed rents 
Current maintenance work and repairs 
Other services relating to housing 
Electricity, gas and other fuels 
consumption expenditure by country 1994 : housing 
Β 
29.0 
4.3 
17.5 
1.4 
0.9 
5.0 
EL 
24.0 
3.4 
13.2 
2.4 
0.3 
4.7 
E 
23.5 
1.3 
15.9 
2.4 
1.0 
3.0 
I 
24.1 
2.5 
12.7 
2.4 
1.6 
4.8 
L 
27.4 
3.8 
17.9 
1.6 
0.8 
3.3 
NL 
27.2 
8.1 
12.1 
1.4 
1.9 
3.7 
FIN 
29.0 
5.1 
18.1 
1.7 
0.5 
3.6 
% 
S 
25.0 
10.7 
7.7 
1.0 
3.9 
5.4 
Source : turostat, Household budget Survey 
Table 4.2.3. Kind of housing (main residence) by country in 1994 
Purchased hous ing (or "en cours 
d 'achat") 
Rented hous ing (full or subs id ised 
rent) 
Other 
Tota l 
B 
69.7 
27.1 
3.3 
100.0 
EL 
-
-
100.0 
-
E 
79.2 
15.0 
5.8 
100.1 
I 
72.2 
27.8 
0.0 
100.0 
L 
68.1 
29.4 
2.5 
100.0 
NL 
47.6 
51.4 
1.0 
100.0 
FIN 
66.1 
25.8 
8.0 
99.9 
S 
39.2 
55.5 
5.3 
100.0 
Source: Eurostat, Household Budget Survey 
For owner households, the "notional rents" always 
account for about 70% of housing expenditure. For 
tenant households (excluding subsidised rents), the 
item "real rent" accounts for almost 90% of the 
housing item in Finland and in Sweden compared 
with about 65% in the other countries. 
Maintenance work is generally the responsibility of 
the owners. The other housing services account for 
between 0.1% and 2% of budgets, irrespective of the 
type of household. 
Consumption of electricity, gas and other fuels varies 
between 3% and 5% of the budgets for owner 
occupiers or tenants. However, such households 
occupy very different types of housing, as seen in the 
example of Belgium (Figure 4.2.4). 
Figure 4.2.4. Share of owner and tenant households by type of dwe l l i ng Belg ium 
in 1994 
detached individual houses 
semi-detached houses 
appartments 
ITenant 
households 
□ Owner 
households 
10 20 30 40 50 60 70 
Occupancy rate by type of dw elling (main residence) 
Source : Eurostat, Household Budget Survey 
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Overall, housing expenditure is relatively comparable 
irrespective of income level. However, it is evident 
that the less well­off households (first quartile) tend to 
rent and therefore devote a substantial share of their 
budget to the payment of rent. Households at the top 
of the distribution scale tend to be owners, which 
explains the high share of their final consumption 
going to notional rent: 15% on average, between 
13% and 22% by country (Figure 4.2.5). 
Figure 4.2.5. Breakdown of the structure of expenditure in 1994 
by income quartile : housing 
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Expenditure on housing also varies by household 
size. Thus, rent accounts for a large share of the 
budget of one­person households. Other households 
spend about 50% less mainly owing to economies of 
scale (figure 4.2.6). 
25 
Figure 4.2.6. Expenditure on real rent by type of household in 1994 
(as a % of total rent) 
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Source : Eurostat ­ Household Budget Survey 
• Food, beverages and tobacco 
The share of the budget devoted to food, beverages 
and tobacco varies between 13.9% in Belgium and 
25.2% in Spain. 
The structure of this expenditure is homogeneous in 
all countries: around 80% of the "food, beverages and 
tobacco" budget is spent on food. Alcoholic 
beverages generally account for 10% of this 
expenditure (4% in the southern countries), tobacco 
for 6% (2% in Belgium, 13% in Greece). 
The share of food expenditure in the total budget 
decreases very sharply as the income level rises. 
Almost 27% of the purchases of less well­off 
household (first quartile) are on food whereas, the 
budget share is 14% for households in the last 
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quartile. This share also varies according to the 
socio­economic category of the reference person: for 
example it may be as high as 1/4 of consumption 
expenditure for farmers in southern Europe or 27.5% 
in Spain (Figure 4.2.7). 
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Figure 4.2.7. Relationship between living standard and budgetshare 
devoted to food, example of Spain in 1994 
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Source : Eurostat, Household Budget Survey 
Part of the food consumption of households comes 
from domestic production (own consumption). The 
importance of this phenomenon varies substantially 
depending on the product in question and the socio­
economic category. Own consumption may account 
for up to 29% of the food consumption of Greek 
farmers whereas it is less than 10% for other 
household categories (Figure 4.2.8). When all social 
categories are combined, Greece still has the highest 
level of own consumption. Almost one in two Greek 
households reported consuming a food product which 
came from its own holding, private garden or 
business. Vegetables head the list of "unpurchased" 
products. 
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Figure 4.2.8. Share of own consumption in food consumption bysocio­
% economic category of reference person in 1994 (as a %) 
φ. 
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ι——¡farmers * other households 
Source : Eurostat, Household Budget Survey 
Food expenditure is also affected by the number of 
children in the household. For Finnish and Greek 
couples for example, consumption of the item "milk, 
cheese and eggs" accounts for 2.7% and 3.5% 
respectively of the budget of a couple without children 
and 3.4% and 5.1% respectively of a couple with 3 
children. On a more general level, the impact of the 
number of children on the food budget is very definite 
in Greece, Spain and Italy where the progression is 
particularly marked between the second and third 
child. In the countries of northern Europe, the 
increase in the budget share devoted to food is 
spread more evenly. 
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• Transport 
About 10% of household budgets is devoted to 
transport, the figure being 13% in Luxembourg, Italy, 
Finland and Sweden. This expenditure goes largely 
on vehicle maintenance and running costs (servicing, 
fuel) but also on the purchase of private vehicles, 
particularly in Luxembourg (see Table 4.2.4). 
The share of expenditure devoted to transport 
increases significantly as income levels rise (from 9 
to 14%), mainly owing to higher vehicle ownership in 
well-off households. In the Netherlands, for example, 
90% of well-off households own a car whereas only 
40% for the most disadvantaged quarter of 
households do. 
Table 4.2.4. Breakdown of structure of consumption expenditure by country in 1994 : transport 
Transport 
Vehicle purchases 
Utilisation of private vehicles 
Passenger transport services 
Β 
10.9 
4.4 
5.7 
0.8 
EL 
9.3 
3.6 
4 6 
1.1 
E 
11.5 
3.6 
6.8 
1.2 
I 
13.1 
3.0 
9.3 
0.8 
L 
13.8 
7 8 
5.3 
0.7 
NL 
9.5 
3.4 
4.6 
1.4 
FIN 
13.5 
5 7 
6.3 
1.5 
S 
13.6 
4.9 
7.4 
1.3 
Source : Eurostat, Household Budget Survey 
The age of the reference person also explains some 
disparities. Young households devote a substantial 
share of their budget to transport (Figure 4.2.9). In 
the southern countries and in Luxembourg, this is 
mainly on the purchase of vehicles. The car 
ownership ratio of young households is generally 
lower than that of other households. The substantial 
share of their budget devoted to vehicle purchase is 
probably the result of a first purchase (acquisition 
phase). Households aged over 30 years have already 
acquired a vehicle and the budgetary burden 
therefore weighs less heavily on their overall budget 
(replacement phase). 
25 
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Figure 4.2.9. Share of budget devoted to transport in 1994 by household age 
group (as a %) 
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Source : Eurostat, Household Budget Survey 
• Recreation and entertainment, culture, hotels 
and restaurants 
The expenditure devoted to recreation and 
entertainment, culture, hotels and restaurants varies 
between 9% of total consumption in Greece and 
16.7% in Belgium (see Figure 4.2.1 and Table 4.2.5). 
This expenditure includes: 
— audio-visual, 
equipment 
photographic and computer 
— other consumer durables relating to recreation and 
entertainment and cultureother entertainment goods 
(including games and sports goods), flowers, garden 
and pets. 
— recreational and cultural services (including sports 
services, cinemas and museums) 
— publishing, press and stationery 
— package travel ("all inclusive" holidays) 
— catering services 
— accommodation services 
Income is the main factor in determining the level of 
expenditure on recreation and entertainment. Thus, 
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high income households devote 16% of their budget 
to recreation and entertainment, hotels and 
restaurants compared with only 10% for the less well­
off households. 
Table 4.2.5. Breakdown of structure of consumption expenditure by country in 
hotels and restaurants 
Recreation and entertainment 
Audiovisual, photographic, computer equipment 
Other consumer goods related to recreation and 
entertainment and culture 
Other leisure goods, flowers, gardens and pets 
Recreational and cultural services 
Publications, press and stationery 
Package trips 
Hotels, cafes and restaurants 
Catering services 
Accomodation services 
Source : Eurostat, Household Budget Survey 
Β 
11.0 
3.0 
1.2 
2.2 
4.4 
0.3 
5.7 
5.0 
0.7 
EL 
3.9 
0.6 
0.3 
0.5 
0.7 
1.8 
5.1 
5.1 
0.0 
E 
6.7 
0.9 
0.2 
0.8 
2.4 
1.8 
0.5 
8.6 
8.0 
0.6 
1994 
I 
8.0 
1.3 
0.2 
2.0 
2.0 
2.2 
0.4 
5.1 
4.3 
0.8 : 
recreation 
L 
11.5 
1.7 
0.3 
1.4 
1.8 
2.1 
4.3 
4.2 
4.2 
and entertainment, 
NL 
9.5 
1.8 
0.5 
2.2 
2.8 
1.8 
0.3 
6.0 
3.7 
2.3 
FIN 
9.7 
1.5 
0.4 
1.9 
2.7 
2.2 
1.1 
4.2 
3.9 
0.3 
% 
S 
12.8 
2.1 
0.9 
2.1 
2.5 
1.7 
3.5 
3.4 
3.2 
0.2 
The same conclusions apply to socio­economic 
category. An increase in the level of consumption 
expenditure and therefore of income is attended by a 
rise in the budget share of the item "recreation and 
entertainment" (Figure 4.2.10) and a drop in that of 
the item "food". 
Figure 4.2.10. Breakdown of structure of expenditure in 1994 by income 
quartile: recreation and entertainment, hotels and restaurants 
Total countries (excluding Sweden) 
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Figure 4.2.11. Relationship between living standard and budgetshare 
devoted to recreation and entertainment, culture, hotels and restaurants: 
case of Sweden in 1994 
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The level of expenditure on recreation and 
entertainment is also linked to the age of the 
household reference person: in all countries the "old" 
households (60 years and over) spend less on 
recreation and entertainment (Figure 4.2.11). The 
share of their budget spent on "hotels, cafes and 
restaurants" is also lower: e.g. in Spain 7% compared 
with 10% for households aged under 30 years. The 
size and age of the household jointly influence the 
structure of the item "recreation and entertainment". 
Thus, single persons or couples without children 
have higher expenditure on "all inclusive" holidays 
and trips than other households. Single persons 
under 30 years have a higher "audio-visual, 
photographic and computer" budget. Households 
with children spend relatively more on consumer 
durables linked to music or sport. 
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ANNEX 1 
FINAL HOUSEHOLD CONSUMPTION 
DETAILED TABLES BY COUNTRY 
Final consumption of households on the economic territory, by purpose in specific PPS and 1990 prices 
Belgium 
Food, beverages and tobacco 
Food 
Bread and cereals 
Meat 
Fish 
Milk, cheese and eggs 
Oils and fats 
Fruits and vegetables other than potatoes and 
Potatoes, manioc and other tubers 
Sugar 
Coffee, tea, cacao 
Other foods, ¡nel. preserves and confectionery 
Non­alcoholic beverages 
Alcoholic beverages 
Tobacco 
Clothing and footwear 
Clothing other than footwear, incl. repairs 
Footwear, incl. repairs 
Gross rent, fuel and power 
Gross rent and water charges 
Fuel and power 
Furniture, furnishings and household eq. and op. 
Furniture, fixtures, carpets, other floor overings and rep. 
Household textiles, other furnishings and rep. 
Heating and cooking appliances, refrigerators, 
Glassware, tableware and houshold utensils incl. rep. 
Household operation except domestic services 
Domestic services 
Medical care and health expenses 
Medical and pharmaceutical products 
Therapeutic appliances and equipment 
Services of physicians, nurses and related practitioners 
Hospital care and the like 
Service charges on accident and health assurance 
Transport and communication 
Personal transport equipment 
Operation of personal transport equipment 
Purchased transport 
Communication 
Recreation, entert., education and cultural services 
Equipment and accessories, incl. repairs 
Entertainment, recreational and cultural serv. 
Books, newspapers and magazines 
Education 
Miscellaneous goods and services 
Personal care and effects 
Goods n.e.c. 
Expenditure in restaurants, cafes and hotels 
Packaged tours 
Financial services, n.e.c. 
Services n.e.c. 
Final consumption of households 
Absolute value 
1975 
15 238 
12 035 
1 751 
4 611 
523 
1 306 
661 
1 677 
259 
127 
280 
810 
290 
1 112 
1 890 
5 472 
4 434 
1 041 
12 017 
8 273 
3 686 
7 554 
2 201 
521 
1 091 
1 265 
1 061 
1411 
6 225 
1098 
159 
2 398 
2 590 
15 
8 369 
2 910 
3 777 
1 261 
470 
2 987* 
1401 
843 
742 
9 530 
1 364 
1 053 
5 882 
889 
384 
67 392* 
PPS 
1985 
16 800 
13 612 
1 807 
5 184 
740 
1 678 
677 
1 868 
215 
139 
318 
986 
328 
1 233 
1 627 
6 578 
5 397 
1 181 
14 862 
10 847 
4 015 
7 946 
2 233 
788 
1253 
1 311 
1 055 
1 305 
8 822 
1487 
176 
3 736 
3415 
8 
9 945 
3 487 
4 691 
1 067 
700 
4 733 
2 496 
1 284 
953 
11435 
1401 
988 
6 564 
1 952 
531 
81 931 
1995 
18 018 
14 864 
1 784 
4 954 
1 183 
2 028 
664 
2 351 
250 
125 
226 
1 298 
581 
1 305 
1 269 
7 270 
6 294 
976 
17 897 
13 353 
4 544 
10 103 
3 046 
973 
1 610 
2011 
1 247 
1 216 
10 851 
2 104 
311 
4 632 
3 793 
10 
12 290 
4 004 
6 098 
1 135 
1 053 
6 811 
4 323 
1 572 
916 
15 227 
1 443 
1 006 
8 474 
3 044 
1 260 
99 001 
Growth rate 
1975/84 
1.0 
1.2 
0.3 
1.2 
3.5 
2.5 
0.2 
1.1 
­1.9 
0.9 
1.3 
2.0 
1.2 
1.0 
­1.5 
1.9 
2.0 
1.3 
2.1 
2.7 
0.9 
0.5 
0.1 
4.2 
1.4 
0.4 
­0.1 
­0.8 
3.5 
3.1 
1.0 
4.5 
2.8 
­6.2 
1.7 
1.8 
2.2 
­1.7 
4.1 
4.7 
5.9 
4.3 
2.5 
1.8 
0.3 
­0.6 
1.1 
8.2 
3.3 
2.0 
a.a.g.r.'1 
1985/95 
0.7 
0.9 
­0.1 
­0.5 
4.8 
1.9 
­0.2 
2.3 
1.5 
­1.1 
­3.4 
2.8 
5.9 
0.6 
­2.5 
1.0 
1.5 
­1.9 
1.9 
2.1 
1.2 
2.4 
3.2 
2.1 
2.5 
4.4 
1.7 
­0.7 
2.1 
3.5 
5.9 
2.2 
1.1 
2.3 
2.1 
1.4 
2.7 
0.6 
4.2 
3.7 
5.6 
2.0 
­0.4 
2.9 
0.3 
0.2 
2.6 
4.5 
9.0 
1.9 
1975/95 
0.8 
1.1 
0,1 
0.4 
4.2 
2.2 
0.0 
1.7 
­0.2 
­0.1 
­1.1 
2.4 
3.5 
0.8 
­2.0 
1.4 
1.8 
­0.3 
2.0 
2.4 
1.1 
1.5 
1.6 
3.2 
2.0 
2.3 
0.8 
­0.7 
2.8 
3.3 
3.4 
3.3 
1.9 
­2.0 
1.9 
1.6 
2.4 
­0.5 
4.1 
4.2 
5.8 
3.2 
1.1 
2.4 
0.3 
­0.2 
1.8 
6.3 
6.1 
1.9 
1975 
22.6 
79.0 
14.6 
38.3 
4.3 
10.9 
5.5 
13.9 
2.2 
1.1 
2.3 
6.7 
1.9 
7.3 
12.4 
8.1 
81.0 
19.0 
17.8 
68.8 
30.7 
11.2 
29.1 
6.9 
14.4 
16.8 
14.0 
18.7 
9.2 
17.6 
2.6 
38.5 
41.6 
0.2 
12.4 
34.8 
45.1 
15.1 
5.6 
4.4 
46.9 
28.2 
24.9 
14.1 
14.3 
11.1 
61.7 
9.3 
4.0 
100 
Structure 
% ,2> 
1995 
18.2 
82.5 
12.0 
33.3 
8.0 
13.6 
4.5 
15.8 
1.7 
0.8 
1.5 
8.7 
3.2 
7.2 
7.0 
7.3 
86.6 
13.4 
18.1 
74.6 
25.4 
10.2 
30.2 
9.6 
15.9 
19.9 
12.3 
12.0 
11.0 
19.4 
2.9 
42.7 
35.0 
0.1 
12.4 
32.6 
49.6 
9.2 
8.6 
6.9 
63.5 
23.1 
13.5 
15.4 
9.5 
6.6 
55.7 
20.0 
8.3 
100 
change'3' 
­4.4 
3.5 
­2.6 
­5.0 
3.6 
2.8 
­1.0 
1.9 
­0.5 
­0.2 
­0.8 
2.0 
1.3 
­0.1 
­5.4 
­0.8 
5.6 
­5.6 
0.2 
5.8 
­5.3 
­1.0 
1.0 
2.7 
1.5 
3.1 
­1.7 
­6.6 
1.7 
1.8 
0.3 
4.2 
­6.6 
­0.2 
0.0 
­2.2 
4.5 
­5.8 
3.0 
2.4 
16.5 
­5.1 
­11.4 
1.2 
­4.8 
­4.4 
­6.1 
10.7 
4.2 
­
* Eurostat estimation 
(1) Annual average growth rate. 
(2) As a percentage of the reference total or sub-total. 
(3) In percentage points. 
Source: Eurostat 
ΞΪ 
eurostat 
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Final consumption of households on the economic territory, by purpose in specific PPS and 1990 prices 
Denmark 
Food, beverages and tobacco 
Food 
Bread and cereals 
Meat 
Fish 
Milk, cheese and eggs 
Oils and fats 
Fruits and vegetables other than potatoes and 
Potatoes, manioc and other tubers 
Sugar 
Coffee, tea, cacao 
Other foods, incl. preserves and confectionery 
Non-alcoholic beverages 
Alcoholic beverages 
Tobacco 
Clothing and footwear 
Clothing other than footwear, incl. repairs 
Footwear, incl. repairs 
Gross rent, fuel and power 
Gross rent and water charges 
Fuel and power 
Furniture, furnishings and household eq. and op. 
Furniture, fixtures, carpets, other floor overings and rep. 
Household textiles, other furnishings and rep. 
Heating and cooking appliances, refrigerators, 
Glassware, tableware and houshold utensils incl. rep. 
Household operation except domestic services 
Domestic services 
Medical care and health expenses 
Medical and pharmaceutical products 
Therapeutic appliances and equipment 
Services of physicians, nurses and related practitioners 
Hospital care and the like 
Sen/ice charges on accident and health assurance 
Transport and communication 
Personal transport equipment 
Operation of personal transport equipment 
Purchased transport 
Communication 
Recreation, entert., education and cultural services 
Equipment and accessories, incl. repairs 
Entertainment, recreational and cultural serv. 
Books, newspapers and magazines 
Education 
Miscellaneous goods and services 
Personal care and effects 
Goods n.e.c. 
Expenditure in restaurants, cafes and hotels 
Packaged tours 
Financial services, n.e.c. 
Services n.e.c. 
Final consumption of households 
Absolute value 
1975 
7 299 
4 863 
860 
1 173 
248 
721 
193 
510 
97 
96 
304 
662 
237 
1 089 
1 058 
1 687 
1406 
280 
9 224* 
6 657 
2 567 
2 853* 
1 121 
268 
294 
401 
538 
229 
588* 
170 
90 
235 
49 
43 
4979 
1381 
2375 
879 
316 
2 578* 
963 
536 
778 
300 
3043 
459 
436 
1590 
296 
239 
32171 
PPS 
1985 
8 137 
5 516 
789 
1 567 
222 
840 
221 
644 
142 
67 
260 
765 
207 
1257 
1 128 
2 098 
1 746 
351 
10 518 
8 072 
2 392 
2 582 
986 
306 
394 
253 
530 
124 
712* 
229 
162 
225 
61 
35 
6756 
2515 
2502 
1055 
628 
3 508* 
1350 
856 
670 
632 
3645 
536 
364 
1898 
500 
337 
37896 
1995 
9 070 
6 521 
768 
1 967 
201 
1031 
193 
851 
183 
48 
196 
1082 
378 
1 294 
962 
2 291 
1 940 
351 
11 243 
8 641 
2 547 
2 600 
864 
303 
503 
281 
538 
103 
953* 
326 
218 
271 
108 
31 
7902 
2495 
3029 
1189 
1144 
4 790* 
2019 
1336 
530 
905 
4729 
724 
416 
2420 
730 
438 
43763 
Growth rate 
1975/84 
1.1 
1.3 
-0.9 
2.9 
-1.1 
1.5 
1.4 
2.4 
3.9 
-3.6 
-1.5 
1.5 
-1.3 
1.4 
0.6 
2.2 
2.2 
2.3 
1.3 
1.9 
-0.7 
-1.0 
-1.3 
1.3 
3.0 
-4.5 
-0.1 
-5.9 
1.9 
3.0 
6.0 
-0.5 
2.2 
-1.9 
3.1 
6.2 
0.5 
1.8 
7.1 
3.1 
3.4 
4.8 
-1.5 
7.7 
1.8 
1.6 
-1.8 
1.8 
5.4 
3.5 
1.7 
a.a.g.r.'1 
1985/95 
1.1 
1.7 
-03 
2.3 
-1.0 
2.1 
-1.3 
2.8 
2.5 
-3.3 
-2.8 
3.5 
6.2 
0.3 
-1.6 
0.9 
1.1 
0.0 
0.7 
0.7 
0.6 
0.1 
-1.3 
-0.1 
2.5 
1.1 
0.1 
-1.8 
3.0 
3.6 
3.0 
1.9 
5.8 
-1.4 
1.6 
-0.1 
1.9 
1.2 
6.2 
3.2 
4.1 
4.6 
-2.3 
3.7 
2.6 
3.1 
1.3 
2.5 
3.9 
2.7 
1.4 
1975/95 
1.1 
1.5 
-0.6 
2.6 
-1.0 
1.8 
0.0 
2.6 
3.2 
-3.4 
-2.2 
2.5 
2.4 
0.9 
-0.5 
1.5 
1.6 
1.1 
1.0 
1.3 
0.0 
-0.5 
-1.3 
0.6 
2.7 
-1.8 
0.0 
-3.9 
2.4 
3.3 
4.5 
0.7 
4.0 
-1.7 
2.3 
3.0 
1.2 
1.5 
6.6 
3.1 
3.8 
4.7 
-1.9 
5.7 
2.2 
2.3 
-0.2 
2.1 
4.6 
3.1 
1.6 
1975 
22.7 
66.6 
17.7 
24.1 
5.1 
14.8 
4.0 
10.5 
2.0 
2.0 
6.2 
13.6 
3.2 
14.9 
14.5 
5.2 
83.3 
16.6 
29.1 
72.2 
27.8 
8.7 
39.3 
9.4 
10.3 
14.1 
18.9 
8.0 
1.8 
28.9 
15.3 
40.1 
8.4 
7.3 
15.5 
27.7 
47.7 
17.7 
6.3 
7.7 
37.3 
20.8 
30.2 
11.6 
9.5 
15.1 
14.3 
52.2 
9.7 
7.9 
100 
Structure 
%<2> 
1995 
20.7 
71.9 
11.8 
30.2 
3.1 
15.8 
3.0 
13.0 
2.8 
0.7 
3.0 
16.6 
4.2 
14.3 
10.6 
5.2 
84.7 
15.3 
25.7 
76.9 
22.7 
5.9 
33.2 
11.7 
19.4 
10.8 
20.7 
4.0 
2.2 
34.2 
22.9 
28.4 
11.4 
3.2 
18.1 
31.6 
38.3 
15.1 
14.5 
11.1 
42.2 
27.9 
11.1 
18.9 
10.8 
15.3 
8.8 
51.2 
15.4 
9.3 
100 
change'3' 
-2.0 
5.3 
-5.9 
6.0 
-2.0 
1.0 
-1.0 
26 
0.8 
-1.2 
-3.2 
30 
0.9 
-0.7 
-3.9 
0.0 
1.4 
-1.3 
-3.4 
4.7 
-5.2 
-2.8 
-6.1 
2.2 
9.0 
-3.2 
1.8 
-4.1 
0.4 
5.2 
7.5 
-11.7 
3.0 
-4.1 
2.6 
3.8 
-9.4 
-2.6 
8.1 
3.4 
4.8 
7.1 
-19.1 
7.2 
1.3 
0.2 
-5.5 
-1.1 
5.7 
1.4 
-
* Eurostat estimation 
(1) Annual average growth rate. 
(2) As a percentage of the reference total or sub-total. 
(3) In percentage points. 
Source: Eurostat 
^ a 
eurostat 
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Final consumption of households on the economic territory, by purpose in specific PPS and 1990 prices 
" Eurostat estimation 
(1) Annual average growth rate. 
(2) Asa percentage of the reference total or sub-total. 
(3) In percentage points. 
Source: Eurostat 
Note : n.a means that the data concerned is not available as such but is included in the 
total; : means that data is not available at all (and thus is not included in the total) 
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Germany 
Food, beverages and tobacco 
Food 
Bread and cereals 
Meat 
Fish 
Milk, cheese and eggs 
Oils and fats 
Fruits and vegetables other than potatoes and 
Potatoes, manioc and other tubers 
Sugar 
Coffee, tea, cacao 
Other foods, incl. preserves and confectionery 
Non­alcoholic beverages 
Alcoholic beverages 
Tobacco 
Cloth ing a n d f o o t w e a r 
Clothing other than footwear, incl. repairs 
Footwear, incl. repairs 
G r o s s rent, fuel and p o w e r 
Gross rent and water charges 
Fuel and power 
Furniture, furnishings and household eq. and op. 
Furniture, fixtures, carpets, other floor overings and rep. 
Household textiles, other furnishings and rep. 
Heating and cooking appliances, refrigerators, 
Glassware, tableware and houshold utensils incl. rep. 
Household operation except domestic sen/ices 
Domestic services 
Medical care and health expenses 
Medical and pharmaceutical products 
Therapeutic appliances and equipment 
Services of physicians, nurses and related practitioners 
Hospital care and the like 
Service charges on accident and health assurance 
T r a n s p o r t a n d c o m m u n i c a t i o n 
Personal transport equipment 
Operation of personal transport equipment 
Purchased transport 
Communication 
R e c r e a t i o n , entert . , e d u c a t i o n a n d cul tural serv ices 
Equipment and accessories, incl. repairs 
Entertainment, recreational and cultural serv. 
Books, newspapers and magazines 
Education 
Miscellaneous goods and services 
Personal care and effects 
Goods n.e.c. 
Expenditure in restaurants, cafes and hotels 
Packaged tours 
Financial services, n.e.c. 
Services n.e.c. 
Final c o n s u m p t i o n of h o u s e h o l d s 
Absolute value 
1975 
80 796 
58 549 
11 305 
10 982 
38 300 
31 595 
6 699 
PPS 
1985 1995* 
92 295 107 444 
66 849 92 421 
14 340 21 965 
11122 13 320 
40 261 48 758 
33 946 41 601 
6 313 7 158 
75 988 104 731 135 192 
57 262 
18 747 
38 125 
12 097 
n.a 
n.a 
n.a 
n.a 
n.a 
51 085 
n.a 
4 967 
n.a 
6815 
2 104 
58 248 
16 908 
28 44C 
8 73C 
4 186 
39 321 
41421 
6515 
4 382 
n.a 
564 
5 925 
3 37C 
80 781 110 148 
23 969 25 038 
41 714 58 345 
15 834 26 881 
n.a n.a 
n.a n.a 
n.a n.a 
n.a n.a 
n.a n.a 
75 433 102 201 
n.a n.a 
5 220 10 340 
n.a n.a 
11179 16 393 
3 982 5 229 
74 372 106 253 
22 264 32 247 
33 826 48 868 
9 042 10 994 
9 220 14 065 
46 445 64 563 
51 399 66 321 
8 877 13 863 
n.a. n.a 
18 930 27 137 
719 n.a 
9 264 12 734 
4 634 n.a 
4 2 3 284 525 9 7 2 685 655 
Growth rate 
1975/84 
1.3 
1.3 
2.4 
0.1 
0.5 
0.7 
­0.6 
3.3 
3.5 
2.5 
0.9 
2.7 
4.0 
0.5 
5.1 
6.6 
2.5 
2.8 
1.7 
0.4 
8.2 
1.7 
2.2 
3.1 
2.5 
4.6 
3.2 
2.2 
a.a.g.r. 
1985/95 
1.5 
3.3 
4.4 
1.8 
1.9 
2.1 
1.3 
2.6 
3.1 
0.4 
3.4 
5.4 
3.1 
7.1 
3.9 
2.8 
3.6 
3.8 
3.7 
2.0 
4.3 
3.3 
2.6 
4.6 
3.7 
3.2 
2.7 
1) 
1975/95 
1.4 
2.3 
3.4 
1.0 
1.2 
1.4 
0.3 
2.9 
3.3 
1.5 
2.2 
4.1 
3.5 
3.7 
4.5 
4.7 
3.1 
3.3 
2.7 
1.2 
6.2 
2.5 
2.4 
3.8 
3.9 
2.4 
1975 
19 .1 
72.5 
14.C 
13.6 
9.0 
82.5 
17.5 
18.0 
75.4 
24.7 
9.0 
31.7 
12.1 
9.7 
13.3 
4.1 
13.8 
29.0 
48.8 
15.0 
7.2 
9.3 
9.8 
15.7 
10.6 
1.4 
14.3 
8.1 
100 
Structu 
%(2> 
1995 
15.7 
86.C 
20.4 
12.4 
7.1 
85.3 
14.7 
19.7 
81.5 
18.5 
8.5 
46.1 
14.9 
10.1 
16.0 
5.1 
15.5 
30.3 
46.0 
10.3 
13.2 
9.4 
9.7 
20.9 
40.9 
19.2 
100 
re 
change'3' 
­3.4 
13.6 
6.5 
­1.2 
­1.9 
2.8 
­2.8 
1.8 
6.1 
­6.1 
­0.5 
14.3 
2.8 
0.4 
2.7 
1.0 
1.7 
1.3 
­2.8 
­4.6 
6.0 
0.1 
­0.1 
5.2 
4.9 
­
^¿Δ eurostat 
Final consumption of households on the economic territory, by purpose in specific PPS and 1990 prices 
Greece 
Food, beverages and tobacco 
Food 
Bread and cereals 
Meat 
Fish 
Milk, cheese and eggs 
Oils and fats 
Fruits and vegetables other than potatoes and 
Potatoes, manioc and other tubers 
Sugar 
Coffee, tea, cacao 
Other foods, incl. preserves and confectionery 
Non-alcoholic beverages 
Alcoholic beverages 
Tobacco 
Clothing and footwear 
Clothing other than footwear, incl. repairs 
Footwear, incl. repairs 
Gross rent, fuel and power 
Gross rent and water charges 
Fuel and power 
Furniture, furnishings and household eq. and op. 
Furniture, fixtures, carpets, other floor overings and rep. 
Household textiles, other furnishings and rep. 
Heating and cooking appliances, refrigerators, 
Glassware, tableware and houshold utensils incl. rep. 
Household operation except domestic services 
Domestic services 
Medical care and health expenses 
Medical and pharmaceutical products 
Therapeutic appliances and equipment 
Services of physicians, nurses and related practitioners 
Hospital care and the like 
Service charges on accident and health assurance 
Transpor tand communication 
Personal transport equipment 
Operation of personal transport equipment 
Purchased transport 
Communication 
Recreation, entert., education and cultural services 
Equipment and accessories, incl. repairs 
Entertainment, recreational and cultural serv. 
Books, newspapers and magazines 
Education 
Miscellaneous goods and services 
Personal care and effects 
Goods n.e.c. 
Expenditure in restaurants, cafes and hotels 
Packaged tours 
Financial services, n.e.c. 
Services n.e.c. 
Final c o n s u m p t i o n o f h o u s e h o l d s 
Absolute value 
1975 
17 503 
12 345 
1 277 
3 867 
1 160 
2 734 
1 008 
452 
377 
155 
191 
1 123 
269 
750 
1 154 
6 776 
6 094 
685 
4 207 
3 334 
849 
4 126 
934 
442 
712 
188 
1 461 
363 
1 758 
633 
n.a 
n.a 
n.a 
n.a 
3 695 
1 145 
n.a 
2 172 
402 
1 901 
1 459 
1 382 
717 
443 
4 1 1 3 
742 
n.a 
2 450 
n.a 
n.a 
n.a 
44 078 
P P S 
1985 
22 303 
14 140 
1 074 
4 863 
1 196 
3 185 
1 142 
469 
444 
171 
248 
1 348 
480 
1 607 
2 223 
5 660 
5 095 
568 
6 421 
4 910 
1 524 
4 889 
563 
645 
777 
224 
1 968 
735 
2 088 
818 
n.a 
n.a 
n.a 
n.a 
7 608 
3 847 
n.a 
2 891 
1 015 
3 293 
1423 
858 
659 
353 
5 564 
1 020 
n.a 
3 700 
n.a 
n.a 
n.a 
57 827 
1995 
26 089 
17 067 
1 272 
6 327 
1 636 
3 560 
1 118 
543 
527 
185 
249 
1 650 
937 
1 835 
2216 
4 633 
4 095 
555 
8 293 
6 369 
1 931 
5 332 
561 
840 
815 
251 
2 237 
652 
2 818 
1 089 
n.a 
n.a 
n.a 
n.a 
9 640 
6 349 
n.a 
2 885 
1 207 
3 999 
1 459 
1 382 
717 
443 
7 137 
1 362 
931 
4 290 
n.a 
60 
457 
68 407 
G r o w t h rate 
1975/84 
2.5 
1.4 
-1.7 
2.2 
o.a 
1.5 
1.2 
0.4 
i.e 
1.C 
2.e 
1.E 
6.0 
7.S 
6.8 
-1.8 
-1.8 
-1.9 
4.3 
3.9 
6.0 
1.7 
-4.9 
3.9 
0.9 
1.8 
3.0 
7.3 
1.7 
2.6 
7.5 
12.9 
2.9 
9.7 
5.6 
-0.2 
-4.7 
-0.8 
-2.2 
3.1 
3.2 
4.2 
n.a 
2.8 
a.a.g.r. (1) 
1985/95 1975/95 
1.6 2.0 
1.9 1.6 
1.7 0.0 
2.7 2.5 
3.2 1.7 
1. 1.3 
-0.2 0.5 
1.5 0.9 
1.7 1.7 
0.8 0.9 
0.0 1.3 
2.0 1.9 
6.9 6.4 
1.3 4.6 
0.0 3.3 
-2.0 -1.9 
-2.2 -2.0 
-0.2 -1.1 
2.6 3.5 
2.6 3.3 
2.4 4.2 
O.S 1.3 
0.0 -2.5 
2.7 3.3 
0.5 0.7 
1.1 
1.: 
-1.2 
3.C 
2.E 
2À 
5.1 
O.C 
1.7 
2.0 
0.2 
4.£ 
O.S 
2.2 
2.5 
2.S 
1.5 
1.7 
1.4 
I 2.2 
3.0 
2.4 
2.7 
4.9 
8.9 
1.4 
5.7 
3.8 
0.0 
0.0 
0.0 
0.0 
2.8 
3.1 
2.8 
2.2 
1975 
39.7 
70.5 
10.2 
31.2 
9.4 
22.1 
8.2 
3.7 
3.1 
1.2 
1.Í 
9.1 
1.5 
4.3 
6.6 
15.4 
89.9 
10.1 
9.5 
79.3 
20.2 
9.4 
22.6 
10.7 
17.3 
4.6 
35.4 
8.8 
4.0 
36.0 
8.4 
31.0 
58.8 
10.9 
4.3 
76.7 
72.7 
37.7 
23.3 
9.3 
18.0 
59.6 
100 
Structure 
%'2> 
1995 
38.1 
65.4 
7.5 
37.1 
9.6 
20.9 
6 5 
3.2 
3.1 
1.1 
1.5 
9.7 
3.6 
7.0 
8.5 
6.8 
88.4 
12.0 
12.1 
76.8 
23.3 
7.8 
10.5 
15.7 
15.3 
4.7 
41.9 
12.2 
4.1 
38.7 
14.1 
65.9 
29.9 
12.5 
5.8 
36.5 
34.5 
17.9 
11.1 
10.4 
19 1 
13.0 
60.1 
1.1 
6.4 
100 
change'3 ' 
-1.6 
-5.1 
-2 9 
5.7 
0 2 
-1 3 
-1 6 
-0 5 
0 0 
-0 2 
-0 1 
0 6 
2.1 
2.7 
1.9 
-8.6 
-1.6 
1.9 
2.6 
-2.5 
3.1 
-1.6 
-12.1 
5.0 
-2.0 
0.1 
6.5 
3.4 
0.1 
2.7 
5.7 
34.9 
-28.8 
1.7 
1.5 
-40.3 
-38.1 
-19.8 
-12.2 
1.1 
1 0 
0 5 
-
(1) Annual average growth rate. 
(2) As a percentage of the reference total or sub-total. 
(3) In percentage points. 
Source: Eurostat 
Note : n. a means that the data concerned is not available as such but is included in the 
total: : means that data is not available at all (and thus is not included in the total) 
eurostat 
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Final consumption of households on the economic territory, by purpose in specific PPS and 1990 prices 
Spain 
Food, beverages and tobacco 
Food 
Bread and cereals 
Meat 
Fish 
Milk, cheese and eggs 
Oils and fats 
Fruits and vegetables other than potatoes and 
Potatoes, manioc and other tubers 
Sugar 
Coffee, tea, cacao 
Other foods, incl. preserves and confectionery 
Non-alcoholic beverages 
Alcoholic beverages 
Tobacco 
Clothing and footwear 
Clothing other than footwear, incl. repairs 
Footwear, incl. repairs 
Gross rent, fuel and power 
Gross rent and water charges 
Fuel and power 
Furniture, furnishings and household eq. and op. 
Furniture, fixtures, carpets, other floor overings and rep. 
Household textiles, other furnishings and rep. 
Heating and cooking appliances, refrigerators, 
Glassware, tableware and houshold utensils incl. rep. 
Household operation except domestic services 
Domestic services 
Medical care and health expenses 
Medical and pharmaceutical products 
Therapeutic appliances and equipment 
Services of physicians, nurses and related practitioners 
Hospital care and the like 
Service charges on accident and health assurance 
T r a n s p o r t a n d commun ica t i on 
Personal transport equipment 
Operation of personal transport equipment 
Purchased transport 
Communication 
Recreation, entert., education and cultural services 
Equipment and accessories, incl. repairs 
Entertainment, recreational and cultural serv. 
Books, newspapers and magazines 
Education 
Miscellaneous goods and services 
Personal care and effects 
Goods n.e.c. 
Expenditure in restaurants, cafes and hotels 
Packaged tours 
Financial services, n.e.c. 
Services n.e.c. 
Final consumption of households 
Absolute val 
1975* | 
49 203 
42 334 
5 376 
13 253 
5 028 
6 120 
2 245 
6 550 
902 
419 
1 135 
1 306 
1 010 
2 757 
3 141 
2 1 9 9 6 
15 353 
6 643 
25 663 
21 252 
4410 
14 750 
4 940 
1 853 
1 866 
1 217 
3 223 
1 651 
6 193 
3 105 
485 
1 651 
540 
412 
22 854 
5 498 
13313 
2 776 
1 267 
12 550 
4 093 
3 036 
1 611 
3 810 
41 918 
2 958 
3 085 
27 874 
1 007 
714 
6 280 
195 244 
P P S 
1985 
40 081 
34 550 
4 245 
10 676 
3 993 
5 498 
1 820 
5 228 
654 
330 
934 
1 172 
754 
2 261 
2517 
13 903 
9 973 
3 929 
23 325 
19311 
4 014 
14 442 
3 383 
1 557 
1473 
731 
2 503 
1 191 
7 1 2 8 
2 715 
508 
1 561 
511 
388 
28 626 
4 931 
12 800 
2 696 
1 366 
13 719 
3 550 
2 676 
1 300 
3 040 
52 382 
2 244 
2 230 
23 781 
901 
305 
5 212 
222 826 
ue 
1995* 
61 106 
52 411 
6 683 
16 069 
6 793 
7 690 
2 321 
8 546 
1 138 
412 
848 
1 910 
1 407 
3 752 
3 537 
23 895 
17 346 
6 550 
37 499 
29 596 
7 903 
19 285 
5 945 
2 675 
2 878 
1 253 
4171 
2 363 
1 5 6 1 5 
8 067 
1 117 
4 245 
1 198 
988 
41 986 
9 955 
24 312 
4 601 
3118 
19 572 
7 083 
4 907 
2 285 
5 297 
72 426 
4 316 
4 086 
51 320 
1 953 
555 
10 195 
291 656 
Growth rate 
a.a.g.r.'1' 
1975/841 
-2.0 
-2.0 
-2.3 
-2.1 
-2.3 
-1.1 
-2.1 
-2.2 
-3.2 
-2.4 
-1.9 
-1.1 
-2.9 
-2.0 
-2.2 
-4.5 
-4.2 
-5.1 
-1.0 
-1.0 
-0.9 
-0.2 
-3.7 
-1.7 
-2.3 
-5.0 
-2.5 
-3.2 
1.4 
-1.3 
0.5 
-0.6 
-0.6 
-0.6 
2.3 
-1.1 
-0.4 
-0.3 
0.8 
0.9 
-1.4 
-1.3 
-2.1 
-2.2 
2.3 
-2.7 
-3.2 
-1.6 
-1.1 
-8.2 
-1.8 
1.3 
1985/9511975/95 
4.3 
4.3 
4.6 
4.2 
5.5 
3.4 
2.5 
5.0 
5.7 
2.3 
-1.0 
5.0 
6.4 
5.2 
3.5 
5.6 
5.7 
5.2 
4.9 
4.4 
7.0 
2.9 
5.8 
5.6 
6.9 
5.5 
5.2 
7.1 
8.2 
11.5 
8.2 
10.5 
8.9 
9.8 
3.9 
7.3 
6.6 
5.5 
8.6 
3.6 
7.2 
6.3 
5.8 
5.7 
3.3 
6.8 
6.2 
8.0 
8.0 
6.2 
6.9 
2.7 
1.1 
1.1 
1.1 
1.0 
1.5 
1.1 
0.2 
1.3 
1.2 
-0.1 
-1.4 
1.9 
1.7 
1.6 
0.6 
0.4 
0.6 
-0.1 
1.9 
1.7 
3.0 
1.3 
0.9 
1.9 
2.2 
0.1 
1.3 
1.8 
4.7 
4.9 
4.3 
4.8 
4.1 
4.5 
3.1 
3.0 
3.1 
2.6 
4.6 
2.2 
2.8 
2.4 
1.8 
1.7 
2.8 
1.9 
1.4 
3.1 
3.4 
-1.3 
2.5 
2.0 
Structure 
1975 | 
25.2 
86.0 
12.7 
31.3 
11.9 
14.5 
5.3 
15.5 
2.1 
1.0 
2.7 
3.1 
2.1 
5.6 
6.4 
11.3 
69.8 
30.2 
13.1 
82.8 
17.2 
7.6 
33.5 
12.6 
12.6 
8.3 
21.9 
11.2 
3.2 
50.1 
7.8 
26.7 
8.7 
6.7 
11.7 
24.1 
58.3 
12.1 
5.5 
6.4 
32.6 
24.2 
12.8 
30.4 
21.5 
7.1 
7.4 
66.5 
2.4 
1.7 
15.0 
100 
%'2' 
1995 | change'3' 
21.0 
85.8 
12.8 
30.7 
13.0 
14.7 
4.4 
16.3 
2.2 
0.8 
1.6 
3.6 
2.3 
6.1 
5.8 
8.2 
72.6 
27.4 
12.9 
78.9 
21.1 
6.6 
30.8 
13.9 
14.9 
6.5 
21.6 
12.3 
5.4 
51.7 
7.2 
27.2 
7.7 
6.3 
14.4 
23.7 
57.9 
11.0 
7.4 
6.7 
36.2 
25.1 
11.7 
27.1 
24.8 
6.0 
5.6 
70.9 
2.7 
0.8 
14.1 
100 
-4.2 
-0.3 
0.1 
-0.6 
1.1 
0.2 
-0.9 
0.8 
0.0 
-0.2 
-1.1 
0.6 
0.3 
0.5 
-0.6 
-3.1 
2.8 
-2.8 
-0.3 
-3.9 
3.9 
-0.9 
-2.7 
1.3 
2.3 
-1.8 
-0.2 
1.1 
2.2 
1.5 
-0.7 
0.5 
-1.1 
-0.3 
2.7 
-0.3 
-0.3 
-1.2 
1.9 
0.3 
3.6 
0.9 
-1.2 
-3.3 
3.4 
-1.1 
-1.7 
4.4 
0.3 
-0.9 
-0.9 
-
* Eurostat estimation 
(1) Annual average growth rate. 
(2) As a percentage of the reference total or sub-total. 
(3) In percentage points. 
Source: Eurostat 
Wh 
eurostat 
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Final consumption of households on the economic territory, by purpose in specific PPS and 1990 prices 
France 
Food, beverages and tobacco 
Food 
Bread and cereals 
Meat 
Fish 
Milk, cheese and eggs 
Oils and fats 
Fruits and vegetables other than potatoes and 
Potatoes, manioc and other tubers 
Sugar 
Coffee, tea, cacao 
Other foods, incl. preserves and confectionery 
Non-alcoholic beverages 
Alcoholic beverages 
Tobacco 
Clothing and footwear 
Clothing other than footwear, incl. repairs 
Footwear, incl. repairs 
Gross rent, fuel and power 
Gross rent and water charges 
Fuel and power 
Furniture, furnishings and household eq. and op. 
Furniture, fixtures, carpets, other floor overings and rep. 
Household textiles, other furnishings and rep. 
Heating and cooking appliances, refrigerators, 
Glassware, tableware and houshold utensils incl. rep. 
Household operation except domestic services 
Domestic services 
Medical care and health expenses 
Medical and pharmaceutical products 
Therapeutic appliances and equipment 
Services of physicians, nurses and related practitioners 
Hospital care and the like 
Service charges on accident and health assurance 
Transport and communication 
Personal transport equipment 
Operation of personal transport equipment 
Purchased transport 
Communication 
Recreation, entert., education and cultural services 
Equipment and accessories, incl. repairs 
Entertainment, recreational and cultural serv. 
Books, newspapers and magazines 
Education 
Miscellaneous goods and services 
Personal care and effects 
Goods n.e.c. 
Expenditure in restaurants, cafes and hotels 
Packaged tours 
Financial services, n.e.c. 
Services n.e.c. 
Final consumption of households 
Absolute value 
1975 | 
82 059 
66 695 
10 059 
22 185 
3 445 
8 515 
3 011 
11 423 
1 399 
728 
1 470 
4 460 
1 539 
9 538 
4 288 
31 078 
25 300 
5 778 
62 162 
46 379 
15 783 
35 373 
10 100 
2 630 
4 602 
5 920 
6 284 
5 836 
23 720 
5 082 
735 
8 844 
7 334 
1 726 
56 757 
11 410 
34 785 
8 170 
2 391 
24 098 
8 806 
7 439 
5 873 
1 981 
52 006 
6 493 
6 757 
28 144 
317 
1 191 
9 104 
PPS 
1985 | 
95 250 
77 696 
10 506 
26 682 
3 969 
11 520 
3 143 
11 814 
1 289 
575 
1 666 
6 531 
2 007 
9 825 
5 723 
33 857 
27 683 
6 174 
1995 
106 241 
86 129 
11 125 
27 591 
5 510 
13 262 
2 894 
13 031 
1 015 
450 
1 668 
9 583 
3 476 
11 065 
5 571 
31 517 
25 305 
6 212 
88 468 115 409 
68 478 
19 990 
38 471 
12 090 
2 656 
5 477 
5 974 
7 835 
4 440 
37 694 
9 193 
1 298 
15 846 
9 227 
2 130 
75 636 
17 027 
41 392 
10 578 
6 640 
32 248 
13 265 
9 164 
7 454 
2 366 
65 721 
8 351 
6615 
33 644 
424 
3 083 
13 605 
93 645 
21 764 
41 879 
11 813 
2 146 
6 942 
6 007 
9 144 
5 828 
60 086 
17 404 
2 184 
26 269 
11 547 
2 681 
91 875 
20 150 
50 179 
11 022 
10 524 
43 867 
20 554 
12 525 
7 691 
3 098 
72 027 
10 433 
7 673 
38 153 
577 
4 164 
11 028 
367 253 467 346 562 903 
Growth rate 
a.a.g.r.'1' 
1975/8411985/9511975/95 
1.5 
1.5 
0.4 
1.9 
1.4 
3.1 
0.4 
0.3 
-0.8 
-2.3 
1.3 
3.9 
2.7 
0.3 
2.9 
0.9 
0.9 
0.7 
3.6 
4.0 
2.4 
0.8 
1.8 
0.1 
1.8 
0.1 
2.2 
-2.7 
4.7 
6.1 
5.8 
6.0 
2.3 
2.1 
2.9 
4.1 
1.8 
2.6 
10.8 
3.0 
4.2 
2.1 
2.4 
1.8 
2.4 
2.5 
-0.2 
1.8 
3.0 
10.0 
4.1 
2.4 
1.1 
1.0 
0.6 
0.3 
3.3 
1.4 
-0.8 
1.0 
-2.4 
-2.4 
0.0 
3.9 
5.6 
1.2 
-0.3 
-0.7 
-0.9 
0.1 
2.7 
3.2 
0.9 
0.9 
-0.2 
-2.1 . 
2.4 
0.1 
1.6 
2.8 
4.8 
6.6 
5.3 
5.2 
2.3 
2.3 
2.0 
1.7 
1.9 
0.4 
4.7 
3.1 
4.5 
3.2 
0.3 
2.7 
0.9 
2.3 
1.5 
1.3 
3.1 
3.1 
-2.1 
1.9 
1.3 
1.3 
0.5 
11 
2.4 
2.2 
-0,2 
0.7 
-1.6 
-2.4 
0.6 
3.9 
4.2 
0.7 
1.3 
0.1 
0.0 
0.4 
3.1 
3.6 
1.6 
0.8 
0.8 
-1.0 
2.1 
0.1 
1.9 
0.0 
4.8 
6.3 
5.6 
5.6 
2.3 
2.2 
2.4 
2.9 
1.8 
1.5 
7.7 
3.0 
4.3 
2.6 
1.4 
2.3 
1.6 
2.4 
0 6 
1.5 
3.0 
6.5 
1.0 
2.2 
S t ruc ture 
1975 | 
22.3 
81.3 
15.1 
33.3 
5.2 
12.8 
4.5 
17.1 
2.1 
1.1 
2.2 
6.7 
1.9 
11.6 
5.2 
8.5 
81.4 
18.6 
16.9 
74.6 
25.4 
9.6 
28.6 
7.4 
13.0 
16.7 
17.8 
16.5 
6.5 
21.4 
3.1 
37.3 
30.9 
7.3 
15.5 
20.1 
61.3 
14.4 
4.2 
6.6 
36.5 
30.9 
24.4 
8.2 
14.2 
12.5 
13.0 
54.1 
0.6 
2.3 
17.5 
100 
%'2' 
1995 | change'3' 
18.9 
81.1 
12.9 
32.0 
6.4 
15.4 
3.4 
15.1 
1.2 
0.5 
1.9 
11.1 
3.3 
10.4 
5.2 
5.6 
80.3 
19.7 
20.5 
81.1 
18.9 
7.4 
28.2 
5.1 
16.6 
14.3 
21.8 
13.9 
10.7 
29.0 
3.6 
43.7 
19.2 
4.5 
16.3 
21.9 
54.6 
12.0 
11.5 
7.8 
46.9 
28.6 
17.5 
7.1 
12.8 
14.5 
10.7 
53.0 
0.8 
5.8 
15.3 
100 
-3.5 
-0.2 
-2.2 
-1.2 
1.2 
2.6 
-1.2 
-2.0 
-0.9 
- 06 
-0.3 
4.4 
1.4 
-1.2 
0.0 
-2.9 
-1.1 
1 1 
3.6 
6.5 
-6.5 
-2.2 
-0.3 
-2.3 
3.6 
-2.4 
4.1 
-2.6 
4.2 
7.5 
0.5 
6.4 
-11.7 
-2.8 
0.9 
1.8 
-6.7 
-2.4 
7.2 
1.2 
10.3 
-2.3 
-6.8 
-1.2 
-1.4 
2.0 
-2.3 
-1.1 
0.2 
3.5 
-2.2 
-
(1) Annual average growth rate. 
(2) Asa percentage of the reference total or sub-total. 
(3) In percentage points. 
Source: Eurostat 
Wh 
eurostat 
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Final consumption of households on the economic territory, by purpose in specific PPS and 1990 prices 
Ireland 
Food, beverages and tobacco 
Food 
Bread and cereals 
Meat 
Fish 
Milk, cheese and eggs 
Oils and fats 
Fruits and vegetables other than potatoes and 
Potatoes, manioc and other tubers 
Sugar 
Coffee, tea, cacao 
Other foods, incl. preserves and confectionery 
Non-alcoholic beverages 
Alcoholic beverages 
Tobacco 
Clothing and footwear 
Clothing other than footwear, incl. repairs 
Footwear, incl. repairs 
Gross rent, fuel and power 
Gross rent and water charges 
Fuel and power 
Furniture, furnishings and household eq. and op. 
Furniture, fixtures, carpets, other floor overings and rep. 
Household textiles, other furnishings and rep. 
Heating and cooking appliances, refrigerators, 
Glassware, tableware and houshold utensils incl. rep. 
Household operation except domestic services 
Domestic services 
Medical care and health expenses 
Medical and pharmaceutical products 
Therapeutic appliances and equipment 
Services of physicians, nurses and related practitioners 
Hospital care and the like 
Service charges on accident and health assurance 
Transportand communication 
Personal transport equipment 
Operation of personal transport equipment 
Purchased transport 
Communication 
Recreat ion, entert. , educat ion and cul tura l serv ices 
Equipment and accessories, incl. repairs 
Entertainment, recreational and cultural serv. 
Books, newspapers and magazines 
Education 
Miscellaneous goods and services 
Personal care and effects 
Goods n.e.c. 
Expenditure in restaurants, cafes and hotels 
Packaged tours 
Financial services, n.e.c. 
Services n.e.c. 
Final consumption of households 
Absolute value 
1975 
6 062 
3 071 
46C 
1 oe: 
6Í 
45Í 
17Í 
26C 
18C 
7' 
82 
24! 
124 
1 97E 
88E 
762 
64e 
12C 
1 59S 
953 
646 
833 
254 
9C 
111 
107 
192 
82 
36S 
1 68S 
sos 
737 
362 
se 
1 18€ 
10E 
28S 
332 
46C 
942 
11C 
112 
227 
141 
352 
13 442 
P P S 
I 1985 
6 836 
3 562 
56E 
991 
15E 
542 
181 
4 i : 
20: 
52 
9¿ 
36E 
212 
2 12S 
814 
1 082 
872 
20£ 
2 319 
1 431 
78E 
1 042 
26E 
10S 
14£ 
15£ 
27e 
91 
698 
2 00£ 
601 
812 
411 
191 
1 71C 
411 
3oe 
36E 
651 
1 330 
30C 
172 
28C 
286 
292 
16 924 
| 1995 
8 581 
4 546 
732 
1 293 
145 
644 
201 
593 
251 
71 
129 
487 
354 
2 800 
881 
1 691 
1 301 
390 
3 912 
2 762 
1 151 
1 743 
444 
156 
237 
193 
600 
112 
909 
392 
516 
3 688 
1 034 
1 257 
861 
535 
3 281 
1 244 
561 
392 
1 083 
2 705 
568 
462 
689 
495 
491 
26 507 
Growth rate 
1975/84 
1.2 
1.£ 
2.1 
-0.Í 
8.7 
1.Í 
0.1 
4.Í 
1.2 
-3À 
1.4 
4.1 
5.6 
0.7 
-0.E 
3.6 
3.1 
5.7 
3.8 
4.2 
2.C 
2.3 
0.4 
1.S 
2.7 
3.8 
3.7 
1.C 
6.6 
1.7 
1.7 
1.C 
1.2 
8.2 
3.7 
14.6 
0.6 
1.1 
3.E 
3.6 
10.6 
4.2 
2.1 
7.2 
-1.8 
2.3 
a.a.g.r.'1 ' 
11985/9511975/95 
2.3 
2.5 
2.6 
1 2.7 
-0.8 
1 1.7 
1.1 
3.6 
2.2 
3.0 
3.2 
2.9 
5.2 
2.8 
0.8 
4.6 
4.1 
6.4 
5.4 
6.8 
3.8 
5.3 
5.3 
3.6 
5.0 
2.2 
8.1 
2.1 
2.7 
6.3 
5.6 
4.5 
7.7 
10.8 
6.7 
11.7 
6.3 
0.6 
5.2 
7.4 
6.6 
10.4 
9.4 
5.6 
5.3 
4.6 
1.8 
2.0 
2.3 
0.9 
3.9 
1.7 
0.6 
4.2 
1.7 
-0.2 
2.3 
3.5 
5.4 
1.8 
0.0 
4.1 
3.6 
6.1 
4.6 
5.5 
2.9 
3.8 
2.8 
2.8 
3.8 
3.0 
5.8 
1.6 
4.6 
4.0 
3.6 
2.7 
4.4 
9.5 
5.2 
13.2 
3.4 
0.8 
4.4 
5.4 
8.6 
7.3 
5.7 
6.5 
1.7 
3.5 
1975 
45.1 
50." 
Structure 
%'2' 
| 1995 | change'3' 
32.4 
53.0 
15.0 16.1 
35.3 28.4 
2.2 3.2 
14.8 14.2 
5.8 4.4 
8.5 13.1 
5.9 5.5 
2.' 
2." 
8.C 
2.C 
32.6 
14.7 
5.7 
84.7 
15.7 
11.« 
59.6 
40.4 
6.2 
30.6 
10.£ 
13.4 
12.6 
23.1 
9£ 
2.7 
12.6 
30.2 
43.7 
21.£ 
5.1 
8.8 
8.S 
24.4 
28.C 
7.0 
11.6 
12.C 
24.1 
14.E 
37.2 
1O0 
i 1.6 
2.8 
10.7 
4.1 
32.6 
10.3 
6.4 
76.9 
23.1 
14.8 
70.6 
29.4 
6.6 
25.5 
8.9 
13.6 
11.1 
34.4 
6.4 
3.4 
43.2 
56.8 
13.9 
28.0 
34.1 
23.3 
14.5 
12.4 
37.9 
17.1 
12.0 
10.2 
21.0 
17.1 
25.5 
18.3 
18.2 
100 
-12.7 
2.3 
1.1 
-6,8 
1.0 
-0.7 
-1.4 
4.6 
-0.3 
-0.8 
0.2 
2.7 
2.1 
0.0 
-4.4 
0.7 
-7.7 
7.4 
2.9 
11.0 
-11.0 
0.4 
-5.1 
-1.9 
0.2 
-1.8 
11.3 
-3.4 
0.7 
1.4 
-2.1 
-9.6 
1.8 
9.4 
3.6 
29.1 
-7.3 
-16.0 
3.2 
9.4 
5.1 
1.4 
3.4 
-19.2 
-
(1) Annual average growth rate. 
(2) As a percentage of the reference total or sub-total. 
(3) In percentage points. 
Source: Eurostat 
Wh 
eurostat 
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Final consumption of households on the economic territory, by purpose in specific PPS and 1990 prices 
Italy 
Food, beverages and tobacco 
Food 
Bread and cereals 
Meat 
Fish 
Milk, cheese and eggs 
Oils and fats 
Fruits and vegetables other than potatoes and 
Potatoes, manioc and other tubers 
Sugar 
Coffee, tea, cacao 
Other foods, incl. preserves and confectionery 
Non­alcoholic beverages 
Alcohol ic beverages 
Tobacco 
Clothing and footwear 
Clothing other than footwear, incl. repairs 
Footwear, incl. repairs 
Gross rent, fuel and power 
Gross rent and water charges 
Fuel and power 
Furniture, furnishings and household eq. and op. 
Furniture, f ixtures, carpets, other floor overings and rep. 
Household texti les, other furnishings and rep. 
Heating and cook ing appl iances, refr igerators, 
Glassware, tableware and houshold utensils incl. rep. 
Household operat ion except domest ic services 
Domestic services 
Medical care and health expenses 
Medical and pharmaceut ical products 
Therapeut ic appl iances and equipment 
Services of physicians, nurses and related practit ioners 
Hospital care and the like 
Service charges on accident and health assurance 
Transport and communication 
Personal t ransport equipment 
Operat ion of personal t ransport equipment 
Purchased transport 
Communicat ion 
Recreation, entert., education and cultural services 
Equipment and accessor ies, incl. repairs 
Entertainment, recreational and cultural serv. 
Books, newspapers and magazines 
Education 
Miscellaneous goods and services 
Personal care and effects 
Goods n.e.c. 
Expenditure in restaurants, cafes and hotels 
Packaged tours 
Financial services, n.e.c. 
Services n.e.c. 
Fina l c o n s u m p t i o n o f h o u s e h o l d s 
Absolute value 
1975 | 
PPS 
1985 | 1995 
92 592 107 384 110 938 
78 838 
11 336 
23 307 
4 121 
11 230 
3 614 
19 000 
1 050 
1 060 
1 819 
2 301 
904 
6 250 
6 601 
32 687 
25 643 
7 044 
49 063 
37 223 
11 840 
25 329 
5 979 
2 848 
3 271 
1 830 
7 048 
4 353 
17 507 
2 133 
761 
8 195 
6 4 1 7 
35 207 
7 597 
19 073 
5 668 
2 869 
21 819 
6 750 
7 474 
5 755 
1 840 
49 186 
8 8 1 0 
5 143 
32 405 
749 
2 078 
91 602 
11 739 
28 477 
5 686 
14 066 
3 921 
20 558 
1 031 
1 224 
2 139 
2 762 
1 298 
6 141 
8 343 
46 444 
36 430 
10 015 
69 315 
52 383 
16 933 
40 151 
12 109 
4 108 
4 390 
2 431 
11 027 
6 087 
26 638 
7 294 
1 413 
11 510 
6 420 
51 969 
15 625 
24 038 
7 922 
4 383 
36 774 
15 726 
10 455 
7 403 
3 190 
71 145 
12 257 
10 107 
44 131 
1 650 
3 000 
323 390 449 821 
95 744 
12 548 
28 002 
6 389 
15 081 
3 745 
21 892 
1 056 
1 249 
2 266 
3 516 
2 4 1 1 
5 306 
7 478 
54 307 
43 109 
11 198 
82 660 
63 482 
19 178 
53 535 
15 949 
6 763 
5 637 
2 880 
15 001 
7 306 
37 892 
13 938 
1 917 
14 241 
7 796 
67 568 
18 244 
30 716 
9 798 
8 810 
51 904 
24 237 
14 493 
8 959 
4 2 1 5 
99 614 
17 926 
18 946 
55 041 
3 685 
4 017 
558 418 
Growth rate 
a.a.g.r.'1' 
1975/841 
1.5 
1.5 
0.4 
2.0 
3.3 
2.3 
0.8 
0.8 
­0.2 
1.4 
1.6 
1.8 
3.7 
­0.2 
2.4 
3.6 
3.6 
3.6 
3.5 
3.5 
3.6 
4.7 
7.3 
3.7 
3.0 
2.9 
4.6 
3.4 
4.3 
13.1 
6.4 
3.5 
0.0 
4.0 
7.5 
2.3 
3.4 
4.3 
5.4 
8.8 
3.4 
2.5 
5.7 
3.8 
3.4 
7.0 
3.1 
8.2 
3.7 
3.4 
1985/9511975/95 
0.3 
0.4 
0.7 
­02 
1.2 
0.7 
­0.5 
0.6 
0 2 
0 2 
0.6 
2.4 
6.4 
­1.5 
­1.1 
1.6 
1.7 
1.1 
1.8 
1.9 
1.3 
2.9 
2.8 
5.1 
2.5 
1.7 
3.1 
1.8 
3.6 
6.7 
3.1 
2.2 
2.0 
2.7 
1.6 
2.5 
2.1 
7.2 
3.5 
4.4 
3.3 
1.9 
2.8 
3.4 
3.9 
6.5 
2.2 
8.4 
3.0 
2.2 
0.9 
1.0 
0.5 
0 9 
2 2 
1.5 
0.2 
0.7 
0 0 
0.8 
1.1 
2.1 
5.0 
­0.8 
0.6 
2.6 
2.6 
2.3 
2.6 
2.7 
2.4 
3.8 
5.0 
4.4 
2.8 
2.3 
3.8 
2.6 
3.9 
9.8 
4.7 
2.8 
1.0 
3.3 
4.5 
2.4 
2.8 
5.8 
4.4 
6.6 
3.4 
2.2 
4.2 
3.6 
3.6 
6.7 
2.7 
8.3 
3.3 
2.8 
Structure 
1975 | 
28.6 
85.1 
14.4 
29.6 
5.2 
14.2 
4.6 
24.1 
1.3 
1.3 
2.3 
2.9 
1.0 
6.7 
7.1 
10.1 
78.5 
21.5 
15.2 
75.9 
24.1 
7.8 
23.6 
11.2 
12.9 
7.2 
27.8 
17.2 
5.4 
12.2 
4.3 
46.8 
36.7 
10.9 
21.6 
54.2 
16.1 
8.1 
6.7 
30.9 
34.3 
26.4 
8.4 
15.2 
17.9 
10.5 
65.9 
1.5 
4.2 
100 
%'2' 
1995 |chc 
19.9 
86.3 
13 1 
29.2 
6,7 
158 
3 9 
22.9 
1,1 
1.3 
2.4 
3.7 
2.2 
4,8 
6.7 
9.7 
79.4 
20.6 
14.8 
76.8 
23.2 
9.6 
29.8 
12.6 
10.5 
5.4 
28.0 
13.6 
6.8 
36.8 
5.1 
37.6 
20.6 
12.1 
27.0 
45.5 
14.5 
13.0 
9.3 
46.7 
27.9 
17.3 
8.1 
17.8 
18.0 
19.0 
55.3 
3.7 
4.0 
100 
nge'3 ' 
­8.8 
1.2 
­1.3 
­0.3 
1.4 
1.5 
­0.7 
­1.2 
­0.2 
0.0 
0.1 
0 8 
1.2 
­2.0 
­0.4 
­0.4 
0.9 
­0.9 
­0.4 
0.9 
­0.9 
1.8 
6.2 
1.4 
­2 4 
­1,8 
0.2 
­3.5 
1.4 
24.6 
0.7 
­9.2 
­16.1 
1.2 
5,4 
­8.7 
­1.6 
4.9 
2.5 
15.8 
­6.3 
­9.1 
­0.3 
2.6 
0.1 
8.6 
­10.6 
2 2 
­0.2 
­
( 1) Annual average growth rate. 
(2) As a percentage of the reference total or sub-total. 
(3) In percentage points. 
Source: Eurostat 
^¿Δ eurostat 
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Final consumption of households on the economic territory, by purpose in specific PPS and 1990 prices 
Luxembourg 
Food, beverages and tobacco 
Food 
Bread and cereals 
Meat 
Fish 
Milk, cheese and eggs 
Oils and fats 
Fruits and vegetables other than potatoes and 
Potatoes, manioc and other tubers 
Sugar 
Coffee, tea, cacao 
Other foods, incl. preserves and confectionery 
Non­alcoholic beverages 
Alcoholic beverages 
Tobacco 
Clothing and footwear 
Clothing other than footwear, incl. repairs 
Footwear, incl. repairs 
Gross rent, fuel and power 
Gross rent and water charges 
Fuel and power 
Furniture, furnishings and household eq. and op. 
Furniture, fixtures, carpets, other floor overings and rep. 
Household textiles, other furnishings and rep. 
Heating and cooking appliances, refrigerators, 
Glassware, tableware and houshold utensils incl. rep. 
Household operation except domestic services 
Domestic services 
Medical care and health expenses 
Medical and pharmaceutical products 
Therapeutic appliances and equipment 
Services of physicians, nurses and related practitioners 
Hospital care and the like 
Service charges on accident and health assurance 
Transport and communication 
Personal transport equipment 
Operation of personal transport equipment 
Purchased transport 
Communication 
Recreation, entert., education and cultural services 
Equipment and accessories, incl. repairs 
Entertainment, recreational and cultural serv. 
Books, newspapers and magazines 
Education 
Miscellaneous goods and services 
Personal care and effects 
Goods n.e.c. 
Expenditure in restaurants, cafes and hotels 
Packaged tours 
Financial services, n.e.c. 
Services n.e.c. 
Final consumption of households 
Absolute value 
PPS 
1975* 1985 | 1995 
663 
492 
11 
44 
ne 
813 
501 
1£ 
52 
241 
939 
552 
33 
63 
290 
237 234 297 
556 753 1 026 
406 514 704 
150 239 322 
256 
169 
34S 
90 
425 
317 
252 
525 
113 
474 
554 
374 
996 
212 
733 
2 724 3 466 5132 
Growth rate 
a.a.g.r.'1' 
1975/8411985/9511975/95 
2.1 
0.2 
4.E 
1.E 
7.6 
1.4 
1.C 
5.Í 
1.8 
1.S 
l· 1.8 
I 0.6 
5.4 
1.8 
4.7 
­0.1 2.4 1.2 
3.1 3.1 3.1 
2.4 3.2 2.8 
4.7 3.0 3.9 
2.2 
4.G 
4.2 
2.3 
1.1 
5.7 
4.1 
6.6 
6.5 
4.5 
3.9 
4.0 
5.4 
4.4 
2.8 
2.4 4.0 3.2 
Structure 
%<2> 
1975 1995 | change'3' 
24.4 
74.1 
1.7 
6.7 
17.5 
18.2 
58.5 
3,£ 
6.E 
30.£ 
­6.1 
­15.3 
1.7 
0.1 
13.4 
8.7 5.8 ­2.9 
20.4 20.0 ­0.4 
73.0 68.6 ­4.4 
27.0 31.4 4.4 
9.4 
6.2 
12.8 
3.3 
15.6 
10.S 
7.3 
19.4 
4.1 
14.3 
1.4 
1.1 
6.6 
0.8 
­1.3 
100 100 
* Eurostat estimation 
(1) Annual average growth rate. 
(2) As a percentage of the reference total or sub-total. 
(3) In percentage points. 
Source: Eurostat 
Ξί/L eurostat 
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Final consumption of households on the economic territory, by purpose in specific PPS and 1990 prices 
Netherlands 
Food, beverages and tobacco 
Food 
Bread and cereals 
Meat 
Fish 
Milk, cheese and eggs 
Oils and fats 
Fruits and vegetables other than potatoes and 
Potatoes, manioc and other tubers 
Sugar 
Coffee, tea, cacao 
Other foods, incl. preserves and confectionery 
Non-alcoholic beverages 
Alcoholic beverages 
Tobacco 
Clothing and footwear 
Clothing other than footwear, incl. repairs 
Footwear, incl. repairs 
Gross rent, fuel and power 
Gross rent and water charges 
Fuel and power 
Furniture, furnishings and household eq. and op. 
Furniture, fixtures, carpets, other floor overings and rep. 
Household textiles, other furnishings and rep. 
Heating and cooking appliances, refrigerators, 
Glassware, tableware and houshold utensils incl. rep. 
Household operation except domestic services 
Domestic services 
Medical care and health expenses 
Medical and pharmaceutical products 
Therapeutic appliances and equipment 
Services of physicians, nurses and related practitioners 
Hospital care and the like 
Service charges on accident and health assurance 
Transport and communication 
Personal transport equipment 
Operation of personal transport equipment 
Purchased transport 
Communication 
Recreation, entert., education and cultural services 
Equipment and accessories, incl. repairs 
Entertainment, recreational and cultural serv. 
Books, newspapers and magazines 
Education 
Miscellaneous goods and services 
Personal care and effects 
Goods n.e.c. 
Expenditure in restaurants, cafes and hotels 
Packaged tours 
Financial services, n.e.c. 
Services n.e.c. 
Final consumption of households 
Absolute value 
1975 | 
15 889 
11 539 
1 835 
3 267 
269 
1 931 
300 
1 855 
410 
110 
356 
1 206 
366 
1 609 
2 375 
7 356 
6 290 
1 066 
15 209 
11 528 
3 952 
7 400 
3 218 
517 
931 
1 128 
941 
665 
11 501 
974 
294 
2 417 
7 788 
n.a 
12 704 
4 823 
5418 
1 644 
818 
8 375 
3 151 
2 870 
1 813 
541 
15 266 
1 155 
1 053 
4 852 
n.a 
5 543 
PPS 
1985 
18 264 
13 881 
2 243 
3 679 
387 
2 424 
382 
2 385 
382 
107 
447 
1 448 
529 
1 917 
1 955 
7 645 
6 399 
1 246 
20 988 
16 407 
4 474 
7 409 
2 858 
696 
838 
1 139 
1 255 
627 
14 319 
1 590 
331 
3 760 
8 681 
n.a 
14 319 
5 165 
5 862 
1 904 
1 401 
10 576 
4 388 
3 373 
2 282 
593 
18 479 
1 607 
1 225 
5 591 
n.a 
3 180 
6 872 
1995 
21 061 
16 437 
2 613 
4 078 
477 
2 755 
456 
3 030 
451 
138 
490 
1 960 
821 
2 067 
1 753 
9 746 
8 161 
1 586 
26 141 
21 813 
4310 
9 824 
3 773 
945 
1 147 
1 500 
1 697 
756 
18 706 
3 094 
468 
4 895 
10 279 
n.a 
18 780 
5 281 
7 967 
3 305 
2 243 
15 015 
6 962 
4 585 
2 566 
907 
23 717 
2 286 
1 483 
7417 
n.a 
4 525 
7 963 
93 997 111 947 143 098 
Growth rate 
a.a.g.r.'11 
1975/84 1985/95 1975/95 
1.4 
1.9 
2.0 
1.2 
3.7 
2.3 
2.5 
2.5 
-0.7 
-0.2 
2.3 
1.8 
3.7 
1.8 
-1.9 
0.4 
0.2 
1.6 
3.3 
3.6 
1.2 
0.0 
-1.2 
3.0 
-1.1 
0.1 
2.9 
-0.6 
2.2 
5.0 
1.2 
4.5 
1.1 
1.2 
0.7 
0.8 
1.5 
5.5 
2.4 
3.4 
1.6 
2.3 
0.9 
1.9 
3.4 
1.5 
1.4 
2.2 
1.8 
1.4 
1.7 
1.5 
10 
2.1 
1.3 
1.8 
2.4 
1.7 
2,5 
0.9 
3.1 
4.5 
0.8 
-1.1 
2.5 
2.5 
2.4 
2.2 
2.9 
-0.4 
2.9 
2.8 
3.1 
3.2 
2.8 
3.1 
1.9 
2.7 
6.9 
3.5 
2.7 
1.7 
2.7 
0.2 
3.1 
5.7 
4.8 
3.6 
4.7 
3.1 
1.2 
4.3 
2.5 
3.6 
1.9 
2.9 
3.6 
1.5 
2.5 
1.4 
1.8 
1.8 
1,1 
2.9 
1.8 
2.1 
2.5 
0.5 
1.1 
16 
2.5 
4.1 
1.3 
-1.5 
1.4 
1.3 
2.0 
2.7 
3.2 
0.4 
1.4 
0.8 
3.1 
1.0 
1.4 
3.0 
0.6 
2.5 
5.9 
2.4 
3.6 
1.4 
2.0 
0.5 
1.9 
3.6 
5.2 
3.0 
4.0 
2.4 
1.8 
2.6 
2.2 
3.5 
1.7 
2.1 
1.8 
2.1 
Structure 
1975 | 
16.9 
72.6 
15.9 
28.3 
2.3 
16.7 
2.6 
16.1 
3.6 
0.9 
3.1 
10.4 
2.3 
10.1 
14.9 
7.8 
85.5 
14.5 
16.2 
75.8 
26.0 
7.9 
43.5 
7.0 
12.6 
15.2 
12.7 
9.0 
12.2 
8.5 
2.6 
21.0 
67.7 
13.5 
38.0 
42.6 
12.9 
6.4 
8.9 
37.6 
34.3 
21.6 
16.2 
7.6 
6.9 
31.8 
36.3 
100 
%'2> 
1995 
14.7 
78.0 
15.9 
24.8 
2,9 
16.8 
2.8 
18.4 
2.7 
08 
3.0 
11.9 
3.9 
9.8 
8.3 
6.8 
83.7 
16.3 
18.3 
83.4 
16.5 
6.9 
38.4 
9.6 
11.7 
15.3 
17.3 
7.7 
13.1 
16.5 
2.5 
26.2 
55.0 
13.1 
28.1 
42.4 
17.6 
11.9 
10.5 
46.4 
30.5 
17.1 
16.6 
9.6 
6.3 
31.3 
19.1 
33.6 
100 
change'3' 
-2.2 
5.4 
00 
-3 5 
06 
00 
02 
24 
-0.8 
-0,1 
-0.1 
1.5 
1.6 
-0.3 
-6.6 
-1.0 
-1.8 
1.8 
2.1 
7.7 
-9.5 
-1.0 
-5.1 
2.6 
-0.9 
0.0 
4.6 
-1.3 
0.8 
8.1 
-0.1 
5,2 
-12.8 
-0.4 
-9.8 
-0.2 
4.7 
5.5 
1.6 
8.7 
-3.7 
-4.6 
0.3 
2.1 
-0.6 
-0.5 
-2.7 
-
(1) Annualised average growth rate. 
(2) As a percentage of the reference total or sub-total. 
(3) In percentage points. 
Source: Eurostat 
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Final consumption of households on the economic territory, by purpose in specific PPS and 1990 prices 
Austria 
Food, beverages and tobacco 
Food 
Bread and cereals 
Meat 
Fish 
Milk, cheese and eggs 
Oils and fats 
Fruits and vegetables other than potatoes and 
Potatoes, manioc and other tubers 
Sugar 
Coffee, tea, cacao 
Other foods, incl. preserves and confectionery 
Non-alcoholic beverages 
Alcoholic beverages 
Tobacco 
Clothing and footwear 
Clothing other than footwear, incl. repairs 
Footwear, incl. repairs 
Gross rent, fuel and power 
Gross rent and water charges 
Fuel and power 
Furniture, furnishings and household eq. and op. 
Furniture, fixtures, carpets, other floor overings and rep. 
Household textiles, other furnishings and rep. 
Heating and cooking appliances, refrigerators, 
Glassware, tableware and houshold utensils incl. rep. 
Household operation except domestic services 
Domestic services 
Medical care and health expenses 
Medical and pharmaceutical products 
Therapeutic appliances and equipment 
Services of physicians, nurses and related practitioners 
Hospital care and the like 
Service charges on accident and health assurance 
Transport and communication 
Personal transport equipment 
Operation of personal transport equipment 
Purchased transport 
Communication 
Recreation, entert., education and cultural services 
Equipment and accessories, incl. repairs 
Entertainment, recreational and cultural serv. 
Books, newspapers and magazines 
Education 
Miscellaneous goods and services 
Personal care and effects 
Goods n.e.c. 
Expenditure in restaurants, cafes and hotels 
Packaged tours 
Financial services, n.e.c. 
Services n.e.c. 
Final consumption of households 
Absolute value 
1975 
10 166 
5 18G 
8 311 
3 294 
2 281 
7 106 
2 695 
7 506 
46 635 
PPS 
1985 | 
12 268 
9 321 
1 317 
2 634 
211 
1 538 
544 
1 484 
258 
98 
294 
941 
320 
1 263 
1 389 
6 391 
5 397 
993 
10 452 
7 883 
2 554 
4 272 
1 781 
311 
797 
316 
721 
362 
2 031 
319 
84 
436 
905 
322 
8 600 
6 712 
1 074 
822 
3 572 
1 261 
1 553 
525 
255 
9 267 
874 
538 
6 733 
187 
722 
248 
56 854 
1995 
13 369 
10 233 
1 715 
2 755 
182 
1 567 
568 
1 614 
251 
83 
309 
1 219 
512 
1 353 
1 262 
5 706 
4 811 
895 
13180 
9 882 
3 262 
6 221 
3 035 
530 
1 073 
342 
1 005 
246 
3167 
632 
176 
829 
1 185 
330 
11437 
8 085 
1 640 
1 671 
5 811 
2 065 
2 792 
642 
317 
12 028 
1 242 
772 
7 850 
351 
1 531 
298 
70 920 
Growth rate 
1975/8Î 
1.S 
2.1 
2.3 
2.6 
-1.2 
1.9 
2.9 
2.1 
2.C 
a.a.g.r.'1' 
11985/9511975/95 
0.9 
0.9 
2.7 
0.4 
-1.4 
0.2 
0.4 
0.8 
-0.3 
-1.7 
0.5 
2.6 
4.8 
0.7 
-1.0 
-1.1 
-1.1 
-1.0 
2.3 
2.3 
2.5 
3.8 
5.5 
5.5 
3.0 
0.8 
3.4 
-3.8 
4.5 
7.1 
7.7 
6.6 
2.7s 
0.2 
2.9 
1.9 
4.3 
7.3 
5.0 
5.1 
6.0 
2.0 
2.2 
2.6 
3.6 
3.7 
1.5 
6.5 
7.8 
1.9 
2.2 
1.4 
0.5 
2.3 
3.2 
1.7 
2.4 
3.9 
2.4 
2.1 
1975 
21.£ 
11.1 
17.8 
7.1 
4.9 
15.2 
5.S 
16.1 
100 
Structure 
%'2» 
1995 change'3' 
18.9 
76.5 
16.8 
26.9 
1.8 
15.3 
5.5 
15.8 
2.5 
0.8 
3.0 
11.9 
3.8 
10.1 
9.4 
8.0 
84.3 
15.7 
18.6 
75.0 
24.8 
8.8 
48.8 
8.5 
17.3 
5.5 
16.2 
3.9 
4.5 
19.9 
5.6 
26.2 
37.4 
10.4 
16.1 
70.7 
14.3 
14.6 
8.2 
35.5 
48.0 
11.0 
5.5 
17.0 
10.3 
6.4 
65.3 
2.9 
12.7 
2.5 
100 
-2.9 
-3.1 
0.8 
1.7 
-0.4 
0.9 
2.4 
0.9 
-
(1) Annual average growth rate. 
(2) As a percentage of the reference total or sub-total. 
(3) In percentage points. 
Source: Eurostat 
= £ 
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Final consumption of households on the economic territory, by purpose in specific PPS and 1990 prices 
Portugal 
Food, beverages and tobacco 
Food 
Bread and cereals 
Meat 
Fish 
Milk, cheese and eggs 
Oils and fats 
Fruits and vegetables other than potatoes and 
Potatoes, manioc and other tubers 
Sugar 
Coffee, tea, cacao 
Other foods, incl. preserves and confectionery 
Non-alcoholic beverages 
Alcoholic beverages 
Tobacco 
Clothing and footwear 
Clothing other than footwear, incl. repairs 
Footwear, incl. repairs 
Gross rent, fuel and power 
Gross rent and water charges 
Fuel and power 
Furniture, furnishings and household eq. and op. 
Furniture, fixtures, carpets, other floor overings and rep. 
Household textiles, other furnishings and rep. 
Heating and cooking appliances, refrigerators, 
Glassware, tableware and houshold utensils incl. rep. 
Household operation except domestic services 
Domestic services 
Medical care and health expenses 
Medical and pharmaceutical products 
Therapeutic appliances and equipment 
Services of physicians, nurses and related practitioners 
Hospital care and the like 
Service charges on accident and health assurance 
Transportand communication 
Personal transport equipment 
Operation of personal transport equipment 
Purchased transport 
Communication 
Recreation, entert., education and cultural services 
Equipment and accessories, ¡nel. repairs 
Entertainment, recreational and cultural serv. 
Books, newspapers and magazines 
Education 
Miscellaneous goods and services 
Personal care and effects 
Goods n.e.c. 
Expenditure in restaurants, cafes and hotels 
Packaged tours 
Financial services, n.e.c. 
Services n.e.c. 
Final consumption of households 
Absolute value 
1975* 
11 943 
9 906 
86 
1 23C 
721 
3 452 
3 09S 
353 
1405 
676 
729 
3 003 
605 
601 
339 
414 
706 
339 
1 484 
468 
56 
583 
112 
264 
3 930 
758 
1 783 
1 196 
193 
2 026 
666 
538 
281 
540 
4 729 
282 
389 
3 264 
677 
117 
32 115 
PPS 
1985 
14139 
11 958 
1 771 
3 333 
1 694 
1 537 
506 
2 230 
265 
225 
139 
259 
96 
1 173 
912 
4 085 
3 660 
425 
1 912 
886 
1 025 
3 270 
554 
641 
406 
407 
886 
375 
2 059 
651 
54 
870 
165 
319 
3 079 
1 132 
1 637 
310 
2 350 
777 
735 
268 
570 
7 432 
417 
401 
5 107 
1 210 
297 
38 326 
1995* 
20 260 
16 579 
183 
2 171 
1 327 
6142 
4 720 
1422 
4 461 
2 387 
2 074 
5 695 
882 
1 568 
874 
880 
1 130 
362 
2 848 
1 500 
178 
973 
192 
10 348 
1 696 
902 
4 918 
1703 
1 861 
331 
1 023 
11 674 
852 
1 896 
6 569 
820 
1 537 
66 346 
Growth rate 
1975/84 
1.7 
1.9 
1.1 
-0.5 
2.4 
1.7 
1.7 
1.9 
3.1 
2.7 
3.5 
0.9 
-0.9 
0.7 
1.8 
-0.2 
2.3 
1.0 
3.3 
3.4 
-0.4 
4.1 
3.9 
1.9 
-2.4 
4.1 
3.2 
4.9 
1.5 
1.6 
3.2 
-0.5 
0.5 
4.6 
4.0 
0.3 
4.6 
6.0 
9.8 
1.8 
a.a.g.r. 
1985/95 
3.7 
3.3 
6.6 
6.4 
3.6 
4.2 
2.6 
12.8 
8.8 
10.4 
7.3 
5.7 
4.8 
9.4 
8.0 
8.0 
2.5 
-0.4 
3.3 
8.7 
12.6 
1.1 
1.6 
12.9 
0.4 
11.3 
7.7 
8.2 
9.7 
2.1 
6.0 
4.6 
7.4 
16.8 
2.5 
2.4 
5.6 
D 
1975/95 
2.7 
2.6 
3.8 
2.9 
3.1 
2.9 
2.1 
7.2 
5.9 
6.5 
5.4 
3.3 
1.9 
4.9 
4.8 
3.8 
2.4 
0.3 
3.3 
6.0 
5.9 
2.6 
2.7 
5.0 
1.8 
8.0 
4.5 
4.8 
6.4 
0.8 
3.2 
4.6 
5.7 
8.2 
3.6 
4.2 
3.7 
1975 
37.2 
82.S 
0.7 
10.3 
6.0 
10.7 
89.8 
10.2 
4.4 
48.1 
51.9 
9.4 
20.1 
20.0 
11.3 
13.8 
23.5 
11.3 
4.6 
31.5 
3.8 
39.3 
7.6 
17.8 
12.2 
19.3 
45.4 
30.4 
4.9 
6.3 
32.9 
26.5 
13.9 
26.7 
14.7 
6.0 
8.2 
69.0 
14.3 
2.5 
100 
Structure 
%'2' 
1995 
30.5 
81.6 
0.9 
10.7 
6.5 
9.3 
76.9 
23.1 
6.7 
53.5 
46.5 
8.6 
15.5 
27.5 
15.3 
15.4 
19.8 
6.3 
4.3 
52.7 
6.3 
34.2 
6.8 
15.6 
16.4 
8.7 
7.4 
34.6 
37.8 
6.7 
20.8 
17.6 
7.3 
16.2 
56.3 
7.0 
13.2 
100 
change'3' 
-6.6 
-1.1 
0.2 
0.4 
0.5 
-1.5 
-12.9 
12.9 
2.3 
5.4 
-5.4 
-0.8 
-4.6 
7.5 
4.1 
1.7 
-3.7 
-4.9 
-0.3 
21.2 
2.5 
-5.2 
-0.8 
3.4 
-14.0 
3.8 
1.1 
1.7 
11.3 
-7.2 
-5.9 
2.9 
1.3 
8.0 
-12.8 
-1.2 
-
* Eurostat estimation 
(1) Annual average growth rate. 
(2) Asa percentage of the reference total or sub-total. 
(3) In percentage points. 
Source: Eurostat 
Wh 
eurostat 
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Final consumption of households on the economic territory, by purpose in specific PPS and 1990 prices 
Finland 
Food, beverages and tobacco 
Food 
Bread and cereals 
Meat 
Fish 
Milk, cheese and eggs 
Oils and fats 
Fruits and vegetables other than potatoes and 
Potatoes, manioc and other tubers 
Sugar 
Coffee, tea, cacao 
Other foods, incl. preserves and confectionery 
Non-alcoholic beverages 
Alcoholic beverages 
Tobacco 
Clothing and footwear 
Clothing other than footwear, incl. repairs 
Footwear, incl. repairs 
Gross rent, fuel and power 
Gross rent and water charges 
Fuel and power 
Furniture, furnishings and household eq. and op. 
Furniture, fixtures, carpets, other floor overings and rep. 
Household textiles, other furnishings and rep. 
Heating and cooking appliances, refrigerators, 
Glassware, tableware and houshold utensils incl. rep. 
Household operation except domestic services 
Domestic services 
Medical care and health expenses 
Medical and pharmaceutical products 
Therapeutic appliances and equipment 
Services of physicians, nurses and related practitioners 
Hospital care and the like 
Service charges on accident and health assurance 
Transport and communication 
Personal transport equipment 
Operation of personal transport equipment 
Purchased transport 
Communication 
Recreation, entert., education and cultural services 
Equipment and accessories, incl. repairs 
Entertainment, recreational and cultural serv. 
Books, newspapers and magazines 
Education 
Miscellaneous goods and services 
Personal care and effects 
Goods n.e.c. 
Expenditure in restaurants, cafes and hotels 
Packaged tours 
Financial services, n.e.c. 
Services n.e.c. 
Final consumption of households 
Absolute value 
1975* 
6 168 
4 416 
12S 
1 025 
598 
1 172 
903 
26S 
4139 
3 263 
876 
1 615 
483 
185 
235 
164 
186 
361 
1 014 
365 
138 
292 
204 
16 
3 715 
2 793 
707 
216 
2 205 
880 
624 
646 
54 
2 759 
403 
156 
1 73C 
226 
164 
7S 
22 786 
PPS 
1985 
7 296 
5215 
949 
1 374 
152 
980 
328 
617 
104 
99 
180 
431 
148 
1 241 
692 
1 543 
1 219 
324 
5 346 
4 195 
1 151 
2 018 
654 
215 
307 
192 
228 
422 
1 310 
443 
174 
379 
288 
26 
4 875 
3 712 
853 
310 
2 696 
1 083 
821 
708 
83 
3 694 
518 
220 
2 205 
367 
280 
105 
28 777 
1995 
7 709 
5 650 
963 
1 395 
214 
991 
243 
869 
145 
96 
173 
561 
201 
1 318 
540 
1 561 
1 314 
247 
7 306 
5 869 
1 437 
1 930 
499 
197 
319 
186 
266 
463 
1574 
581 
179 
389 
366 
60 
4 918 
3 438 
826 
654 
3 239 
1 238 
1 158 
684 
159 
4 445 
647 
264 
2 449 
375 
496 
215 
32 682 
Growth rate 
1975/84 
1.7 
1.7 
1.4 
1.9 
1.5 
2.8 
3.1 
1.9 
2.6 
2.5 
2.8 
2.3 
3.1 
1.5 
2.7 
1.6 
2.1 
1.6 
2.6 
2.0 
2.4 
2.7 
3.5 
5.1 
2.8 
2.9 
1.9 
3.7 
2.0 
2.1 
2.8 
0.9 
4.4 
3.0 
2.5 
3.5 
2.5 
4.9 
5.5 
2.9 
2.4 
a.a.g.r.'1' 
1985/95 
0.6 
0.8 
0.2 
0.1 
3.5 
0.1 
-3.0 
3.5 
3.4 
-0.3 
-0.4 
2.7 
3.1 
0.6 
-2.5 
0.1 
0.8 
-2.7 
3.2 
3.4 
2.2 
-0.4 
-2.7 
-0.8 
0.4 
-0.3 
1.5 
0.9 
1.9 
2.8 
0.3 
0.2 
2.4 
8.8 
0.1 
-0.8 
-0.3 
7.7 
1.9 
1.3 
3.5 
-0.4 
6.7 
1.9 
2.3 
1.8 
1.1 
0.2 
5.9 
7.4 
1.3 
1975/95 
1.1 
1.2 
2.2 
1.3 
-0.5 
1.4 
1.9 
-0.4 
2.9 
3.0 
2.5 
0.9 
0.2 
0.3 
1.5 
0.6 
1.8 
1.3 
2.2 
2.4 
1.3 
1.4 
3.0 
6.9 
1.4 
1.0 
0.8 
5.7 
1.9 
1.7 
3.1 
0.3 
5.5 
2.4 
2.4 
2.7 
1.8 
2.5 
5.7 
5.2 
1.8 
1975 
27.1 
71.6 
2.1 
16.6 
9.7 
5.1 
77.0 
23.G 
18.2 
78.8 
21.2 
7.1 
29.9 
11.5 
14.5 
10.2 
11.5 
22.4 
4.5 
36.0 
13.6 
28.7 
20.1 
1.5 
16.3 
75.2 
19.0 
5.8 
9.7 
39.9 
28.3 
29.3 
2.5 
12.1 
14.6 
5.6 
62.7 
8.3 
5.9 
2.8 
100 
Structure 
%'2' 
1995 
23.6 
73.3 
17.0 
24.7 
3.8 
17.5 
4.3 
15.4 
2.6 
1.7 
3.1 
9.9 
2.6 
17.1 
7.0 
4.8 
84.2 
15.8 
22.4 
80.3 
19.7 
5.9 
25.8 
10.2 
16.5 
9.7 
13.8 
24.0 
4.8 
36.9 
11.4 
24.7 
23.3 
3.8 
15.0 
69.9 
16.8 
13.3 
9.9 
38.2 
35.7 
21.1 
4.9 
13.6 
14.6 
5.9 
55.1 
8.4 
11.1 
4.8 
100 
change'3' 
-3.5 
1.7 
0.5 
0.5 
-2.7 
-0.4 
7.2 
-7.2 
4.2 
1.5 
-1.5 
-1.2 
-4.1 
-1.3 
2.0 
-0.5 
2.3 
1.6 
0.4 
0.9 
-2.2 
-4.1 
3.1 
2.2 
-1.3 
-5.3 
-2.2 
7.5 
0.2 
-1.7 
7.5 
-8.2 
2.5 
1.5 
0.0 
0.3 
-7.6 
0.2 
5.2 
2.0 
-
* Eurostat estimation 
(1) Annual average growth rate. 
(2) Asa percentage of the reference total or sub-total. 
(3) In percentage points. 
Source: Eurostat 
Wh 
eurostat 
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Final consumption of households on the economic territory, by purpose in specific PPS and 1990 prices 
* Eurostat estimation 
(1) Annual average growth rate. 
(2) As a percentage of the reference total or sub-total. 
(3) In percentage points. 
Source: Eurostat 
Note : n.a means that the data concerned is not available as such but is included in the 
total; : means that data is not available at all (and thus is not included in the total 
Sweden 
Food, beverages and tobacco 
Food 
Bread and cereals 
Meat 
Fish 
Milk, cheese and eggs 
Oils and fats 
Fruits and vegetables other than potatoes and 
Potatoes, manioc and other tubers 
Sugar 
Coffee, tea, cacao 
Other foods, incl. preserves and confectionery 
Non-alcoholic beverages 
Alcoholic beverages 
Tobacco 
Clothing and footwear 
Clothing other than footwear, incl. repairs 
Footwear, incl. repairs 
Gross rent, fuel and power 
Gross rent and water charges 
Fuel and power 
Furniture, furnishings and household eq. and op. 
Furniture, fixtures, carpets, other floor overings and rep. 
Household textiles, other furnishings and rep. 
Heating and cooking appliances, refrigerators, 
Glassware, tableware and houshold utensils incl. rep. 
Household operation except domestic services 
Domestic services 
Medical care and health expenses 
Medical and pharmaceutical products 
Therapeutic appliances and equipment 
Services of physicians, nurses and related practitioners 
Hospital care and the like 
Service charges on accident and health assurance 
Transport and communication 
Personal transport equipment 
Operation of personal transport equipment 
Purchased transport 
Communication 
Recreation, entert., education and cultural services 
Equipment and accessories, incl. repairs 
Entertainment, recreational and cultural serv. 
Books, newspapers and magazines 
Education 
Miscellaneous goods and services 
Personal care and effects 
Goods n.e.c. 
Expenditure in restaurants, cafes and hotels 
Packaged tours 
Financial services, n.e.c. 
Services n.e.c. 
Final consumption of households 
Absolute value 
1975* 
13 043 
9 477 
207 
2 092 
1 268 
3 446 
2 916 
530 
14 681 
11 689 
2 993 
3 575 
1 328 
484 
313 
508 
530 
412 
783 
226 
127 
n.a 
n.a 
n.a 
8 259 
1 751 
4 337 
1 455 
716 
4 724 
2 109 
1 488 
1 026 
100 
4 353 
912 
375 
2 528 
350 
189 
52 667 
P P S 
| 1985 | 
13 181 
9 743 
1 657 
2 071 
559 
1 684 
481 
1 435 
246 
91 
360 
1 149 
239 
1 935 
1 263 
3 459 
2 849 
610 
16 155 
12 803 
3 308 
3 735 
1 361 
453 
337 
515 
548 
533 
872 
266 
122 
n.a 
n.a 
n.a 
9 306 
1 965 
4 895 
1 578 
883 
5 194 
2 316 
1 720 
1 059 
100 
4 919 
974 
468 
2 764 
517 
239 
56 407 
1995 
14 461 
11 067 
1 938 
2 691 
537 
1 708 
418 
1 690 
300 
60 
309 
1426 
468 
1 946 
983 
3 939 
3 209 
730 
17 215 
13 939 
3 260 
4 351 
1 451 
579 
410 
538 
628 
734 
1 4 2 8 
492 
177 
n.a 
n.a 
n.a 
10 512 
1 760 
5 321 
2 078 
1 304 
6 460 
3 164 
2 362 
830 
97 
5 243 
873 
615 
2 847 
633 
255 
63 749 
Growth rate 
1975/84 
0.1 
0.3 
1.4 
-0.E 
O.C 
0.G 
-0.2 
1.4 
1.0 
0.9 
1.0 
0.4 
0.2 
-0.7 
0.8 
0.1 
0.3 
2.6 
1.1 
1.6 
-0.3 
1.2 
1.2 
1.2 
0.8 
2.1 
1.0 
0.9 
1.5 
0.3 
-0.1 
1.2 
0.7 
2.2 
0.9 
4.0 
2.4 
0.7 
a.a.g.r.'1' 
11985/9511975/95 
0.9 
1.3 
1.6 
2.7 
-0.4 
0.1 
-1.4 
1.6 
2.0 
-4.2 
-1.5 
2.2 
7.0 
0.1 
-2.5 
1.3 
1.2 
1.8 
0.6 
0.9 
-0.1 
1.5 
0.6 
2.5 
2.0 
0.4 
1.4 
3.3 
5.1 
6.4 
3.8 
1.2 
-1.1 
0.8 
2.8 
4.0 
2.2 
3.2 
3.2 
-2.4 
-0.3 
0.6 
-1.1 
2.8 
0.3 
2.0 
0.7 
1.2 
0.5 
0.8 
4.2 
-0.4 
-1.3 
0.7 
0.5 
1.6 
0.8 
0.9 
0.4 
1.0 
0.4 
0.9 
1.4 
0.3 
0.8 
2.9 
3.1 
4.0 
1.7 
1.2 
0.0 
1.0 
1.8 
3.0 
1.6 
2.0 
2.3 
-1.1 
-0.2 
0.9 
-0.2 
2.5 
0.6 
3.0 
1.5 
1.0 
1975 
24.£ 
72.7 
1.Ê 
16.C 
9.7 
6.£ 
84.6 
15.4 
27.9 
79.6 
20.4 
6.8 
37.2 
13.5 
8.7 
14.2 
14.8 
11.5 
1.5 
28.9 
16.2 
15.7 
21.2 
52.5 
17.6 
8.7 
9.0 
44.7 
31.5 
21.7 
2.1 
8.3 
20.9 
8.6 
58.1 
8.0 
4.3 
100 
Structure 
%'2' 
| 1995 | change'3' 
22.7 
76.5 
17.5 
24.3 
4.9 
15.4 
3.8 
15.3 
2.7 
0.5 
2.8 
12.9 
3.2 
13.5 
6.8 
6.2 
81.5 
18.5 
27.0 
81.0 
18.9 
6.8 
33.4 
13.3 
9.4 
12.4 
14.4 
16.9 
2.2 
34.5 
12.4 
16.5 
16.7 
50.6 
19.8 
12.4 
10.1 
49.0 
36.6 
12.8 
1.5 
8.2 
16.6 
11.7 
54.3 
12.1 
4.9 
100 
-2.1 
39 
1.6 
-2.6 
-2.9 
-0.4 
-3.1 
3.1 
-0.9 
1.4 
-1.4 
0.0 
-3.8 
-0.2 
07 
-1.8 
-0.4 
5.3 
0.8 
5.6 
-3.8 
0.8 
-4.5 
-1.9 
2.1 
3.7 
1.2 
4.3 
5.1 
-8.9 
-0.6 
0.0 
-4,3 
3.1 
-3.8 
4,0 
0.5 
-
Wh 
eurostat 
65 
Final consumption of households on the economic territory, by purpose in specific PPS and 1990 prices 
United Kingdom 
Food, beverages and tobacco 
Food 
Bread and cereals 
Meat 
Fish 
Milk, cheese and eggs 
Oils and fats 
Fruits and vegetables other than potatoes and 
Potatoes, manioc and other tubers 
Sugar 
Coffee, tea, cacao 
Other foods, incl. preserves and confectionery 
Non-alcohol ic beverages 
Alcohol ic beverages 
Tobacco 
Clothing and footwear 
Clothing other than footwear, incl. repairs 
Footwear, incl. repairs 
Gross rent, fuel and power 
Gross rent and water charges 
Fuel and power 
Furniture, furnishings and household eq. and op. 
Furniture, f ixtures, carpets, other floor overings and rep. 
Household texti les, other furnishings and rep. 
Heating and cooking appl iances, refrigerators, 
Glassware, tableware and houshold utensils incl. rep. 
Household operation except domest ic services 
Domestic services 
Medical care and health expenses 
Medical and pharmaceutical products 
Therapeut ic appl iances and equipment 
Services of physicians, nurses and related practit ioners 
Hospital care and the like 
Service charges on accident and health assurance 
Transport and communication 
Personal t ransport equipment 
Operat ion of personal transport equipment 
Purchased transport 
Communicat ion 
Recreation, entert., education and cultural services 
Equipment and accessor ies, incl. repairs 
Entertainment, recreational and cultural serv. 
Books, newspapers and magazines 
Educat ion 
Miscellaneous goods and services 
Personal care and effects 
Goods n.e.c. 
Expendi ture in restaurants, cafes and hotels 
Packaged tours 
Financial services, n.e.c. 
Services n.e.c. 
Final consumption of households 
Absolute value 
1975 | 
PPS 
1985 | 1995 
105 345 106 480 110 924 
55 042 
8 265 
15 114 
2 010 
9 962 
2 010 
6 486 
2 164 
893 
2 196 
6 144 
2 078 
30 073 
19 661 
18 575 
14 790 
3 798 
72 856 
55 392 
17 325 
22 613 
7 6 1 0 
2 198 
3 196 
3 178 
5 249 
1 716 
3 426 
1 313 
411 
657 
608 
456 
49 619 
13 991 
20 293 
11 347 
4 182 
27 490 
7 460 
11 817 
7 283 
2 827 
51416 
6 706 
6 075 
27 939 
7 650 
2 827 
351 341 
56 515 
8 457 
15 178 
2 250 
8 877 
1 746 
7 434 
2 939 
667 
2 050 
6 997 
3 434 
32 514 
14 038 
27 506 
22 185 
5 333 
85 781 
67 289 
18 543 
26 928 
8 034 
2 552 
5 375 
3 7 1 8 
5 251 
2 028 
5 653 
1 955 
586 
1 038 
865 
1 220 
71533 
22 114 
27 954 
14 160 
7 270 
38 876 
13 835 
14 710 
6 501 
4 013 
62 772 
7 983 
6 416 
30 868 
12 878 
4 552 
62 378 
9 461 
16 298 
2 839 
7 904 
1444 
11 302 
3 092 
375 
1 652 
7 995 
5 578 
31 463 
11 505 
38 632 
32 289 
6 343 
99 489 
79 221 
20 269 
38 243 
10 394 
4 230 
9 135 
4 649 
4 914 
4 922 
8 378 
2 605 
1 560 
1 023 
1 390 
1 800 
98 017 
27 530 
37 309 
19 933 
13 245 
62 775 
29 388 
19 449 
6 894 
7 044 
97 605 
10 294 
8 763 
45 817 
22 697 
10 034 
425 636 554 063 
Growth rate 
a.a.g.r.'1' 
1975/841 
0.1 
0.3 
0.2 
0.0 
1.1 
-1.1 
-1.4 
1.4 
3.1 
-2.9 
-0.7 
1.3 
5.1 
0.8 
-3.3 
4.0 
4.1 
3.5 
1.6 
2.0 
0.7 
1.8 
0.5 
1.5 
5.3 
1.6 
0.0 
1.7 
5.1 
4.1 
3.6 
4.7 
3.6 
10.3 
3.7 
4.7 
3.3 
2.2 
5.7 
3.5 
6.4 
2.2 
-1.1 
3.6 
2.0 
1.8 
0.5 
1.0 
5.3 
4.9 
1.9 
1985/95| 1975/95 
0.4 
1.0 
1.1 
0.7 
2.4 
-1.2 
-1.9 
4.3 
0.5 
-5.6 
-2.1 
1.3 
5.0 
-0.3 
-2.0 
3.5 
3.8 
1.8 
1.5 
1.6 
0.9 
3.6 
2.6 
5.2 
5.4 
2.3 
-0.7 
9.3 
4.0 
2.9 
10.3 
-0.2 
4.9 
4.0 
3.2 
2.2 
2.9 
3.5 
6.2 
4.9 
7.8 
2.8 
0.6 
5.8 
4.5 
2.6 
3.2 
4.0 
5.8 
8.2 
2.7 
0.3 
0.6 
0.7 
0.4 
1.7 
-1.2 
-1.6 
2.8 
1.8 
-4.2 
-1.4 
1.3 
5.1 
0.2 
-2.6 
3.7 
4.0 
2.6 
1.6 
1.8 
0.8 
2.7 
1.6 
3.3 
5.4 
1.9 
-0.3 
5.4 
4.6 
3.5 
6.9 
2.2 
4.2 
7.1 
3.5 
3.4 
3.1 
2.9 
5.9 
4.2 
7.1 
2.5 
-0.3 
4.7 
3.3 
2.2 
1.8 
2.5 
5.6 
6.5 
2.3 
Structure 
1975 | 
30.0 
52.2 
15.0 
27.5 
3.7 
18.1 
3.7 
11.8 
3.9 
1.6 
4.0 
11.2 
2.0 
28.5 
18.7 
5.3 
79.6 
20.4 
20.7 
76.0 
23.8 
6.4 
33.7 
9.7 
14.1 
14.1 
23.2 
7.6 
1.0 
38.3 
12.0 
19.2 
17.7 
13.3 
14.1 
28.2 
40.9 
22.9 
8.4 
7.8 
27.1 
43.0 
26.5 
10.3 
14.6 
13.0 
11.8 
54.3 
14.9 
5.5 
100 
%'2' 
1995 ¡ change ' 3 ' 
20.0 
56.2 
15.2 
26.1 
4.6 
12.7 
2.3 
18.1 
5.0 
0.6 
2.6 
12.8 
5.0 
28.4 
10.4 
7.0 
83.6 
16.4 
18.0 
79.6 
20.4 
6.9 
27.2 
11.1 
23.9 
12.2 
12.8 
12.9 
1.5 
31.1 
18.6 
12.2 
16.6 
21.5 
17.7 
28.1 
38.1 
20.3 
13.5 
11.3 
46.8 
31.0 
11.0 
11.2 
17.6 
10.5 
9.0 
46.9 
23.3 
10.3 
100 
-10.0 
4.0 
0.2 
-1.3 
0.9 
-5.4 
-1.3 
6.3 
1.0 
-1.0 
-1.3 
1.7 
3.1 
-0.2 
-8.3 
1.7 
4.0 
-4.0 
-2.8 
3.6 
-3.4 
0.5 
-6.5 
1.3 
9.8 
-1.9 
-10.4 
5.3 
0.5 
-7.2 
6.6 
-7.0 
-1.2 
8.2 
3.6 
-0.1 
-2.8 
-2.5 
5.1 
3.5 
19.7 
-12.0 
-15.5 
0.9 
3.0 
-2.5 
-2.8 
-7.4 
8.4 
4.8 
-
(1) Annual average growth rate. 
(2) As a percentage of the reference total or sub-total. 
(3) In percentage points. 
Source: Eurostat 
Wh 
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66 
Final consumption of households on the economic territory, by purpose in specific PPS and 1990 prices 
European Union 
Food, beverages and tobacco 
Food 
Bread and cereals 
Meat 
Fish 
Milk, cheese and eggs 
Oils and fats 
Fruits and vegetables other than potatoes and 
Potatoes, manioc and other tubers 
Sugar 
Coffee, tea, cacao 
Other foods, incl. preserves and confectionery 
Non­alcoholic beverages 
Alcoholic beverages 
Tobacco 
Clothing and footwear 
Clothing other than footwear, incl. repairs 
Footwear, incl. repairs 
Gross rent, fuel and power 
Gross rent and water charges 
Fuel and power 
Furniture, furnishings and household eq. and op. 
Furniture, fixtures, carpets, other floor overings and rep. 
Household textiles, other furnishings and rep. 
Heating and cooking appliances, refrigerators, 
Glassware, tableware and houshold utensils incl. rep. 
Household operation except domestic services 
Domestic services 
Medical care and health expenses 
Medical and pharmaceutical products 
Therapeutic appliances and equipment 
Services of physicians, nurses and related practitioners 
Hospital care and the like 
Service charges on accident and health assurance 
Transport and communication 
Personal transport equipment 
Operation of personal transport equipment 
Purchased transport 
Communication 
Recreation, entert., education and cultural service 
Equipment and accessories, incl. repairs 
Entertainment, recreational and cultural serv. 
Books, newspapers and magazines 
Education 
Miscellaneous goods and services 
Personal care and effects 
Goods n.e.c. 
Expenditure in restaurants, cafes and hotels 
Packaged tours 
Financial services, n.e.c. 
Services n.e.c. 
Final consumption of households 
Absolute value 
PPS 
1975 1985 1995 
513 97S 577 924 636 211 
178175 208 543 240 385 
357 221 468 645 580 924 
170 651 
128108 
277 481 
153 898 
288 613 
199 167 
185 519 
371 412 
205 705 
368 466 
259 641 
267 799 
496 209 
297 271 
495 631 
2066 480 2583119 3272 301 
Growth rate 
a.a.g.r.'1' 
1975/84 1985/95 1975/95 
1.2 1.C 1.1 
1.6 1.4 1.5 
2.8 2.2 2.5 
1.6 
3.8 
3.0 
2.9 
2.5 
2.7 
3.7 
2.9 
3.8 
3.0 
2.1 
3.8 
2.9 
3.3 
2.7 
2.3 2.4 2.3 
Structure 
%'2' 
1975 1995 change'3 
24.S I 19.4 ­5.4 
8.6 7.3 ­1.3 
17.3 17.8 0.5 
8.3 
6.2 
13.4 
7.4 
14.0 
7.E 
8.2 
15.2 
9.1 
15.1 
­0.3 
2.0 
1.7 
1.6 
1.2 
100 100 
(1) Annual average growth rate. 
(2) As a percentage of the reference total or sub-total. 
(3) In percentage points. 
Source: Eurostat 
^¿Δ eurostat 
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ANNEX 2 
VOLUME GROWTH OF MAIN FUNCTIONS 
OF CONSUMPTION 
BY COUNTRY 
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70 
140 
Denmark 
Growth of final households consumption ­1975 = 100 
S=o 
* χ XT ­x 
1975 1976 1977 1978 1979 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 
­Food, beverages and tobacco 
­Gross rent, fuel and power 
—♦—Clothing and footwear 
—X—Furniture, furnishings... 
80 
1975 
Denmark 
Growth of final household consumption ­1975 = 100 
— I — ­ I ­ 4 ­
1976 1977 1978 1979 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 
­Medical care and health exp. 
­Recreation, entertainment, educ. .. 
—·—Transport and communication 
—I—Miscellaneous goods and serv. 
3^ 
eurostat 
-vi 
Germany 
Growth of final household consumption ­1975 = 100 
90 
1975 1976 1977 1978 1979 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 
­Food, beverages and tobacco 
­Gross rent, fuel and power 
—♦—Clothing and footwear 
—X—Furniture, furnishings... 
Germany 
Growth of final household consumption ­1975 = 100 
100 φ* F — —ι— 
1975 1976 1977 1978 1979 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 
­Medical care and health exp. 
­Recreation, entertainment, educ. 
—·—Transport and communication 
—I—Miscellaneous goods and serv. 
=¿L 
eurostat 
Greece 
Growth of final household consumption ­1975 = 100 
1975 1976 1977 1978 1979 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 
­Food, beverages and tobacco 
­Gross rent, fuel and power 
—♦—Clothing and footwear 
—X—Furniture, furnishings... 
260 
240 
220 
200 
180 
160 
140 
Greece 
Growth of final household consumption ­1975 = 100 
80 
120 
100 3 ­ ^ 5 4 1 1 ­
1975 1976 1977 1978 1979 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 
­Medical care and health exp. 
­Recreation, entertainment, educ. 
—•—Transport and communication 
—I—Miscellaneous goods and serv. 
eurostat 
s 
Spain 
Growth of final household consumption ­1975 = 100 
1975 1976 1977 1978 1979 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 
­Food, beverages and tobacco 
­Gross rent, fuel and power 
—♦—Clothing and footwear 
—X— Furniture, furnishings... 
240 
220 
200 
180 
160 
140 
120 
100 
80 
Spain 
Growth of final household consumption ­1975 = 100 
f = f c = £ ^ 
1975 1976 1977 1978 1979 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 
­Medical care and health exp. 
­Recreation, entertainment, educ. 
—·—Transport and communication 
—I—Miscellaneous goods and serv. 
­J 
Ui 
France 
Growth of final household consumption ­1975 = 100 
1975 1976 1977 1978 1979 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 
­Food, beverages and tobacco 
­Gross rent, fuel and power 
—♦—Clothing and footwear 
—X—Furniture, furnishings... 
France 
Growth of final household consumption ­1975 = 100 
1975 1976 1977 1978 1979 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 
­Medical care and health exp. 
­Recreation, entertainment, educ. 
—·—Transport and communication 
—I—Miscellaneous goods and serv. 
σι 
220 
200 
180 
160 
140 
120 
100 se­
so 
Ireland 
Growth of final household consumption ­1975 = 100 
1975 1976 1977 1978 1979 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 
­Food, beverages and tobacco 
­Gross rent, fuel and power 
—♦—Clothing and footwear 
—X—Furniture, furnishings... 
Ireland 
Growth of final household consumption ­1975 = 100 
1975 1976 1977 1978 1979 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 
­Medical care and health exp. 
­Recreation, entertainment, educ. ... 
—·—Transport and communication 
—I—Miscellaneous goods and serv. 
­ J 
­ v i 
Italy 
Growth of final household consumption ­1975 = 100 
1975 1976 1977 1978 1979 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 
-Food, beverages and tobacco 
-Gross rent, fuel and power 
—♦—Clothing and footwear 
—X—Furniture, furnishings... 
Italy 
Growth of final household consumption ­1975 = 100 
100 
1975 1976 1977 1978 1979 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 
­Medical care and health exp. 
­Recreation, entertainment, educ.... 
—·—Transport and communication 
—I—Miscellaneous goods and serv. 
oo 
Luxembourg 
Growth of final household consumption ­1975 = 100 
1975 1976 1977 1978 1979 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 
­Food, beverages and tobacco 
­Gross rent, fuel and power 
—♦—Clothing and footwear 
—X—Furniture, furnishings... 
Luxembourg 
Growth of final household consumption ­1975 = 100 
260 
240 
220 
200 
180 
160 
140 
120 
100 
80 
~^P=f­T 
1975 1976 1977 1978 1979 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 
­Medical care and health exp. 
­Recreation, entertainment, educ. 
—·—Transport and communication 
—I—Miscellaneous goods and serv. 
CD 
Netherlands 
Growth of final household consumption ­1975 = 100 
80 
1975 1976 1977 1978 1979 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 
­Food, beverages and tobacco 
­Gross rent, fuel and power 
—•—Clothing and footwear 
—X—Furniture, furnishings... 
160 
Netherlands 
Growth of final household consumption ­1975 = 100 
100 ­^  τ Τ — · — — ι — 
1975 1976 1977 1978 1979 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 
­Medical care and health exp. 
­Recreation, entertainment, educ. 
—♦—Transport and communication 
—I—Miscellaneous goods and serv. 
00 
o 
1982 
180 
160 
140 
120 
100 
Austria 
Growth of final household consumption ­1975 = 100 
1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 
­Food, beverages and tobacco 
­Gross rent, fuel and power 
—♦—Clothing and footwear 
—X—Furniture, furnishings... 
Austria 
Growth of final household consumption ­1975 = 100 
-a 
1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 
­Medical care and health exp. 
­Recreation, entertainment, educ. 
—·—Transport and communication 
—I—Miscellaneous goods and serv. 
Portugal 
Growth of final household consumption ­1975 = 100 
977 1978 1979 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 
­Food, beverages and tobacco 
­Gross rent, fuel and power 
—♦—Clothing and footwear 
—X—Furniture, furnishings... 
260 
240 
220 
200 
180 
160 
140 
120 
100 Τ 
80 
Portugal 
Growth of final household consumption ­1975 = 100 
1977 
.—· · ·—. » ^ Λ 
1978 1979 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 
—O—Medical care and health exp. —»—Transport and communication 
—■—Recreation, entertainment, educ. ... —I—Miscellaneous goods and serv. 
oo ro 
Finland 
Growth of final household consumption ­1975 = 100 
1983 1984 1985 1986 
­Food, beverages and tobacco 
­Gross rent, fuel and power 
—♦—Clothing and footwear 
—X— Furniture, furnishings... 
Finland 
Growth of final household consumption ­1975 = 100 
1995 
90 
1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 
­Medical care and health exp. 
­Recreation, entertainment, educ.... 
—·—Transport and communication 
—I—Miscellaneous goods and serv. 
1993 1994 1995 
oo w 
140 
130 
Sweden 
Growth of final household consumption ­1975 = 100 
^ X ^ X * 
1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 
­Food, beverages and tobacco 
­Gross rent, fuel and power 
—♦—Clothing and footwear 
—X—Furniture, furnishings... 
Sweden 
Growth of final household consumption ­1975 = 100 
90 
1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 
­Medical care and health exp. 
­Recreation, entertainment, educ. 
—·—Transport and communication 
—I—Miscellaneous goods and serv. 
oo 
200 
180 
160 
140 
120 
100 Χ­
United Kingdom 
Growth of final household consumption ­1975 = 100 
­x­ ­x­ ­ ^ 
­o­
­X 
1975 1976 1977 1978 1979 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 
• Food, beverages and tobacco —»—Clothing and footwear 
­Gross rent, fuel and power ­X—Furniture, furnishings.. 
United Kingdom 
Growth of final household consumption ­1975 = 100 
1975 1976 1977 1978 1979 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 
­Medical care and health exp. 
­Recreation, entertainment, educ. 
—♦—Transport and communication 
—I—Miscellaneous goods and serv. 
3^ 
eurostat 
oo 
200 
180 
160 
100 
European Union 
Growth of final household consumption ­1975 = 100 
1975 1976 1977 1978 1979 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 
-Food, beverages and tobacco 
- Gross rent, fuel and power 
—·—Clothing and footwear 
—X—Furniture, furnishings... 
200 
European Union 
Growth of final household consumption ­1975 = 100 
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ANNEX 3 
STRUCTURE OF CONSUMPTION IN 1995 
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